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IN TUNE WITH 
THE TIMES 


L)écor 
Mounts 


by Gross 


You have heard about the awakened interest 
in Portraits-in-the-Home. You know that 
interior decorators from coast to coast are 
enthusiastic about the idea that portraits 
belong as a part of home decoration. 
Magazines, TV and newspapers are telling 
their readers the story of this delightful idea. 
And now to help you quickly take advantage 
of this trend, to help you cooperate with the 
decorators in your community, Gross 
presents its collection of Décor Mounts. 


Gross’ superb Décor Mounts are the perfect 
partners for your portraits, the ideal means 
of integrating your portraits into a smart 
decorative scheme. They are 

presented in a wide variety of 

decorator colors, with openings 

to accommodate all popular 

portrait sizes, and with outside 

dimensions to fit standard 

frames. They may be mounted 

hung or stood. Write today 

for information about our 

modestly priced introductory 

assortment and be ready to 

join the Portraits-in-the-Home 

movement. 


THE GROSS PHOTO SUPPLY CO. 
MANUFACTURERS © TOLEDO 12, OHIO 
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Naturally Horace J. Chase 
Selected Ansco Isopan Film 


In planning the superb portrait 
Horace J. Chase 
knew he would need a film that 


shown here, 


offered brilliant gradation 
clean-cut definition ex 
tremely fine grain and high 
emulsion speed. These require 
ments spelled just one name 
Ansco Isopan Film 

For Isopan has all these char 
acteristics in addition to many 
other important advantages 


By simple variations in exposure 


and development time, the pho 


tographer can obtain almost any 
desired negative contrast. Thus 
Isopan is a popular choice for 
photography with electroni 
flash lamps, as well as with 
other types of studio lighting 
Many other outstanding pro 
fessionals prefer Ansco Isopat 
for getting results that pleas 
their most exacting customers 
ANSCO, Binghamton, N. ¥ 
A Division of General Anilin« 


& Film ( orporation. ‘' From 


Research to Reality 





phe here. et crates 
pas eec eyes Cte tay 


ASK FOR 


Ansco 


FILM AND PAPERS 





). ~\. TOO PROUD TO 
ESN TAKE A DIME 


Ns 


IF you scorn a thin silver dime, remember . . . ten 
of them make a dollar. A lot of photographers who 
think they have money-sense are letting dimes slip 


through their fingers every day they don’t sell 





Hollistonized prints. Dimes that add up to dollars. 
Holliston Photo-Cloth stays with the print — it 
is a part of the print. Comes in standard sheet sizes, 


also forty yard rolls, adhesive one or both sides. So 





simple to apply anyone in your studio can do it. 


THE HOLLISTON MILLS, INC."Si253°° 


NEW YORK e PHILADELPHIA ° CHICAGO 








HOLLISTON 
PHOTO-CLOTH (& 
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ABEL‘S PHOTOGRAPHIC WEEKLY 
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EKTACHROME BY HALLECK FINLEY 
See Page 
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HE SHOOTS ‘EM IN A TENT 
((William Ritter) 


HIS STUDIO GOES TO THE CUSTOMERS 
(Bernard Mueller) 
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THE ITINERANT PROBLEM 
Answer to Correspondence 


CREATING THE DESIRE TO BUY 
By William Sharp 








ACCELERATED DEPRECIATION 
By Harold J. Ashe 
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Don’t Follow the Sun... 





SUN PROOFS In Your Own 
Studio In Only 3 MINUTES 


Cabinets may be stacked to conserve space. 
Complete with tubes, ready to operate. 
PRICE ONLY 


$79.50 


IMMEDIATE DELIVERY 


GET ON OUR MAILING LIST 


GARDEN & WILLIAMS 


3266 W. PICO BLVD., LOS ANGELES 19, CALIFORNIA 


























Use Imported CasTELL 
graphite-saturated Retouching 
Leads, extra strong and pure, 
in degrees ranging from 
the very soft to the extremely 
hard, 7B to 10H. The hard 
degrees can be sharpened to 
a needle point. Expert 
Retouchers insist on CASTELL— 
world’s finest Retouching 
Leads. Handy tubes of 6 and 
12. Ask your Photo Supply 
Store to order them. 
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Stereo in the Studio 


By Russell C. Hanson 








This department, deliberately intended to 
awaken professionals to the importance of 
stereo as a profitable side line if not a major 
field, is devoted to selling stereo commercially, 
available markets and how to approach them, 
pricing, production and other studio problems. 
Correspondence and questions are invited. 











DURING THE PAST YEAR this discussed 
various applications for stereo photography that could 
be employed by almost any studio owner. True, not 
all of these would be practical for every photographer 
to adopt, but there have been enough actually tested 
suggestions in the list so that almost any reader should 
have been able to find one or two that would fit into 
his particular operation and add to his net profit. By 
way of summary, suppose we some of the 
subjects that have appeared here in the not so distant 
past and which should be generally applicable in the 
average studio. 


column has 


run over 


Stereos of home installation services and how to 
sell this 
and manufacturers’ 


idea effectively to local dealers, suppliers 


representatives by showing them 
how stereo can be used to advantage in simplifying 
their selling problems. Build up a _ working 
arrangement, perhaps some kind of a “package deal”, 
with each of these local firms and individuals so that 
you stereos of each of their 
completed, thus providing 
with constantly fresh sales ammunition. 

Home stereo album projects 


own 


make installations as 


rapidly as their salesmen 
There is and has been 


a tremendous amount of new home building and 
remodeling throughout the country for the past several 
years. Usually, in almost any locality, there is a group 
of people who can afford the “better life’, who enjoy 
the beauty of their respective homes and gardens 
and can be sold on the idea of perpetuating these in 
color stereo, for their own enjoyment and that of their 
friends. Each change in the 
additional 


families 


seasons presents oppor- 
tunities for 
to the stereos; the 
“do it new projects 
recording in stereo; the list is endless. 


outdoor views; new additions 


are occasions for more 


yourself’ home owner's warrant 
Big time commercial stereo assignments. 


of these are over, 


The days 
according to one studio owner 
whose comments we recorded; but definitely they are 
not, argued another who backed up his claim with a 
signed contract for about 10,000 new slides. The first 
blamed what he considered to be stereo’s demise on 
the growing practice of big manufacturers to let the 
local dealer secure his own pictures. The second, with 
that sizable order tucked away in his safe, said that 
his current success was due to coming up with a good 


idea that appeoled to his client. There is always a 
market for good ideas. 

Simplifying the mailing of stereo slides. We 
pointed out how a simple and inexpensive item 











GRAPHIC VIEW II fies 





Herr is the one camera every serious photog- 
rapher must have to meet the most exacting 
picture-taking problems. No matter what the 
nature of your interests or assignments .. . in 
the studio or out of doors . . . the Graphic View’s 
great range of adjustments offers complete free- 
dom from technical limitations. 

The Graphic View II includes all the adjust- 
ments which you require in a fine view camera. 
Generous front and rear lateral shifts and 
swings can be combined with vertical tilts to 
provide controls to solve the most difficult pho- 
tographic problem. For the utmost in depend- 
ability and versatility in view cameras, see the 
Graphic View II. 


FEATURES OF THE GRAPHIC VIEW II 


Picture size: 4 x 5 

Lateral Shift of Front: ¥” from center 

Lateral Swing of Front and Back: 12° from center 
Tilt of Front and Back: 26° forward or backward from center 
Click Stops at Normal Positions 

Three-Point Locking Action 

Non-Shifting Focusing Knob Locks 
Interchangeable Lensboards 

Combined Camera Base and Tripod Head 
Bellows Extension: 16” maximum 

Vertical Rack and Pinion Movement of Lens: 3 
Rigid V-shaped Monorail Bed 

All-Metal Construction 


_GRAFLEX 


Yup | 
t cnartex alhsur |) Mie - ettes, 
) OEALER | ASS | 
| ihe DiRécra 


oe | 
GRAFLEX, INC., ROCHESTER 8, N. Y. 
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PAREN ERI EPA 


To our Friends and 
Customers whose patronage 
we have enjoyed and 
those also whom we hope 
to serve, we extend 
Holiday Greetings 

May the New Year hold for 
you an abundant measure 
of all good things that 


make life worth while. 


LEEDAL 


LEEDAL STAINLESS STEEL PRODUCTS INC. 
2929 South Halsted Street, Chicago 8, Ill. 





convertible 
three ways! 


almost a century of optics 
or rear cell separately . 
3-way lens is equally perfect for copying, 
exacting commercial work. 
(11x14 full synchro shutter). Write Turner-Reich division 


GUNDLACH 


MANUFACTURING COMPANY 


Fairport, Rochester, N. Y. 


experience use 


panoramic 





WIDE ANGLE, NORMAL OR TELEPHOTO! 


This Turner-Reich F/6.8 ten-element lens is the product of 


front 


. highly corrected, this amazing 


and 


From $100.00 (4x5) to $295.00 
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called the Stereo Mailer-Vue had, in our opinion, 
increased the possibilities for larger stereo orders, both 
in the wedding and the industrial advertising fields. 

Methods of developing more profitable wedding 
stereo business. One thing we have discovered, and 
which we don’t doubt the editor has known for years, 
is that no two professional photographers 
business the same way. However, a majority of those 
we have interviewed on this subject revealed a planned 
program of shooting at 


supplementing white 


run. their 


speculative stereo 
the black and Such 
methods are not as speculative as they may sound 
because it seemed that each photographer had already 
formulated a yardstick for determining an expected 
percentage of sales to the number of speculative shots 
taken — usually about 70% sold. One studio 
operator said that the bulk of his business comes from 
stereo wedding albums. 


weddings, 
order. 


were 


Is he a success? Well, at that 
time he was negotiating for a second studio and one 
doesn't expand a sick business. 

a bit rhubarb developed over 
this subject during the year but nevertheless we shall 


Prices. Yes, of a 


continue to quote prices whenever those interviewed 
will the because we think 
that sensible going to adopt 
bodily somebody else’s prices but because the more 
all of us know about the prices charged by others the 
sooner this 
normality. It does appear that most professionals have 
found $3.00 per shot an acceptable price for wedding 
informals. 


give us information, not 


any studio owner is 


whole stereo situation will arrive at 


Cameras. To date — and no doubt because they 
were the first really to get behind the idea of stereo 
and push the Realist 
used by professionals. 
our correspondence and 
growing the Revere. Personally we have 
used the Realist since 1950 and have felt no need for 
a change but on the other hand we have not yet tried 


seems to be most widely 
During the past year, however, 
interviews have uncovered a 


interest in 


the stunt of mounting a stereo camera on top of a 
Graphic for synchronized shooting with the black and 
white pictures. That be quite a 
Realist whereas it should be much easier with a Revere 
because the focusing 
Then too 
mounted 
favored 


must trick with a 
is done on top of the camera. 
frame is be 
While most photographers 


the Revere bigger and can 
in Revere mounts. 
the Realist 


came out for the Revere because of its color. 


viewer one woman professional 
She said 
most of her brides preferred its brownish finish to the 
jet black of And now Kodak is 
out with a stereo camera about which we hope to 


comment later after we have had a chance to try it. 


the Realist viewer. 


And so, as you can see, we have tried to present 
the most helpful by 
We bringing 
most of 


ideas given to us 
plan to 
this type of 
value and because we 
by 
are actually accomplishing with 


contributing 


professionals. continue our 


readers story because of its 
that 


learning what other 


inspirational feel readers 


will get more benefit studio 


owners stereo, and 
how they do it, than from our own opinions. 
own business that old the 


perhaps man’s experiences will 


If your 
needs “shot in 


some other 


arm”, 


do the 
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EXPERIENCE PROVES... 


that the 


\ 


Greatest Economy in Making a Purchase 
Is to Buy the RIGHT Product 
the FIRST Time! 


Our records show that the greatest number of LINHOF 
ij Aa Super Technika cameras purchased involve the ‘trade-in’ 
Efe of other cameras. 


This means that of all the LinHoFs purchased, the overwhelming 
majority are bought by people who have used other cameras and 
did not find them adequate for their needs. 


If you want the right camera now . . . get it now. If you settle for 
anything less, it will probably prove inadequate ... and multiple 
purchases are not economical. The sooner you buy the 
right camera, the less it costs you. 


aa 


The RIGHT Camera for 
Every Photo Need... 


SUPER TECHNIKA 





The Most Versatile Camera in the World 


See the LINHOF Super Technika 4 x 5 
at your photo dealer or write to: 
Sole U. 5. Lubof distributor KLING PHOTO CORP. 
235 Fourth Ave., New York 3, N. Y. 
7303 Melrose Ave., Los Angeles 46, Calif. 
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WE CAN TAKE ON A FEW) oifhe Cover Picture 
The very appropriate illustration on our 
MORE CUSTOMERS FOR | s%.\.02, S22 


in one of the 
| | national advertisements of the Quaker Lace 
‘ INTS | | Company, Philadelphia, Pa. The fortunate lady 
KIER WALLET PR | and her daughter are draped in a Quaker Lace 
tablecloth. Note how the merest suggestion of 
a Christmos tree branch with a couple of 
ornaments graphically puts over the Christmas 
School Photographers! If you’d like to offer wallet | gift idea. Lewis & Gilman, Inc., of Philadelphia, 
size prints — 21/"x3¥2"" — that reflect the qual- | are the advertising agency. The original was 
ity of your own portraits, contact Kier, now! For | an 8x10 Ektachrome and the illumination was 
Fall, 1954, we still have capacity to handle this speedlight with no filter, the stop being F/22.5. 
work for a few more discriminating photographers. | | A dye transfer print was made from the 
Kier works from your negative — and makes a | transparency and the print was used by the 
contact print . . . hand-developed, individually engraver in producing the four color plates. 
inspected . . . just like you'd do it yourself! And 
you can deliver professional portraits — at a ee ee es os 
cost to you of only 3c each, minimum of 20 | trick. We are all interested in making a profit and 
from a negative. Minimum order 100 prints. Sure no doubt there are many of you out yonder who have 
we'll work from a print (glossy please) but then some helpful suggestions to share with others. If so, 
we must add a negative charge of 50c. And we'd please let this column hear from you. And Happy 
still prefer to work from your negative! After all, New Year! 


no optical printer or copying device can do the 
Book Reviews 


job that contact canl 


KIER PHOTO SERVICE 











We will gladly order and have sent direct to 


Dept. P.P. you postpaid, any photographic book. Just 


. send us your check, made payable to Charles 
1265 West 2nd Street Cleveland 11, Ohio Dieek eanenneiind, 











- COLORFUL FLORIDA — 1955, by Lois and Joseph Janney 
ahe bb MEY +00 Uke Steinmetz. 7'/2x9'/2, 54 pages, 55 full color plates Paper, 
" plastic binding, $2.00 postpaid. Publisher: Steinmetz-Rose 
: Save Chemicals! Joe Steinmetz, M.Photog., and his wife Lois, who work as a 
e team, are perhaps not as well known to professional photo- 
graphers outside Florida as they are to advertising agencies 
and national magazine editors, but as color photographers they 
certainly rank with the best in the business Last year they 
published an ‘‘engagement calendar’’, with each page allowing 
space for a week‘’s entries and embellished with one of their 
beautiful color shots It went over with a bang and now they 
have a new one for 1955 with all new illustrations. Printed 
WRITE TODAY FOR COMPLETE DETAILS | by a Miami firm, the color reproducticns are superb — if we 
STATES SMELTING & REFINING CO. could think of a stronger word we'd use it. Personally we use 
615 VICTORY ST. *« LIMA, OHIO ao desk calendar and need a full page for each day so 
ordinarily we would have as much use for one of this type as 
for a spare neck. Nevertheless we would cheerfully pay $2.00 
for this just to look at the illustrations For your own library 
or for a gift, this is really something 


NICHOLS BABY POSER ME FLASH! ULTRA-HIGH SPEED PHOTOGRAPHY, by Dr. Harold 

J , ~~ patente | E. Edgerton, Hon.M.Photog., and James R. Killian, Jr. 8'/2x11%, 
3 215 pages, 200 illustrations, three in full color. Cloth, $6.50 
postpaid. Publisher: Branford 








The simplicity of photographing baby makes it a pleasure. 
ter baggy Pee Bag rgy Mig -F-~ -9 yw oho on This book, by the inventor of the stroboscope and, consequently, 
surely, safely, and comfortably. It’s self adjustable and the father of all modern day speedlight equipment, originally 
transparent. Does not show in print. Acclaimed by world appeared in 1939 and now appears in a revised, enlarged 
famous photogs. Read their unsu''cited testimonials in edition with many new illustrations, three new color shots and 
circular, or send $14.50 for immeaiate shipment. a supplementary data section There is of course a_ vast 
325 Mill Street Bristol, Pa. difference between true stroboscopic lighting, which knows 


virtually no limitations when it comes to speed, and the 
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E. |. du Pont de Nemours 
& Co. (Inc.), Photo 
Products Department, 


Wilmington 98, Del. 


SEASONAL GIFT FAVORITES: 


Miniatures and Oils on 
“IVORA”’ and WARMTONE ZL 


“I just don’t know what to get my 
husband for Christmas!” Plenty of 
smart professionals will be taking ad- 
vantage of this complaint by suggest 
ing the miniatures and oil colored 
prints that mean extra profits in their 
pre-Christmas business. Now’s the time 
for you to check your stock of Du Pont 
“Ivora.” And when you're re-ordering, 
take a look at the new Warmtone ZL 


The perfect gift—a portrait enlarged on 
“Ivora” or Warmtone ZL. 


(cloth texture) projection paper. It’s a 
natural for oil-coloring 

Warmtone ZL is being manufactured 
in answer to requests from the thou 
sands of photographers who've used 
canvas for years for high-quality oils 
It adds the easy handling and rich 
tones of Warmtone paper to the beauty 
and salability of canvas. Marvellous 
for toning, too 

Du Pont “Ivora” is the white safety 
base film that’s coated on one side with 
Warmtone emulsion. It produces rich 
warm tones, or (with direct acting 
toners) equally beautiful sepias. Flat 
lying and easily trimmed, it’s wonder 
fully adaptable to oil-coloring, or air 
brush techniques. In short, it’s the per 
fect medium for those high-profit 
miniatures 

Opportunities for selling miniatures 
and oil-colored prints are greatest at 
Christmas time. Suggest them to every 
customer when they're looking over 
their proofs. You'll be surprised at how 
a small amount of selling will reward 
you with a big profit in these two 
specialties. Better get in touch with 
your dealer soon—it looks like a great 
season for “Ivora” and Warmtone ZL! 


PROFESSIONAL 
PHOTOGRAPHERS 
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OU PONS 


+++ THROUGH CHEMISTRY 





Two-filter printing on “Varigam”™ saved this shot. Left: straight print on #4 paper. Right: 
girl and background were exposed through #2 filter; foreground was held back then exposed 
through #10 filter. 


HAM ACTORS STAR IN LIVESTOCK PHOTOS 


““Varigam”’ and ‘“‘Superior’’ Press help make 
stockyard publicity program successful 
by Dick S. Jones 


( Professionals serving an area that in 
cludes a stockyard might well build a 
unique photographic business along the 
lines that Mr. Jones suggests. And the 
tie-ups with local papers, industries and 
TV stations that he describes can be in 
valuable aids in expanding any profes 
sional’s client list— Ed.) 
For the past ten months, livestock pro 
ducers in the Central West and South 
west have been seeing hundreds of 
pictures of “beefsteak on the hoof” in 
magazines, newspapers and on TV 
screens. The pictures, part of a news 
and educational program developed by 
the St. Joseph (Mo.) Market Founda 
tion, are designed to show producers 
the kind of meat that they can process 
economically, the kind of meat the 
housewife likes to buy 

Neither of the men who make these 
photographs is an expert photographer 
One is Don Spalding, Executive Secre 
tary of the St. Joseph Livestock Ex 
change, and the other is Jim Reynolds 
Secretary of the Market Foundation 
Yet with the help of Du Pont Photo 
Products both men are making good 
pictures under conditions as tough as 
those any photographer ever en 
countered 

Livestock is seldom in the St. Joseph 
yards more than 18 hours, and because 
of their unfamiliar surroundings are 


always nervous, sometimes downright 
belligerent. Many of the pens are 
shaded by acres-wide roofs, and all are 
clouded with dust from feed and bed 
ding. Stock just can’t be moved to 
more favorable photographic surround 
ings, and there’s never an opportunity 
for a second shot. A fast, wide latitude 
film is a must in this work, and 
Du Pont “Superior” Press Film has 
proved reliable in drizzling rain, bright 
sunlight and temperatures from 103 
degrees down to 14 below zero. The 
photographers shoot with a 3% x 4% 
press camera, and all holders are num 
bered inside and out for easy identifi 
cation 
Back in the darkroom, most of the 
3% x 4% negatives are printed wet—on 
“Varigam” A (for TV reproduction) 
and “Varigam” R (for newspaper and 
magazine use). A careful check on 
newspaper, magazine and TV repro 
duction has shown that most often the 
TV print reproduces best with a little 
less contrast than is needed for news 
papers and magazines. Mats are often 
made from some of the news cuts and 
sent to weekly papers. With ‘Vari 
gam” variable contrast photographic 
paper, the operator just changes from 
a four filter, if it produces satisfac 
torily for TV, to a five or six filter for 
(Continued on next page) 
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BETTER THINGS FOR 
BETTER LIVING 
+++ THROUGH CHEMISTRY 


Now—Anti-Static Solution 
Available in 3-oz. Bottles 


Professionals who use “Varigam” 
variable contrast photographic paper 
have been mighty enthusiastic about 
the anti-static solution that’s packed 
with every set of plastic filters for 
“Varigam.” A drop of this solution, 
polished with a cloth until dry, forms 
a dust-repellent coating that protects 
your filters right up until they're 
washed with soap and water 

Because this anti-static solution has 
proved so popular, Du Pont is now 


Filters treated with anti-static solution won't 
attract ashes or dust, stay clear for perfect 
prints. 


Cigarette ashes jump to the surface of an 
untreated “Varigam” plastic filter. 


making it available in a larger 3-o0z 
bottle. Retailing at $1.25, one of these 
bottles is a “must” in the darkroom of 
“Varigam” users. When your filters 
stay clean longer, you'll save time and 
produce clearer more sparkling prints 

Next time you place your order for 
“Varigam” variable contrast paper, 
better include one of these new 3-o0z 
bottles of Du Pont Anti-Static solution 
It's another Du Pont product designed 
to make your darkroom work faster, 
simpler and more pleasant 


PROFESSIONAL 
PHOTOGRAPHERS 


CONTACT PRINTS ON “‘VARIGAM’’ 


New light source speeds 
professional printing 


Using a new contact printing light 
source with “Varigam,” you can dial 
the correct contrast for any negative 
Named the “Varicon,” this new source 
uses “cold” light and is designed to fit 
any 8 x 10 or 11 x 14 contact printer 
There's a red safety bulb built right 
into the source, and you can control 
the intensity of the printing light as 
well as its contrast. And once you've 
set time and intensity, exposures re 
main constant 

The “Varicon” is manufactured by 
Aristo Grid Lamp Products, Inc 
106-23 Metropolitan Ave., Forest 
Hills, N. Y. Address the manufacturer 
for further information 


HAM ACTORS (Cont.) 


news. Another advantage of ‘Varigam 

is that regardless of surface, it will 
produce exactly the same degree of 
tones if given the same exposure and 
development, using the same filter. All 
prints are developed in Du Pont 53-D 
Bottles of ferricyanide and stock 53-D 
are kept handy for emergency treat 

ment, but are seldom used because of 
the wide range of contrast available 
with the ten plastic filters for 
“Varigam.” 

How well is the photographic pro 
gram doing its job? By checking results 
with readers and viewers, Mr. Spalding 
and Mr. Reynolds have made sure that 
it is getting the right results. Pro 
ducers take pride in seeing themselves 
and their animals in print and on TV 
Buyers in the exchange building put 
the livestock pictures on their office 
walls as examples of the best animals 
of various breeds. It’s a tough, day 
to-day job and Du Pont Varigam® 
and “Superior” Press are carrying a 
big part of the load 


E. I. du Pont de Nemours 
& Co. (Inc.), Photo 
Products Department, 


Wilmington 98, Del. 


MAC’S COLUMN 


Enthusiastic as 
I've been about 
“Varigam”™ in 
these columns 
I've got to admit 
I'm not going to 
be using it for the 
next couple of 
weeks—not until 
I've used up all of 
the other paper 
I’ve got in stock, 
that is. Here’s 
why: 

Cleaning up the 
darkroom Friday 
night, I took a good look at all the half- 
used boxes of paper lying around— 
under the workbench, in the paper 
cabinets, on the shelves. I'll bet there 
were a dozen different kinds of paper 
all in all—boxes I bought for a special 
job, surfaces I took as second choice 
when I couldn’t get exactly what I 
wanted. Roughly 200 dollars worth, I'd 
guess, and at least three-quarters of it 
out of date! 

Right then and there I threw out all 
of those half-used boxes and envelopes 
The few boxes that were still good I 
put up on the bench to use up before 
they go out of date. I’m going to print 
on that paper for the next couple of 
weeks—and from then on I'm sticking 
to ““Varigam” and nothing but “Vari 
gam.” Just doesn’t make sense to 
clutter up the darkroom with a dozen 
different kinds and grades of paper 
when I can make all of my prints on 
the sheets that come out of that 
“Varigam” box 

That’s my New Year’s resolution— 
to stick to “Varigam”’ for all my print 
ing in the next twelve months. What's 
more, you'll find nothing but “Supe 
rior’ Press on my film shelves next 
year, either. Time was when a photog 
rapher had to carry a raft of different 
emulsions just to shoot a few off-beat 
jobs, but no more. I’ve discovered I 
can handle all of my assignments with 
just “Varigam” and “Superior” Press 

and from now on, that's all there'll 
be in my inventory! 


E. |. du Pont de Nemours & Co. (Inc.) 
Photo Products Dept., Wilmington 98, Del. 
In Canada: Du Pont Company of Canada Limited, 
Montreal 
DISTRICT OFFICES 
805 Peachtree Bidg 
140 Federal Street 

3289 N. California Ave 
Cleveland 14,0 1033 Union Commerce Bldg 
Dallas 1, Texas 506 Tower Petroleum Bldg 
Los Angeles 38, Calif. 7051 Santa Monica Blvd 
New York 11, N.Y 248 West 18th Street 
Philadelphia 2, Pa 225 South 15th Street 


Atlanta 5, Ga 
Boston 10, Mass 
Chicago 18, Ill 





speedlights now in use in so many studios, though the latter 
are a direct derivative from the former Stroboscopic lighting 
can, within human limitations, practically ‘‘freeze’’ time and 
if you want a full understanding of it possibilities and uses, 
you should buy and read this book. 


MB INSTRUCTIONS FOR THE BEGINNER 
RETOUCHING NEGATIVES, by Carlton M. DiCarlo. 3'/sx6, 8 
pages, 2 text illustrations. Paper, 10c¢ postpaid. Order from 
DiCarlo Crystal Etcher Co., 819 18th Ave., Irvington, N. J. 
An extremely long title for a very tiny folder, yet one which 
condenses much of the socalled ‘‘mystery’’ of retouching into 
plain, simple instructions and advice. If you know the 
principles of retouching you don’t need it; 
certainly worth a dime. 


IN THE ART OF 


otherwise it is 


WB STEREO REALIST MANUAL, by Willard D. Morgan, Henry 
M. Lester and others. 6'/ex8’/e, 400 pages, hundreds of illus 
trations, many in full color. Cloth, $6.00 postpaid. Publisher 
Morgan & Lester. 

This is the first book on stereo photography to be almost 
completely illustrated with real stereo pairs and accompanied 
with its own viewer with which to see them in their full three 
dimensional Noted photographic experts Morgan and 
Lester plus 14 other topnotch stereo authorities are responsible 
for the text, which covers stereo, its methods and technique, 
its applications and possibilities with the complete thoroughness 
that has made earlier Morgan and Lester books preeminent in 
their respective fields. While the basic reason for the book is 
the Realist camera, stereo technique is essentially the same for 
all stereo cameras and we consider this 
everyone 


value. 


book a ‘‘must’’ for 
both those already engaged in 
this branch of photography and those who are contemplating 
it. This is the kind of book we call real value for the money 


interested in stereo, 


Association Doings 








We are glad to publicize the activities of all 
professional associations and societies. Reports 
of meetings and conventions should include 
the program, attendance figures, names and 
full addresses of new officers, etc. Announce- 
ments of coming affairs must reach us before 
the 17th of the second month preceding the 
issue in which their publication is desired. 














Don’t Throw Profits 
AWAY! 


There’s real money in difficult copy jobs 
and you can't afford to turn them down 
because you are “too busy” or haven't the 
necessary facilities. 


Competition in the Portrait Field 
Gets Tougher Every Day! 


Sidelines such as copies, properly pushed, 
can at least pay your rent and perhaps 
much of your overhead. 


Write for our new illustrated price list 
today. It will show you how, with no invest 
ment except for a few samples, you can 


tap this profitable field 


The Walter Gaehler Co. 


510 S. Clinton St Syracuse 2, N. Y. 

















HM September saw the first annual convention of 
the Utah State Photog. Assn., which was held in Salt 
Lake City. David Meyer, Salt 
pres.; Robert 
Ogden, sec.-treas. 


the new 
D. Eccles, 


Lake City, is 


Stum, Provo, vice-pres.; John 


H Bound in neat booklet form, a proposed revision of 
the constitution and bylaws of the Connecticut Prof. 
Photog. Assn. was submitted to the members by mail 
the end of Sept., in ample time for study and final 
approval at their Oct. 14 meeting. We hope soon to 
have the names of the new officers, also to be elected 
at that meeting. 


W@ Photographers from eight states, 234 of them in all, 
gathered together in Colo., Sept. 12-14 to 
make this the Rocky Mountain 
Prof. Photog. Assn. the most successful in its history. 
The program included: Lawrence J. Inman, M.Photog., 
Long Beach, Calif.; Mrs. Eva Briggs, M.Photog., Detroit, 
Mich.; A. Cornelius, Cr.Photog., Tulsa, Okla.; 
Kenneth Carson, Hon.M.Photog., of Kodak; Miss Jean 
Kroeger, St. Paul, Minn.; Raymond Tourangeau of 


Denver, 


year’s convention of 


Meyers 








A BRAND NEW CAMERA FOR EXTREME 
WIDE ANGLE PICTURES 


Opens up new 
picture possibilities 


HASSELBLAD 


The first and only 

2% x 2% camera that 
gives an extreme picture 
angle of 90° with corner 
to corner sharpness. 


priced at $479.50 * viewfinder $49.50 


WILLOUGHBYS 


110 W. 32 St. « 
New York 1, N.Y. 
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THE THREE C's OF 


VUALIGT 


PHOTO MOUNTS 
PHOTO FRAMES 
ALBUMS 


THE . 
Chili COMPANY OF CLEVELAND, OHIO 
"Coun SUBSIDIARY COMPANY= 
FRAME COMPANY rennvite, micHiGan 
Chiltit ON THE WEST COAST— 
CALCARD CO. OF CALIFORNIA 


ROLLFILM 
120-620 
MAGAZINES 
35 mm.-20 Exp. 
35 mm.-36 Exp. 
Bulkfilm 
Sheetfilm 
cs 
Developer 
“Perufin” 
“W -665” 


The internationally famous film 
For details write to: STUDIOPHOT, 
2063 E. 4th St., CLEVELAND 15, OHIO 


Phot-0- Chrome 


“Sparkling Color’’ ‘Matte Finish’’ 
Prints Prints 


CLEVELAND COLOR SERVICE 
3974 East 131st Street 
Dept. P.P. Cleveland 5, Ohio 
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Ansco; Gene Botsford, Phoenix, Arix. Members of the 
newly elected board are shown in the accompanying 
photograph, from left to right: standing — Daniel 
Sheehan, dir., New Mex.; Robert W. Stoffel, 
dir., Denver; Lawrence Luce, dir., Billings, Mont.; P. R. 
Broadie, dir., Denver; Josef Fassbender, dir., Spearfish, 
S. D.; Duane F. Sehon, dir., Trinidad, Colo.; Ray Littler, 
dir., Torrington, Wyo.; Peter J. Berkeley, 
treas. (4th term), Denver; John C. Maxwell, vice-pres., 
Englewood, Colo.; Lerwell Lucas, pres., Denver; Kenneth 
L. Ball, past pres., Casper, Wyo.; Don C. Diers, sec., 
Sheridan, Wyo.; Roger R. Rochford, dir., Sheridan, Wyo. 
An unusual feature of the convention was that those 
who registered were entitled, by appointment, to 
spend half a day watching internationally known Peter 
Berkeley at work in his own camera room in the Brown 
Palace Hotel making sittings of his regular customers 
—not specially selected models. 


Raton, 


seated — 


* Exceptional in at least two respects was the fall 
meeting of the Prof. Photog. Soc of Ohio (more 
familiary known as the Ohio Society) which took place 
Oct. 3-5. At the invitation of the Eastman Kodak 
Company it was held in Rochester, N. Y., the first time 
in the Society's half century or so of existence that a 
meeting had ever taken place outside of Ohio. The 
attendance — not too surprisingly — broke all records. 
Kodak took over the entire program which included 
lectures and demonstrations in their Professional Studios, 
as well as a visit to George Eastman House and a 
special trip through Kodak Park, and for good measure 
threw in the banquet and two excellent lunches. We 
know that some professional groups have already been 
similarly welcomed in Rochester and from our own 
personal experience we say to others that if they can 
wangle a similar invitation it will be a most enjoyable 
event. The Society's spring meeting will be in Toledo. 


@ At this year’s convention of the Photog. Assn. of 
America, held in Chicago the end of August, the 
following board was elected to hold office until Dec. 
31, 1955: James Pickands, II, M.Photog., New Haven, 
Conn., pres.; Laurence W. Blaker, M.Photog., Manhattan, 
Kans., Ist vice-pres.; R. R. Hutchison, M.Photog., 
Pullman, Wash., com.vice-pres.; Louis Garcia, M.Photog., 
Dallas, Texas, port.vice-pres.; Madison Geddes, Cleve- 
land, Ohio, treas.; Robert L. Ball, M.Photog., Corvallis, 
Ore., sec.; Lawton E. Osborn, M.Photog., Dickinson, 
N. D., asst.treas.; Winton B. Medlar, M.Photog., Spencer, 





Polis tela leiiec) Fis ig 


HIGH SPEED MOVIES PORTABLE FLASH TUBE 


PORTABLE FLASH TUBE 


PHOTOCOLOR TUBES 


500-WATT—3200°K \ te 
FLASH TUBE—AERIAL OR STUDIO USE ion 


if you don’t see it... ASK FOR IT! 


Over 400 types and sizes of G-E Photographic Lamps — 
for routine or highly specialized work—for every phase of 
photography: picture-taking, production, reproduction, 
processing or viewing. 

And every G-E Lamp meets the high manufacturing stand- 
ards which have made General Electric quality-control 
famous through the years. 

Demand G-E Lamps for your every photo need. They serve 
you better! 


Progress /s Our Most Important Product 


GENERAL GQ ELECTRIC 
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What 
a Salon! 


In your 12 issues of THE PROFESSIONAL 
PHOTOGRAPHER for 1954 you have, in 
the feature section alone, and as many as 
20 or more large plates per issue, top- 
rank reproductions of the camera work of 
these noted photographers: 


Don Barber 

Victor Barnaba 
Keith Cole 

Bill Coleman 

Color Corporation of America 
Edwin A. Falk, Sr. 
Fernand Fonssagrives 
Achilles Gonzales 
Judson Hawthorne 
Horst P. Horst 

Buck Hoy 

Sedge Le Blang 
Maurice of Chicago 
Bernard Mueller 
John Muller 

Ruth Nichols 

Horst Rinne 

William Ritter 

Ray Solowinski 
Ralph Steiner 

Bob Taylor 

Fonville Winans 
The Yoder Family 


That's the equivalent of the finest photo- 
graphic annual you can buy. You'll want 
to study these pictures often — why take 
a chance on losing your copies when you 
can buy a handsome binder that will take 
care of all 12, plus the index. 


wr only $3.75 


Better order today. 


Charles Abel Incorporated 


519 Caxton Building Cleveland 15, Ohio 











16 


Professional 
Photographer 
December - 1954 





lowa, dir.; James E. Hampson, M.Photog., Shreveport, 
La., dir.; Paul Linwood Gittings, M.Photog., Houston, 
Texas, immed.past pres. 


W The 1954 convention of the Tennessee Prof. Photog. 
Assn., held in Nashville July 11-12, brought out a 
registration of 240, best in the organization’s history. 
The accompanying photograph pictures the newly 
elected board, left to right, seated: J. W. (Skeet) 


Tallent, Knoxville, pres.; Fletcher Harvey, Nashville, 
sec.-treas.; standing: James F. Guess, East Tenn. vice- 
pres.; T. Woodrow Dickerson, Middle Tenn. vice-pres.; 
William N. Speer, West Tenn. vice-pres.; D. E. Dickerson, 
immed. past pres. They have already selected the 
dates and place for their 1955 convention, which will 
be found in the tabulation elsewhere in this issue. 


@ The 53rd annual convention of the Photog. Assn. of 
New England, held in Swampscott, Mass., Sept. 12-14, 
drew an attendance of nearly 400 despite the depre- 
dations of Hurricane Edna in that section on Sept. 11, 
which speaks worlds for the drawing power of the 
program. That included Arthur LaPorte, Worcester, 
Mass.; Miss Doris Ruth Lever and Edward S. Victor of 
Sprague-Hathaway, Inc., West Somerville, Mass.; 
Elbridge C. Purdy, M.Photog., Washington, D. C.; J. 
Russell Stroup of Kodak; Courneye Tourcotte, M.Photog., 
Muskegon, Mich.; Don Barber, Cr.Photog., Henderson- 
ville, N. C. (featured in our September issue); Wendell 
B. Powell, Richmond, Va.; Larry F. Livingston of Du 
Pont (banquet speaker); Carl W. Blakeslee, M.Photog., 
Tampa, Fla. (sponsored by Ansco); Jennings B. Woodson, 
Jr., of Du Pont; William Russ, pres. Prof. Photog. Soc. 
of New York. Past pres. E. L. Byrd, Malden, Mass., 
was awarded a gold medal in recognition of his years 
of service to the organization. The new officers are: 
Clyde Adams, pres., North Vassalboro, Maine; Norman 
Porter, Ist vice-pres., Rutland, Vt.; Sydney R. Kanter, 
2nd vice-pres., Pittsfield, Mass.; Mrs. Elizabeth Richard- 
son, treas., Newport, R. |.; Anton Hanania, sec., Newton, 
Mass. State vice-pres’s. (elected by members from their 
respective states) are: Maine — William Perry, Bangor; 
N. H. — David Atwood, Berlin; Vt. — Burchard Huff, 
Orleans; Mass. — Clifton L. Fasch, Milton; R. |. — 
George Champagne, Pawtucket; Conn. — Rene Dugas, 
Taftville. 





UNUSUAL saving through 
GEVAERT get-acquainted offer... 


Mn D5: sf ji 
MIL 501 
Ly Ik qt a spite ISD. hie A ts 


HF ey 


to December 15th only . . 
GEVAERT makes this special offer so you can prove to yourself 
these fine, welcome qualities in all- “~? new GEVAPAN ''33"' film... 


pouch! GEVAERT’S new improved emulsion 
assures easy, quick, retouching. Lies flat. 


oe l oe el 
piel rand 


que. fidelity in a full range of 
rich tonal gradations and chromatics. 


Take full advantage of this offer. GEVAPAN ‘'33"' 
is guaranteed .. . If not satisfied after using first 
package return remaining film for full refund. Order 
direct from New York office and your case will be 
fowarded from nearest shipping point in your area. 


| 


321 West 54th Street, New York 19, N.Y 
CHICAGO + LOS ANGELES 
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uniform, 
high- 

intensity _ 
<p 


” ADAPTA- LITES 


FOR STILLS, Model A116 (shown) 
with 60° beam... ....$19.95 
BR3 Base extra 
FOR MOVIES, Model A18 gives 5 more 
light in a 40° beam 
$4 (10% ft.) Stand... 





Smooth action with new 
type swivel. Long service. 
Reflectors nest compactly for carrying. 
For No. 4 Flood, 
1,000-watt K 3200° Lamps, or Flash. 


Send for FREE Catalog A-12 Zé 


SMITH-VICTOR CORP. 


Gri jana 
Companion to the Manucol —it*t 
Focusing Omega D-2 


Autofocus 
Enlarger 


makes sharper enlargements 
Sure and Simple! 


For 35mm. to 4” x 5” 

negatives. * cc eel 

engineered to deliver 

needle-sharp prints 

with short, cool exposures. Condenser model $207.50 

Interchangeable lenses, from ed ced , Rate 

2” to 63%” custom matched ee oes 

to individual tracks for dong ae ae 

true, precise autofocusing. higher on West Coast 
See it at your dealer's, or write today 


r illustrated brochur Dept. PRP! 


t 


OMEGA) Created and Manufactured by 


SIMMON BROTHERS, INC. 
30-28 Starr Ave., Long Island City 1,N.Y. 
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WM The Connecticut Prof. Photog. Assn., during their 
meeting in New Haven on Oct. 14, elected the following 
officers for the coming year: Paul R. Shafer, Hartford, 
pres.; Ferenz Fedor, M.Photog., South Norwalk, 
vice-pres.; Huber Coleman, New Haven, treas.; Edgar 
Wyckoff, Waterbury, sec. 


Mi The 1954 convention of the Prof. Photog. Assn. of 
Washington, held in Walla Walla, drew an attendance 
of 139 and a report from the exec. sec. that, compared 
with a figure of 83 reported at the 1953 convention, 
the total membership had risen to 242. The program 
included: Mrs. Alma Gray, M.Photog., Walla Walla; 
Robert M. Ball, M.Photog., Corvallis; Richard Anderson, 
Chao-Chen Yang and Roger A. Dudley, Jr., all of 
Seattle; Del. Smith of Ansco; Claude Harta, Tacoma; 
Margaret Henle, Spokane; Leonard Hiti, St. Paul, Minn. 
The new board consists of: Mr. Dudley, pres.; Don 
Shaw, Spokane, Ist vice-pres.; Mrs. Gray, 2nd vice-pres.; 
Cyril E. Alden, Colfax, treas.; Wm. R. Hilderbrand, 
Moses Lake, sec. 


Photography in Industry 








So many industrial and business organizations are 
establishing their own photographic departments 
that we feel the time has come to start this new 
column, to be devoted to brief items, illustrated or 
not, concerning new or different applications of 
photography in industry, business, science, medi- 
cine and the arts. Contributions from  photo- 
graphers employed in any of these fields are wel- 
comed and those acceptable will be paid for at 
the rate of $3.00 each. 











W@ The Ralston Purina Co., St. Louis, Mo., largest stock 
poultry feed manufacturers in the country, have for 
years been engaged in conducting scientific experiments 
to determine and improve digestive processes in 
domestic animals. Their research has_ definitely 
established the fact that, to -produce the meat, milk 
and wool so vital to the country’s survival and comfort, 
domestic animals themselves must not only be bred, 
but fed to perfection. In order to prove how well 
their own stock feeds meet this latter requirement, 
they recently released a 25% minute Kodachrome 
motion picture (produced for them by the Jam Handy 
Organization) entitled The Rumen Story. What is of 
specific interest about this motion picture is that it 
records a step by step progression beginning at the 
very moment an animal swallows feed and the 
digestive system goes into action. 

To cattlemen and farmers that title will be more 
or less self-explanatory, though probably not so to 
others. Cud chewing, split hoof animals such as cattle 
and sheep, have not one but four stomachs and thus 
come under the general classification of ruminants. 
Because of these four stomachs they possess the unique 
ability to digest roughages such as hay, grasses and 
fodder. It is in the rumen, or first stomach, that 
select bacteria “predigest’ such foods to make eventual 
digestion in the fourth stomach possible. What Ralston 
and Jam Hundy have done is to enable audiences liter- 























DEVOLITE-PEERLESS 
PICTORIAL PHOTOGRAPHIC PAPERS 








CONTACT 


BANQUET and SCHOOL PHOTOGRAPHERS: 


We supply the leaders in this field. Get our attractive prices for DWG & 
SWG cut sheets and rolls. 


POST CARD STOCK. «.. ..:icti. 


Write us for free samples. 
ONLY SOLD DIRECT TO STUDIOS 














125 West 45 ix _ Tit fi 8 New York 
Street fe td 4, aS, a 34 




















For faster, smoother, better re- 
touching, the Adams Retouch- 
ing Machine is the answer. 
You can increase the retouch- 
ing capacity of your shop up 
to double in just a few days— 
and give better service on 
your prints. 
Here are some of the features that 
make the Adams Retouching Machine 
a profit-maker everywhere it is used 
@ Fastest, smoothest retouching 
or etching, even for beginners 
® Oscillation confined to nega- 
tive carrier only 


@No diffusion necessary on 


For the fourth straight year, the famous Winona School enlargements 


chooses Adams Retouching Machines for its classes. Above Se 
Mr. Al Rippe, well-known photographer of Watertown, Wisc., ® Smooth, horizontal movement 
instructs a Winona class in the use of the Adams Machine. —no stipple 
Thousands of enthusiastic owners have turned retouch- Order 2 oz. bottle of the new Adams 
ing losses to profits—and so can you! Investigate the Retouching Fluid with non-spill dis- 
Adams Retouching Machine today! Write for free penser top...$1.25 postpaid any- 
folder. where in U. S. 
ADAMS MAGIC-CROPPER 


Adams Retouching Machine Co. denver cote. coc 3135, consent ween es 


each $4.95, postpaid, cash with order 
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Your Transparencies 
Can Be Profitable 


when used for 


a ow ee 


NATURAL COLOR 


POST CARDS 


& Uniformly Highest Quality Rumen muscles in action through an artificial fistula 


created in the side of a cow by skilled veterinary 
Ea Lower Prices surgeons. From Jam Handy’s “Rumen Story 


a ‘ ‘ a ie tj ; th 
ee Quicker Deliveries ally to see this digestion in ac ion inside e stomach 
of a live, healthy animal. Skilled veterinary surgeons 


% Higher Commissions created an artificial opening in the flank of a living 


animal which walks about and eats, clear through to 


& Genuine 12 Pt. Kromekote Used the rumen. Through this opening the motion picture 

‘ was taken, just one more example of the almost 
e Rounded Corners If Desired limitless applications of modern photography in every 
(10c¢ per M) | field of endeavor that touches our lives. 


® Your Studio Name On Cards 





HM Combining the principles of sonar, radar and 
television the “Somascope,” a new ultrasonic photo- 
graphing device announced by the Veterans Admini- 

12,500 Cards. _.. $162.50 stration, may eventually accomplish what neither 
X-ray nor fluoroscope can do: produce well defined 

pictures of cancer and other diseases of the body’s 
2 | internal soft organs and tissues. Invented by Dr. 

Your Profit Douglass H. Howry, former V. A. resident in radiology 
and now instructor in radiology at the University of 


Colorado Medical School, financial aid, sponsorship 
Or From Black & White Prints and development of the Somascope have come from 


SILVERCRAFT POST CARDS | both the V. A. and the U. S. Public Health Service. 


(Black & White) In operation, because sonar requires water to 


2000 Cards | function properly, the human subject is placed in a 
i | tub of water where ultrahigh frequency sound waves 
Your Profit 


are produced and, with the instrument aimed at the 
2 a X internal organ to be photographed, flipping a switch 
Choice Distributorships 
Still Available 


produces a series of short electrical impulses each as 

powerful as that from a 50,000-watt radio transmitter, 

but lasti ly 1,250,000th of d. This high 

SEND FOR COMPLETE PRICE LIST ee ere oo ae 
AND SALES KIT voltage energy passes into the sound head of the 
Somascope where an ultrasonic quartz crystal of barium 














titanate converts it into ultrahigh frequency mechanical 
waves of 2,000,000 cycles a second, traveling 5,000’ a 

LOS” second. Concentrated into a narrow beam of inaudible 
PRES 8 iN Ce sound 1/16” wide, these waves are directed through 

the water into the subject. As they strike the surface 
of the subject an echo is reflected back to the sound 
head, additional echoes being reflected as the waves 
Route 303A penetrate farther. The echo waves, in turn, are picked 


West Nyack N. Y up by the sound head and converted into a train of 
4 | electrical signals which are amplified and passed into 


Originators of the Natural Color Post Card 
and Leaders in This Field Since 1932 
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A Statement of facts about 
Aunt Mary Birthday Clubs, Inc. 


The Aunt Mary Plan is not a free offer—the mother 
buys the membership. Now studios can realize an 
actual profit from the sale of the memberships—plus 
additional profits from portrait sales. 


Currently, many owners of Aunt Mary Authorized 
Studios are members of the Photographers Associa- 
tion of America in addition to membership in state 
and local associations. The list of Aunt Mary Authorized 
Studios contains the names of leading professional 
photographers including “Masters.” 


To be an Aunt Mary Authorized Studio you do not 
sign a long term, non-cancellable contract. Your obli- 
gation does not exceed 90 days. 


Get the facts—Write for the latest information on 
America's fastest selling and most successful baby 
promotion. 


Aunt Mary Birthday Clubs, Inc. 


1700 Delmar Blvd., St. Louis 3, Mo. 





Purchase Your 


Aunt Mary The Colorful, New 
Membership Here AUNT MARY Member- 
ship Package and 


HERE'S HOW IT WORKS 


USE THIS INQUIRY BLANK 


AUNT MARY BIRTHDAY CLUBS, INC. 
1700 Delmar Boulevard, Saint Louis 3, Mo. 


Please send us all the details of the AUNT MARY PLAN. 
Studio Name 
Address 


City.. Zone State 


OVER 800 MEMBER STUDIOS—OVER A MILLION SATISFIED MOTHERS 





a cathode ray tube, producing a line of bright spots 
on a television screen. Continued electrical blasts 
repeat the process with the result that a two-dimen- 
sional image appears on the screen. In addition the 
picture can be rotated as much as 90°, so that the 
tissues or organs may be studied as if 
block-like segments 
desired angle from above or 
televised 
ordinary 
The 
ing the years of experimentation, 
over the X-ray and fluoroscope, which can accurately 
picture only opaque portions of the body, is obvious. 
Its potentialities, in 


they were 
transparent viewed from any 
from the front. The 
picture in turn can be photographed with an 
camera to produce permanent records. 

advantage of the Somascope, now approach- 


completion of six 


science and industry, as well as 


in medicine, would to be considerable. 


‘Tis Here, Maybe! 


seem 








The ‘‘gossip column’’ of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others. 
We pay 50¢ for each item we can use, unless 
it’s publicity for yourself! 











@ Harry M. Shaeffer, Altoona, Pa., has bought an old 
time mansion of 17 rooms in the downtown area and 
is remodeling it into a modern residence studio. When 
completed it will house the Shaeffer Studio which has 
established for 35 years in the 


location and was founded by Harry’s father 


now been same 


B “this 
birthday,” 
featured 


which | 
Viken, 


self portrait 


writes A. J. 


made on my 69th 
N. Y. (he 
pages a couple of years ago) 
the enthusiasm | still have for photography 
after more than 40 years of it professionally. | bought 
my first camera in 1907 and entered professional work 
in 1913. Our studio, Beidler-Viken, Inc., is now owned 
and operated by myself and my two sons, Robert and 
Harold. | took the shot Cinefoto 
speedlights. We use four of them with a total output 
of 200 watt The the 


Manhasset, 
was in our 


“shows 


with American 


seconds. two spotlights in 


At 69 A. J. Viken 
can still leap like a 
youngster 


} 


SHELTON e 


@ NO SPECIAL EQUIPMENT 
@ NO MESS TO CLEAN UP 
@ NO DRYING PERIOD 


Chartex Dry Mounting Cloth will protect your photo- 
graphs, reinforce them against tearing, will not dry 
out or become brittle. Chartex backed prints do not 
buckle or curl — they stay flat! 


And so easy to apply! In 10 seconds you can cloth back 
any photograph. Use an ordinary iron, dry mounting 
press or your print drying machine. Designed to 
give best results with Fotoflat Mounting Presses. 


Chartex backed photographs are worth more money 

. they bring in extra profit for you. Available in 
sheets and rolls up to 42” wide to fit any job. Write 
for free 8 x 10 inch sample sheets. 


SEAN 


INCORPORATED 
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sone your portraits dill. 
MODERN PORTRAIT 
TECHNIQUE 


will show you how to make high 
profit photographic paintings, five 
types of fast selling portraits. 


LEARN BUSINESS-GETTING 
2 SO) LORETO]. Bb) 


Read what studio owners in nine 
states say about this course for 
professionals. 


SEE LABOR SAVING 
TECHNIQUES. REVEALED 
IN DETAIL 


Write for booklet 
4“) 
Grenill \“ 


WILKES-BARRE, PA. 





Sernuice to the Profession 


High grade enlargements for Portrait and Commercial 
Studios, any size and color. Difficult Copy and Restoration 
work from any photograph with guaranteed delivery. Fine 
color work on portraits, exquisite Miniatures. 

Attractive Pencil and Pastel Sketches from your negatives 
and photographs. 

Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of a well established institution with modern 
equipment and an expertly trained staff of artists. 


Write for Price List. 


BLUM’S PHOTO ARTS 


1021 N. Wells St. Chicago 10, Ill. 

















MAKE MONEY - Sell Color Prints 
Top Quality Dye Transfer Color 


Prints To Your Accounts 
BEAUTIFUL SALESMEN‘S PORTFOLIOS 
COUNTER AND WINDOW DISPLAYS 

ALSO NEW EASTMAN THREE COLOR 
CATALOGUE SHEETS 


NEW LOW PRICES — ANY SIZE TRANSPARENCY 
SOME TERRITORIES STILL OPEN 


SKOKIE COLORGRAPH INC. 


5933 Lincoln Ave., Morton Grove, Illinois 
New York Office, 122 East 42nd St., N. Y. C 
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foreground were not lighted, just placed there to fill 
in the composition. Exposure was at F/11 on Eastman 
Panchro Press Type B film.” We'll wait now and see 
if friend Viken can jump equally high on October 4, 
1964! 


Hi The 6th International Color Slide Exhibition of the 
New York Color Slide Club will take place on April 1 
and 4, the closing date being March 11. Write to 
Walter Jarvis, 587 Riverside Drive, New York 31, N. Y., 
for entry forms 


M One of our readers writes us that a portrait studio 
in Maine is featuring portraits “by the pound,” the 
idea being that the price is one cent for each pound 
the sitter weighs. Unless all the sitters weigh 300 
pounds or more, our reader wonders how long the 
studio will survive. We seem to remember having 
seen baby pictures offered at that price perhaps 
to dodge the “free’’ stigma — but not adults. We 
wonder if the studio has a scale in the reception 


room, takes the sitter’s word for it or just guesses 
the way it is done at the carnivals. 


HM Boyka Hitrova, San Francisco, Calif., studio owner, 
died in August. Sorry we received no more details 


HM Did you know it was possible to secure far more 
accurate weather reporting than that available by 
calling WEather 1-1212 or even the local office of the 
U. S. Weather Bureau? Neither did we until we read 
the article “Private Weather Eye’ in the October 4 
issue of Life magazine. It seems that in many cities 
there are industrial meteorologists who make a business 
of furnishing precise weather forecasts tailored to the 
requirements of a wide variety of clients. It costs 
money, naturally, and such a service would be beyond 
the reach, or for that matter of little value to, most 
photographers. But to the big commercial and illustra- 
tive photographic firms such information, it seems to 
us, should be well worth the cost. Profits can go out 
the window when a crew of cameraman, assistant and 
assorted models travel miles on a location assignment 
only to find that bad weather makes outdoor shooting 
impossible. Warned in advance, the whole job can 
be put off and the time profitably spent on studio 
shots. If your operations are seriously dependent on 
weather conditions it might be well to read that 
article and investigate. 


W@ Peter J. Berkeley and Robert Officer, partners in 
the Lainson Studios, Denver, Colo., recently sold one 
of their two studios to the Wheelan chain of New 
York City, retaining of course their famous establish 
ment in the Brown Palace Hotel. It didn’t take them 
long, however, to replace the one they sold because 
on September 1 they took over the lease of the 
building occupied by the Hopwood Studio. They have 
changed the name to the Lainson School Studio, 
because they will make school pictures there exclusively, 
but have subleased a portion of the studio to D. L 
Hopwood who will continue to produce his scenics 
and photomurals there 











STUDIO G RETOUCHING EQUIPMENT 
MEANS SUPERIOR QUALITY AND 
LOWER OPERATING COSTS FOR YOU 














VAN BILT brings you the most ad- 
vanced retouching equipment on the 
market today featuring: 


@ Three dimensional vibration for fine realistic 
texture. 


@ 7200 or 3600 built-in strokes per minute for 
efficient, personalized retouching 


@ Smooth, controlled oscillation limited to neqa- 


tive carrier only. 
$ 50 " 
Model PM 532 QO” F808 Zo 


: 50 » 
4” magnifying glass assembly Model PT 53 FACTORY 
optional * $10.00 Available in green : 
Model PM 532 S, identical to machine Mode! PT 511, identical 
above, incorporates stipple-type vi- above, incorporat 
bration, only .... $ t 


Electric 
LEAD POINTER NOW AVAILABLE! 
All Pleiglass BABY HOLDER tities: ieroved:decian.. Thr cerfect 
answer lead ' 
® Novel, quick-opening design ne to your 
@ Sanitary, safe—impossible to . cies - Fo t 
a dino with no breako 


Postage prepaid if cash with order $1200 @ Can be used with 


holders 


pref 








Prices slightly higher in Canada and other foreign ¢ 


ORDER THRU YOUR 


DEALER OR WRITE VAN BILT MFG. CO. WRITE FOR FREE 


er BOX 1701 LINCOLN, NEBR. 








Home Portraits Are Easier! 


. and school pictures, too! In fact, any kind 


of “location shots’’ are easier to get with 
Photogenic’s ALL NEW HOME PORTRAIT OUTFIT. 


NEW e « e rapid re-cycle rate permits 


faster shooting, lessens your chance of miss- 
ing the “good ones.” Ideal with automatic 
cameras, 


NEW e « « flash indicator lamp tells in- 


stantly when tube fires and when it is 
ready to fire again. 


NEW ee e Hi-Lo switch conveniently 


mounted on outside of light case reduces 
200 watt-second outfit to 100 watt-seconds 
for low intensity lighting. 100 watt-second 
outfit available without Hi-Lo feature. 


NEW e« e « handsome, grey Tolex finish 


on both the double-unit case and the NEW 
carrying case for the stands. 
The Home Portrait Speedlight is recommended 
for color portraiture by the country’s leading 
photographers! 


For further information see your leading photographic 
supplier or write to 


THE PHOTOGENIC MACHINE COMPANY Youngstown 1, Ohio 
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[ RRECTION 


SPECIALLY 9% EYES B 


/ J P 
Ta a a Lewd Ars nllect 
4 


PORTRAIT AND COMMERCIAL 
NEGATIVE RETOUCHING 
BY A LEADING SPECIALIST 


HANS BART 


21 EAST VAN BUREN ST., CHICAGO.ILL. 

















4 LAMPS 
GO ON-OFF. 
DIM OR 
BRITE 


with 


LITEMASTER 


Multiple Lamp Control 

Make indoor pictures easy. Plug 

4 lampcords into rugged, all-metal 

LITEMASTER Control Box. 

Lamps go on-off. Extra Dimbrite ACME-LITE 
switch, Stand adapter, 15-ft. hevi- Dept. HE-11 
duty cord, Valuable folder, light- 401 Wood 
ing catalog free. Order today rest 


: hi ¢ 
postpaid. Money back guarantee. C alg 


Fitm HOLDERS 


Completely Overhauled 








One Price — No Hidden Extras 
10 Days Service 
All Work Guaranteed 
Any size up to 5x7—$1.75; 8x10—$2.25; 
11x14—$3.00; 12x20—$5.00. New Slides 
—4x5, 5x7—75c each; 8x10—$1.50 each. 


NATIONAL FILM HOLDER CO., INC. 


2133 Firnat Street, Houston, Texas 











INCREASE YOUR PROFITS! 


Make your oils MORE attractive with 
MIRACLE MEDIUM 


Use it with your oil as an extender. 
It is smooth — not sticky. Easy to work. 
Does not become grainy, nor separate. 
It will improve your oils and your duplicate orders. 





Try It — You can’t lose 
If not satisfied money will be refunded 


4 oz. can — $2.50 


Enclose full payment with order. 


MIRACLE ART PRODUCTS 


Station F, Box 54 Toledo, Ohio 
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Bill’ Getsch of 
Pako — now their 
new assistant man- 
ager 


& Congratulations to popular W. C. (Bill) Getsch, 
director of advertising and sales promotion of the 
Pako Corporation, Minneapolis, Minn., who was 
promoted in October to the position of assistant 
manager, according to word received from F. Glenn 
Hamilton, the company’s vice-president and manager. 
Pako is the world’s largest manufacturer of a complete 
line of photographic and X-ray processing equipment 
and has grown steadily over the years to where it 
now employs about 500 workers. Bill’s new duties 
will include coordinating the activities of Pako’s field 
representatives. 


MS. H. Heffner, photographer of McKeesport, Pa., is 
retiring from business after almost 40 years, having 
started his career with the camera back in 1916 


WH While we were glad to see that Arthur E. Erickson, 
Laurel, Mont., got himself some front page publicity in 
the local newspaper because of having won a Blue 
Ribbon Award in our last contest, we were sorry to 
learn, from the same page of the same paper, that 
his daughter's mother in law had died only about a 
week before at the age of 80. His daughter, Mrs. 
Turnell Tasker, and her husband are both associated 
with him in the studi.o 


HM Gabriel Evancy, who created the medical art 
department at the Columbia Hospital in Milwaukee, 
Wis., and whose success in medical photography led 
him to set up in business for himself, died in Fond 
du Lac, Wis., on October 8, at the untimely age of 38 
He and his wife had moved to that city less than a 
year ago, taking over the Zubrod Studio and changing 
the name to the Evancy Studio. He had attained state 
and national recognition not only for his work as a 
medical illustrator but also for his outdoor scenics 


HM On October 1 the trade and industrial product 
groups of the Du Pont Company's Photo Products 
Department were merged. John L. Morgan, Jr., former 
trade product manager, is now manager of the 
combined group and Carl E. Ray, recently named his 
assistant, is the new assistant manager. The former 
industrial product manager, Frank H. Lines, has taken 
over the newly created position of sales supervisor in 
the Philadelphia, Pa., district. Among other staff 

(Turn to page 58) 








8xlO Color Print $ 


and unbelievably good quality! 


Now ain‘t that something? Now you And don’t forget 
get a very high quality Ansco Printon Col-Cor-A’‘s New Flexichrome B & W 
that is reasonably permanent. Comes in Matrix Service 
sizes up to 40x60. Five day service. Another high quality product by Col-Cor-A. 


See what it means? You can go after Additionals lighter or heavier, with more or less 


R . S : contrast. No extra charge. By ordering two or 
color business in a big way, confident three at the same time, you can be sure to 


of results and service because this is satisfy your client. Sizes up to 40x60. Five day 

the newest service by Col-Cor-A. That's service. No coloring in Tampa. 

the organization, you know, that, for ARE YOU A CCA RECOGNIZED PHOTOGRAPHER? 
: : te WRIT NYDER, PRESIDENT, FOR DETAILS. 

years has pioneered — that provides ae te Sees te Tee . 


. a i | ' 
the highest quality Kodak Dye ere To make real money in color, use double 


> : dependable Col-Cor-A service — dependable 
Prints and Display Transparencies. quality, dependable service. 


COLOR CORPORATION of AMERICA 
Cot Cor P.O. Box 546 - 610 South Armenia Ave 
Tampa 9, Florida Telephone 8-600! 


COLOR CORPORATION OF AmERICA 





MODERNIZED 


lume lo serve 


Prax , "age 


_ 


Y ou hotter 


For three ‘generations fine craftsmanship and superior quality have 
been an integral part of every Goerz photo lens: 


Imbued with the strong desire to continue making the world’s finest 
lenses, we have taken another step forward—new and larger produc- 
Tlolaln ela LiL-Sunel am lak Zolole fae Gam Pam) (-3'am Cold am @ MN) 1-04 1h A@) 00.) 0M aoa 


/X9 aa ol Ul ame [Xe] (-Tae] oot] ml ©1@) 1,94 Wo) tM ole lena 


(.P. GOERZ AMERICAN OPTICAL COMPANY 


Office and Factory 
DOUGHTY BLVD., INWOOD, L. |. 96, NEW YORK 
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- . - Last month, on this page, I stated that in my opinion the new copyright 
plan of The P.A. of A. would not Solve the Serious problem posed by the numer- 
ous firms which offer, in national advertising and through the mail, to copy 
portrait photographs and deliver a number of small prints at ridiculously 
low prices. At least one association member agrees with me and has been 
good enough to send me a copy of the following letter he wrote the associa- 
tion in October, a month before my editorial appeared! I shall not disclose 
his name although I want to emphasize that I have in my files the carbon copy 
from which I quote as well as his accompanying letter of transmittal. 


"Gentlemen: 

"TIT have been looking forward to the presentation of the P.A. of A. copyright 
registration plan and regret that I was not in attendance on the day it was 
brought before the membership. I have now read it with considerable in- 
terest in "The National Photographer" and, with disappointment, find that 
it is almost totally unacceptable to me. 

"First, I should like to state that I deplore the operation of the cheap 
copyists who make capital of my finished portraits and who, without the ex- 
pense of studio overhead and operating costs, are able to undersell me. I 
had hoped that the P.A. of A. would finda plan which would effectively elim- 
inate this type of piracy. Instead, I think you have cooked up a scheme to 
get me into trouble and into the courts. 

"A matter which the P.A. of A. plan seems to overlook is the customer's in- 
herent right to do whatsoever he wishes with his finished portraits once he 
has paid for them. For the life of me, I cannot see how it would be possible 
for a photographer to legally prevent the customer from copying the pictures 
if he wishes to do so. Although I might wish to restrain the customer and 
although copying might appear unethical to me, I think it would be extremely 
presumptuous of me to try to wrest his privileges from him by depriving him 
of copyright. This isareally slick trick, no matter how much small type 
and legal verbiage you bury it under. 

"With the above in mind, I can foresee fearful and extended bad relations 
between client and photographer. I go to great lengths to maintain a pleas- 
ant relationship with my customers; I feel that if I cannot do this I may as 
well close my door. I cannot imagine a tactful approach which would permit 
me to chide a customer who has had his pictures copied or, worse yet, hale him 
into court for trespassing on my copyright of his pictures. 

"There is another matter: A good portion of our portrait business is with 
college and high school students who arrange for their own sittings and who 
themselves pay for the completed work. Itis inthis group that cheap copy- 
ing is most prevalent. Now, even if these individuals did sign away their 
copyright privileges as suggested in the plan, I doubt very much that there 
could be any effective legal recourse because minors are not permitted to 
make a valid contract without consent of parent or guardian. 

"Also, the plan requires that I prosecute my own lawsuits for infringe- 
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ment of copyright. In ten years, I doubt that I lose enough potential to 
pay the legal costs of initiating even one lawsuit. 

"You are asking members of the association to embark on a course which is 
impractical in its conception and which gravely endangers their good rela- 
tions with their customers. It seems to me that members who wish to appear 
in the courts could easily arrange this for themselves and without a lot of 
association hoop-la. 

"I will not, therefore, be able to participate in the copyright plan and 
it will not be necessary to send me the various application and other forms. 


"Very truly yours" 


- « « While the above is an excellently written letter and my correspondent 
has placed his finger directly on one of the serious flaws in the plan, there 
are others perhaps even more important. First of all it is an open question 
whether a photographer has the right to copyright photographs which are made 
on the order of a customer or sitter and sold and delivered to that customer 
or sitter. It should be remembered that while under established law the neg- 
ative is the property of the photographer he has no legal right to make prints 
therefrom for any purpoSe whatsoever without the permission of the customer 
or sitter. It is therefore at least legally questionable whether the photo- 
grapher has the right to make a print from such a negative and send it to the 
association as required under the plan. 


- « « Secondly, the inclusion of any statement reserving copyright, whether 
in large or small print, on any order form or other paper signed by the cus- 
tomer or sitter has no legal value unless the statement is drawn to the at- 
tention of the customer or sitter, and explained, at the time the signature 


is requested. I shall not discuss the matter of ethics that obviously arises 
if there is any intention of securing a Signature under any other conditions. 


- - » Finally the member who wants to participate in this plan (and I say 
"participate" rather "be protected" advisedly), having already paid member- 
ship dues which in most cases amount to $25.00 a year. must pay in addition 
$15.00 for 300 stickers to place on his prints. Bear in mind that this $15.00 
does not cover 300 sittings but only 300 prints or different poses. When 
one considers that orders for portraits today do not consist, as they did in 
happier years, of a dozen or more prints from one negative or pose but more 
customarily two prints from this negative, one from that, three from an- 
other and so on, it becomes all too obvious that the 300 stickers and the 
$15.00 they cost will not go very far. Addtoall this the cost of the extra 
prints, packing and mailing, studio record keeping, and the cost is 


pro- 
hibitive for the average Studio. 


- « » Let me add, in closing, that of course no one is going to prosecute a 
customer, the intention being to prosecute the firm which does the copying. 
Nevertheless the customer must be haled into court as a material witness, 
which is no way to “win friends and influence people." 
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Blue Ribbon Photograph 


By 


Harry Yudelson 
Delson Studios, Philadelphia, Pa. 








Honorable 
Mentions 





By 
Eunice 
Stroud, 


New Bern, 
N.C. 
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WE ARE told very little about this photograph other 
than that it is a projection on Halobromide F-3 given 
an exposure of 10 seconds in the enlarger, with the 
corners burned in for an additional 12 seconds. 


WHAT STARTED OUT to be a very attractive illustration 
would be more effective had it been handled a little 
more carefully. The lens work is good although a little 
apparent here and there. That is not 
exactly a defect in this case because it gives the soft 


fuzziness is 


effect wool has that makes it so acceptable in articles 
which come in contact with the skin. Both negative 
and print seem to have been handled well because no 


spots or blemishes of any kind are in evidence. 


What the photographer was trying to do was to 
display a pair of gloves in a manner different from 
the old and hackneyed arrangement of just two gloves, 
one lying across the other. We cannot see the 
advantage of covering the cuff with the semi-transparent 
(though we grant it adds some pictorial 
effect) because to both maker and retailer the finish 


material 


at this point is of some importance. The tips of the 
fingers should be uniform — one has a dent in it. 
The horizontal glove is very sad little 


stuffing or stiffening of some sort should have been 


looking. A 


inserted to give it a more pleasing character and 


overcome the drooping effect. 


The lighting could be greatly improved. We have 
a white subject with every tone from pure white with 
no detail (on the top of the horizontal glove) to that 
solid black splotch right in the middle of the print. 
It is hardly possible that this effect was 
so we must blame it on careless 
lights. 
were used, one from the front and an overpowering 
one from the top and right. The latter caused the 
washed out back of the horizontal glove, the black 
spot underneath, and provided no illumination what- 
ever for the small part of what we assume is the 
thumb of the upright glove. Such a black spot, by 
the way, is found much too often where the shadows 
from two lights overlap, 


intentional 
placement of the 
While we have no data, it is evident that two 


resulting in no_ illumination 


whatsoever. 

Our suggestion would be to use the two lights 
but to place one close to the lens and the other one 
only slightly higher and not too far to the 
thereby providing roundness and texture. 


side, 


White objects are a problem to many so we are 
offering the following procedure that may be of help. 
Try using soft lightings with not too heavy shadows 
where an overall high key effect is wanted. 
color is not involved use ortho emulsions which have 
far greater gradation than the panchromatic. 
Give an ample exposure even though the subject is 
white, and plenty of development 
rather heavy negative. Then print on one of the softer 
grades of paper. We have used this method on white 
chinaware, white garments where it was necessary to 
show the texture, and many other objects of overall 
white. 


Because 
faster 


resulting in a 





Taken with diffused light and a 
soft focus lens at F/6.3 for a 
Shasta hair shampoo advertise- 
ment 
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HE SHOOTS 'EM IN A TENT 
By Harold Christopher 


WILLIAM RITTER is one well known photographic illustrator who doesn’t believe that 
a photographer can stand still and begin to relax once he’s reached the top. He 
remains as avidly interested in new trends and techniques in photography today as 
he was the day he stopped modeling for photographers and began to employ models 
to pose for him. 

During the first few years of his professional career, Ritter grew famous as the 
photographer who could make the prettiest girl even prettier — who could make 
an average woman as lovely as a model. When he made a poster of a celebrity 
for a cigorette advertisement, the woman was beautiful, the man was handsome. 
Both his editorial illustrations and his advertising photographs were distinguished 
by this ability to enhance looks that need little enhancing or glorify faces that could 
use a plastic surgeon's scalpel instead of a retouching tool. However, he never 
relied much on retouching. He achieved his effects mainly through careful lighting, 
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camera angles and the lens itself. Ritter was 
a pioneer in using an Eastman portrait lens 
so long that it was impossible to find a shutter 
large enough to fit it. He had to rely on the 
old fashioned black cap to expose his film. 


WILLIAM RITTER 


The photograph at left is another one for the Shasta 
hair shampoo account, also taken with diffused light 
and a soft focus lens at F/6.3. The one above, made 
with a Rolleiflex, is typical of the results Mr. Ritter 
secures with his “bounce light in a tent’ technique 





Today Ritter is doing the same work 
differently, and different types of photo- 
graphs to boot. He still enjoys photographing 
lovely girls, but he does so with bounce light 
and a sharp lens eighty five per cent of the 
time instead of the softly diffused, direct 
light, portrait lens combination. He's enthus- 
iastic about this lighting technique and 
recommends it wholeheartedly. 

Here are some of the advantages as 
Ritter sees them. Because bounce lighting is 
almost shadowless and automatically washes 
out deep shadows under the eyes, it also 
erases facial lines to a large extent. So much 
so in fact that a model who is crowding 
middle age was photographed in this way 
recently and there was hardly a visible line 
on her face. What a boon this can be when 
you‘re photographing a celebrity for a testi- 
monial advertisement and she happens to 
be “over thirty!’’ 
light 


Bounce 


enables Ritter to keep 


retouching down to a minimum or eliminate 
it entirely. A minimum of retouching preserves 


WILLIAM RITTER 


the photographic quality of the picture yet 
the smooth, overall light is as flattering as 
candlelight. Ritter achieves his bounce light 
by erecting a “‘tent’’ that encloses the subject 
above and on both sides. This tent consists 
of square wooden frames covered with one 
hundred and nine inch seamless white paper. 
The two side frames covered with the paper 
match a third huge frame that is lowered 
from the ceiling to meet the sides. 

Ritter then directs some twenty thousand 
watts of incandescent light toward the ceiling 
and wall frames. This intense light would be 
extremely painful if it were directed at the 
model's eyes, but by bouncing the light off 
the ceiling and walls, it doesn’t glare at all. 
Consequently there are no squint or frown 
lines to contend with, and the model's eyes 
remain wide open. Whenever Ritter is 
confronted by a model who has deep 
shadows under her eyes, either because she’s 
missed some sleep or her eyes are naturally 
set deep in their sockets, he supplements the 
bounce light with a diffused front light. This 








front light, at about camera level, sheds 
additional light on the model's face and 
lightens the shadows under her eyes. 

The greatest boon that bounce lighting 
affords, in William Ritter’s opinion, is not 
just the even, flattering, shadowless light 
itself, but the fact that he can use an 
Automatic Rolleiflex when he’s working with 
this lighting system. He rolls away his huge 
camera stand and view camera and turns 
to the Rollei. Ritter has found that he can 
make a dozen shots in the time it would 
take to make about two with a view camera. 
“The freedom of movement that the small 
camera gives a photographer is almost 
unbelievable when you've been used to a 
big view outfit. It’s actually a liberation!’ 
he says. 


The Kenyon & Eckhardt advertising agency was the client 
for the photographs on these two pages. The one at left 
was made with regular flat lighting, not diffused, and a 
sharp focus lens stopped to F/32. That above is an example 
of regular punch illumination but with diffused front light. 
The original of this is an 8x10 made with a 14” Ektar. 
All the accompanying illustrations, by the way, regardless 
of the sizes of the original negatives, are from 16x20 
projections. 
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WILLIAM RITTER 


Ritter has found that it also eliminates 
the stilted effect that may sometimes creep 
in regardless of how carefully the photo- 
grapher has worked with his model. True, 
his finished prints never show stiff poses 
because they are rejected in the negative 
stage. ‘But I'd rather have a dozen spon- 
taneous poses to choose from than a few,’ 
he says. 


The small size of the negative is also 
helpful, according to Ritter. When you 
photograph a set including a model or two 
on a Rolleiflex, the size of a head on the 
2%4x2 V4 negative is roughly the size of a 
thumbnail. When you enlarge that small 
section of a negative you can be sure that 
no detailed delineation of the wrinkles in a 
model's face will be visible. If you add to 
that the flattery of bounce light, you can just 
about throw away your soft portrait lenses. 


However Ritter hasn‘t thrown away any 
of his conventional professional camera 
equipment although he does use a Rolleiflex 
fifty percent of the time. For color he still 
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The photograph above, and remember the illustration is from 
a 16x20 projection, was taken with a Rolleiflex, again with 
bounce fight in a tent, but with a diffused fill-in. This was 
for a Sharp & Dohme advertisement. At right is a shot for 
Du Barry beauty preparations, the original an 8x10 made by 
diffused front light with a 14° Ektar. 


prefers a view camera with a fourteen inch 
Ektar lens, loaded with 8x10 Ektachrome. 
Furthermore in spite of the flattery resulting 
from bounce light he uses such illumination 


only for subjects peculiarly well suited for 
flattering treatment. 
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Ritter makes his lighting and camera 
fit the subject. These subjects, in his case, 
range from still lifes in color for national 
advertisements to editorial illustrations for the 
beauty pages of women’s magazines. His 
clients know that if it's a photograph — 
Ritter can handle it. So this photographer, 
whose reputation was made with pictures of 
pretty girls, is given assignments for food 
still lifes and action packed photographs of 
freckle faced boys. 


Among the magazines whose editorial 
pages are adorned by Ritter’s photographs 
are Better Homes and Gardens, Good House- 
keeping, Household magazine, 
Home Companion and others. Recently he 
sent the results of a sitting with the Rolleiflex 
bounce light technique to a client. Ritter 
made his usual request that the client make 
his selection from the eleven enlargements 
that had already been chosen from dozens 
of contacts by the studio staff. The client 
sent all of the prints back with an unusual 
note requesting Ritter himself to make the 
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choice. Quoth the client, “‘They‘re all exactly 
what | had in mind.” 


The ear that Ritter keeps to the ground 
in order to detect the latest trends in the 
forward march of photography has whispered 
to him that the current craze for soft focus is 
already on the wane. He never worried too 
much about it because it was always possible 
to provide a soft focus effect although the 
negative may have been needle sharp. In 
fact he often preferred to use a diffusion 
disk in enlarging rather than take a chance 
on having only a soft negative when a sharp 
print might be requested later. But this 
changeover from soft focus doesn’t mean 
any lessening in the art directors’ enthusiasm 
for casual, apparently unposed pictures. 


The casual look is right down this 
photographer's alley. “It makes my job 
easier,’ Ritter insists. ‘“‘Instead of directing 
a model as | used to, and telling her just 
where to place every finger and toe, | just 
show her the layout. Then | allow her 


(Turn to page 61) 
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THIS PORTRAIT was given an exposure of 1/5th at 
F/11 on Super XX Pan film, the negative being 
developed for seven minutes in DK-50, one to one. 
The print is a projection to 8x10 on Indiatone B, the 
corners being burned in during exposure. It was 
developed for four minutes in D-52, one to one. Four 
lights were used, the main source being the spot, 
quite high, at left front, with a flood used as fill-in, 
just to the left of the lens. A third light at left rear 
and one at right rear, this directed on the background, 
completed the arrangement. 


THIS IS VASTLY different from the ordinary run of 
portraits and gives us the impression that the maker 
not only has a good imagination but also the patience 
to try and put on a negative what he sees in his 
mind’s eye. It is too bad more professionals do not 
attempt work of this nature because it is imagination 
like this that has made photography what it is today. 

While there are some criticisms to be offered 
with respect to this picture, most of them are minor 
and not worthy of mention. There is far more detail 
in the shadows than the engraver will be able to 
retain in his reproduction. For example, slung from 
the sitter’s neck is a camera which hangs, open, just 
below his upper hand and we fear the reader will see 


it only as a few spots of light because in addition to 
the deep shadow the paper has a_ rough 
which will add to the engraver’s problems. There is 
also some distortion in the feet and the near leg and 
the viewer cannot help but wonder why the subject is 
seated on spread out newspapers. 


surface 


The lighting, while good on the lower portion, is 
quite flat on the face, the strongest light being on 
the collar. The fill-in light was not placed properly 
and tends to give a long angle to the face. It would 
have helped to burn in the newspaper a bit more at 
the bottom and thus make it less prominent. 


Actually there are three different props in the 
portrait: the vase, the newspapers and the grill effect 
in the background. The 
extremely 


result could have been 


confusing but careful arrangement has 


combined the whole into a very pleasing and interest- 


ing composition. With a little more care in the lighting 
the result could have been beautiful indeed. 











The condensed but 
efficient combination 
office and sales 
room in Bernard 
Mueller’s mobile 
studio. The compact 
wall heater at the 
right provides ample 
warmth for winter 
time use. 


At the other end of 
the trailer is Mr. 
Mueller’s camera 
room. Note the lack 
of clutter and the 
arrangement of the 
speedlights which 
keeps all but one 
cord off the floor 
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HIS STUDIO GOES TO THE CUSTOMER 


By Russell Hanson 


WHEN A MAN FINDS HIMSELF developing two strong clesires that conflict with each 
other, sooner or later he must choose between them. 

Up until a few years ago that was the problem confronting young Bernard 
Mueller, of Rockford, Illinois. He found himself vacillating between the need to 
continue working at his designer's board, and a mounting desire to become a 
professional photographer. Many housewives in the Rockford area are glad the 
camera won. 


To Mr. Mueller, service is the most important facet of his business. No art for 


Above is Mr. Mueller’s “Studio 
Mobile” as it looks on the 
road and at left its reproduc 
tion on a big paint board 
which stands at a busy inter- 
section. 











This, like the other portraits 
accompanying this story, was 
taken by Mr. Mueller in his 
mobile studio. All are clean, 
snappy photographs of young- 
sters, nothing to win salon 
prizes but all good likenesses, 
well processed and finished, 
in natural poses that have 
sales appeal, 


BERNARD 
MUELLER 


art’s sake professional, he feels that service 
and going after business are just as import- 
ant as talent. To put it another way, photo- 
graphs sell better when properly advertised 
and promoted, when people are made 
acquainted with the offered by 
Mueller’s studio. Furthermore, he does not 
confine himself to any one phase of the 
picture business, but does weddings, com- 
mercial work, school pictures, and portraits. 


services 


His answer to children’s home portrai- 
ture is a bright red and cream colored trailer 
towed behind an equally brilliant 
wagon. No believer in coupon deals or high 
pressure propositions, Mueller endeavors to 
conduct this mobile home portrait service on 


station 


a high plane. In actual operation, Mr. 
Mueller sends out two solicitors who call on 
every house in a given area, making appoint- 
ments for the following day. At the appointed 
time the mobile studio is parked in front of 
each house. An assistant runs out a two 


hundred foot extension cord, plugs it in at 
the customer's nearest electrical outlet, and 
the studio is ready to operate. 

Mothers with small children appreciate 
this home service. No disruption of household 
duties is involved, not the need for 
mother to change from house clothes or 
jeans, or even to move as much as a chair 
in the living room so the cameraman can 
work. Each succeeding year should show an 
increase for this branch of Mr. 
business as the idea takes hold. 


even 


Mueller’s 
small towns, his solicitors 
cover the community on one day, and on the 
next the mobile studio is parked at a 
conveniently located gas station, and the 
shooting starts. As high as forty sittings have 
been made in one day. 


In nearby 


For those occasions when no electricity 
is available, the trailer is equipped with its 
own power generating — unit. 
experience has proved that the unit makes 


However, 





too much noise and disturbs small children 
when posing for pictures so it is not used 
unless absolutely necessary. 

The mobile unit is very useful for 
portrait work in small grade and high schools 
and small colleges. Of course, other arrange- 
ments have to be made for large group 
pictures, but administrative personnel in 
overcrowded schools welcome the conven- 


an interesting story. Now he relies on finger 
puppets, dolls and stuffed animals. His 
Christmas card business has been very suc- 
cessful. Using an appropriate backdrop, a 
small decorated tree, and dummy Christmas 
packages, Mr. Mueller has achieved some 
delightful results. 


If any reader should consider putting a 
similar trailer unit in operation, he must be 
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ience offered by a studio on wheels. 


An accompanying illustration shows the 
outward appearance of the mobile studio. 
Inside, the trailer is divided into a shooting 
room, equipped with three Strobo Research 
speedlights, a hidden power unit, sturdy 
tripod and portrait camera, various suspended 
backgrounds that unroll from the ceiling, and 
a small office where numerous types and 
sizes of pictures, frames, and albums are on 
display The walls are covered with birch 
paneling and the floors with dark rubber tile. 
Bottled gas heat makes the studio comfortable 
for winter use. 


At first Mueller used movies projected 
on a small screen next to the camera, but 
he soon discovered that children’s expressions 
became too serious when concentrating on 


prepared to invest some money. Mr. Mueller 
was very cooperative and stated that his 
trailer alone cost about thirty five hundred 
dollars, furnishings and camera equipment 
eighteen hundred, plus around three thousand 
for the Dodge station wagon. During the 
first six months he spent another thirty five 
hundred advertising the new mobile studio; 
but his best advertising now comes from just 
keeping this splashy unit on the road. 


In addition to the mobile studio, Bernard 
Mueller has his permanent studio in the large 
basement of his home. Here again his 
designer background has been brought into 
play. The walls of both the camera room and 
office are done in knotty pine. All camera 
equipment can be stored on wide shelves 
hidden by knotty pine doors. Bob Althouse, 





Here we have one 
of Mr. Mueller’s 
Christmas card set- 
ups (with the com- 
pleted card repro- 
duced below) and 
evidence, at the 
same time, that 
even in a _ trailer 
there is ample 
room for groups. 
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with twenty five years of studio experience 
behind him, is the darkroom technician and 
handles much of the camera work. Two high 
school girls work several hours each day 
sorting prints, filing negatives, mounting, and 
mailing finished orders. 

Getting back to advertising, Mr. Mueller 
divides his business into five groups: schools, 
portraits, weddings, commercial and adver- 
tising assignments, and the mobile studio. 
Whenever the business of any one group 
begins to dip, he thréws more advertising 
into it. During the past four months he has 
used a one minute 16mm film showing his 
various photographic services, especially 
weddings, for spot announcements on Rock- 
ford’s local television station. 

Recently, Mueller’s mobile studio literally 
took to the air. At the busy intersection of 
Highways 51 and 20 near Rockford’s down- 
town area, a huge illuminated billboard now 
advertises the new trailer unit. Already plans 
are under way for a more elaborate display 
board involving moving figures illuminated 
by black light. 

As an additional stimulant for business, 
his latest idea is to give away a twenty one 
inch television radio phonograph combination 
set to some lucky customer. One of the 
combination announcement tickets used in 
connection with this is on page 46. Granting 
that professional photographers in general 
turn thumbs down on give away propositions, 


Mr. Mueller can see nothing wrong with this 
and emphasizes that he is merely following a 
growing trend in American business. Photo- 
graphy, as he sees it, is a business and today 
no business is too proud to use promotions 
of this type. The important point is that he 


is not cheapening professional photography 





EACH DOLLAR YOU SPEND 
at 
MUELLER’S STUDIO 


you get ONE MORE opportunity 

to win this beautiful. . . 
Zenith 21” TV-Radio- 

Phonograph Combination Set 


BERNARD MUELLER 


by giving away photographs. 

Today premiums are considered almost 
a must in many lines of selling. In this case 
he hands out these free tickets to customers 


5000 


vp 
~~ 


on the basis of one free ticket for each dollar 
spent for studio portraits, wedding photo- 
graphs or pictures made in the trailer unit. 
School photography and his commercial work 


N°? 





BERNARD MUELLER 





“One af the tickets given out by Mr. Mueller in 
connection with his television set premium offer, 
explained in the story. 


are not included. Naturally, from the stand- 
point of the customer, the more dollars spent 
the better the chances of winning. He worked 
out an arrangement with a local television 
dealer so that the set, retailing for around 
seven hundred dollars, cost him far less. The 
dealer benefits because the stubs of all 
tickets must be deposited at his store, where 
the set is on display and because his store 
is publicized on every ticket. Thus Mueller 
can offer a prize which, because of its value, 
would ctherwise be far too expensive for a 
photographer's advertising budget. 

This offer, Bernard Mueller’s first attempt 
with a promotional idea of this nature, started 
April first and will close on December 22. 

(Turn to page 60) 
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THE ITINERANT PROBLEM 


We Answer A Reader’s Letter 


THE FOLLOWING LETTER comes from one of our long 
time subscribers in Ohio. It is typical of many but of 
more general interest than most because of its frank 
explanation of how the average business man looks at 
“free” offers as builders. Our reply may 
not help our reader too much, but at least it explains 
our present point of view with respect to this problem 
and may serve as a general answer to others who find 
more and more dollars taken out of their 
communities. It is very fine to say, as most ethical 
and long established studio owners like to emphasize: 
“Produce better photographs and the business 
come to you.” Often that is true, though equally often 
it is a long and difficult struggle, but in the small 
community the number of actual possible 
customers is definitely limited the problem of meeting 
itinerant competition is often a life and death matter, 
and we do not choose those words idly. If and when 
the happy day ever comes when the public is sold on 
being photographed annually, the situation will be 
different. In actual fact the prospect photographed 
today by an itinerant is out of the market for several 
years to come. Can we then honestly blame the owner 
of an established studio who wonders, 
correspondent, whether he should 
itinerants on their own grounds? 


Dear Charlie: 


business 


being 


will 


where 


as does our 


not meet these 


The photographers all over the country — including 
me — have a problem in this free picture deal. | 
would like to argue with you about it a little — in a 
friendly way, of course. 
against 


| have been as strongly set 
it as you have ever been, and have never 
entered into it in any way except in connection with a 
recent album deal — and even then | have felt a little 
guilty. 

You know that competition is great — very great, 
not only from itinerants but from amateurs, and it is 
going to get worse, The 


much worse. independent 


studios are going to have a rough time; they are going 
to have to find an answer to keep up with the trend 
of the times; they must learn to fight fire with fire. 
Now | have a friend named Cy. He and | 
up in photography together. He is now a_ very 
advanced amateur and knows photography every well. 
His father died and left him two huge hardware stores. 


One of them, the bigger, is in a rural community and 
there he sells 


grew 


everything including food, meats, 


television sets, etc. 


Cy is a real business man and his two stores have 
grown greatly since he took over. Two years ago a 
photographer came to his rural store and Cy’s customers 
flocked to have their children’s pictures taken. 
later a blonde 


A week 
showed up with the proofs and took 
orders. The following week she returned with the 
finished orders and the free 8x10 photographs that 
had been promised. Cy’s customers ordered a total of 
$1,800 worth of photographs. Cy and | did some 
figuring and estimated that the photographer made a 
net profit than $1,000, with 
involved. 


Cy liked this idea because it brought lots of 
people to his store and as a result his own sales on 
these three different 


of more not too much 


work 


days picked up 
So — he is going to do it again. But... he wants 
me to be the photographer and get this “plush 
money” instead of some stranger. Should | throw away 
this chance because it isn’t ethical? 

| asked Cy if he would give away the products 
that he himself to sell, free loaf of 
bread. “Hell, Yes!’ he snapped loudly, “If there was 
a chance to sell five more along with it! | 


tremendously. 


has such as a 


have to 
sell lots of items at cost or below cost to keep up 
with competition.” 
many other 


He also pointed out 
businesses 


to me that 
give away products to entice 
trade; that drug firms find it profitable to hold “one 
cent sales,” and so on. He claims that photographers 
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are the worst business men in the world; that we think 
we are blessed by God himself and our products are 
“Holier than Thou.” 


Cy may or may not be right but regardless of 
what he thinks, we all are going to have to change 
our standards and get into the fighting end of this 
business world. We must stop thinking that we are 
“artists.” We must use every legitimate way and 
means to coax and entice the public into our studios so 
that we can get some of their money. 


Oh, yes — | watched this happen last summer. 
On a corner across the street from my studio is a large 
fruit market. One morning George (the owner) brought 
the big city two truck 
During the morning | stopped over, just to 
talk. Just as one leaving a_ salesgirl 
asked if she would “like to try one of our 
peaches” and handed her one. The lady tried a 
couple of bites and said she would take a bag. 


down from large loads of 
peaches. 
customer was 


new 


George told me he had instructed his salesgirls 
to do this as each customer was about to leave, and 
the girls did so all day long. Now, Charlie, George 
gave away a lot of peaches but —- Good Lord — he 
sold an awful, AWFUL lot of peaches. He sold about 
two truck loads a day for over a week! George's idea 
was that after a customer ate a peach in his store 
that customer would not want any more — would be 
satisfied — but would find the peach so good he or 
she would buy more to take home to the family or for 


the kids next door. Evidently he wasn’t wrong. 


| do wish you would give this letter of mine some 
special thought. Forget the big city photographers for 
the moment and think of the thousands of small town 
boys from coast to coast. Those are the people who 
need you. Ten of them read your magazine for every 
one in a big city, I'll bet. You are their teacher and 
adviser. They have faith and admiration for you. 

We can’t just sit back and scream ‘Ethics!’ Why 
it wasn’t too many years ago the trade thought the 
photographer who advertised was a bum. You yourself 
did a lot to change all that and today many leading 
photographic manufacturers furnish us newspaper mats 
or other advertising help. Just a few years ago you 
published pages of my own quite personal type of 
advertisemenis. | know they are being used all over 
America now because | still get letters with advertise- 
ments following my 
small show how the attitude of an entire 
profession or industry can change. Isn’t it perhaps 
time that we changed our thinking about ethics in 
general and free photographs in particular? Or am | 
wrong? 
Dear Harold 

The difficult part of your letter to answer is, of 
course, whether you should take over that free photo- 
graph plan you mention rather than 
the profits. 


style in them, That's only one 


straw to 


let an_ itinerant 


walk away with We have here a very 


open question because while 
consider free photographs 


many who do not. 


many photographers 
unethical 
also the question of 
whether speculative photography, engaged in for years 


there are also 
There is 
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by some of the largest and best reputed studios in 
the country (the owners of some of them even being 
past presidents of The Photographersr’ Association of 
America), is not just as unethical as the giving of free 
photographs. The only difference is that while the 
speculative photographer makes a sitting and shows 
proofs, he does not promise and does not give away 
any free photographs. If the prospect does not order, 
the matter is closed. 

To my mind — and this has always been my 
attitude on the question — whether free photographs 
are ethical or unethical is entirely beyond the point. 
As | see it photographs tend to 
professional photography in the mind of the public 
and that is why free photographs are not good 
business. Personally | feel that speculative photography 
is little better because it leaves the obvious impression 


free cheapen 


that the professional’s time, experience and material 
cannot be very valuable if he can afford to devote 
anywhere from 20 minutes to an hour merely to show 
proofs in the hope of securing an order. Yet | know, 
and | suppose you do also, that there are nationally 
known studios in existence today which were built up 
to their present eminence 
speculative photography, and which would probably 
be out of business in short order were that method 
of solicitation eliminated. 


almost solely through 


But let's go back for a moment to your question: 
“Should | throw away this chance because it isn’t 
ethical?’ | assume you have read my comments about 
the Federal Trade Commission’s new Trade Practice 
the Portrait Photographic Industry, on the 
editorial page of my December, 1953, issue; comments 
which greatly distressed the Board and some members 
of the P. A. of A. “Distressed” is perhaps the wrong 
word and “angered” might be more appropriate 
because as a result the P. A. of A. president, in one 
of his letters to the Council, urged that photographers 
should not “support’’ (i.e. — subscribe to) any publica- 
tion which had the temerity to disagree with or object 
to its socalled accomplishments — in particular these 
Trade Practice Rules. 


Rules for 


For 16 years, as you know, | was executive 
manager of the P. A. of A. During that entire period, 
had | thought it wise and in the best interests of the 
profession, | could at any time have urged the Board 


to arrange with the F.T.C. for a Trade Practice 


Conference for the purpose of eventually establishing 


just such a set of Rules as are now in existence. 
Instead, although the matter was frequently proposed 
and, in addition, suggested on several occasions by 
the F.T.C. itself, | was able to persuade the Board to 
my way of thinking, which was that any such Rules 
would be far more harmful than helpful. The Boards 
of those days, many of the members, and | 
had not forgotten our 


mental control 


myself, 
earlier experience of govern- 
under the National Industrial Recovery 
Act when, after spending a small fortune to secure a 
Code for the Professional Photographic Industry which 
the government assured us would solve all our 
problems, we discovered that we had “sold our 
birthright for a mess of pottage’’ and were not able 








to extricate ourselves until the Supreme Court threw 
the Act out as unconstitutional. 


Until these Trade Practice Rules were forced upon 
the profession by the P. A. of A. a year or more ago 
the question of what was or was not ethical in the 
practice of professional photography was entirely a 
matter of what was accepted by the majority of 
professional photographers. It was possible to throw 
the entire weight of opinion of the P. A. of A., plus 
that of the state and local groups which might be 
involved in a case in some particular area, against an 
offender. It was possible by letter, telegram or 
telephone call (and in my capacity as executive 
manager | did it hundreds and hundreds of times) to 
convince even the largest national corporations that 
free photograph promotions of innumerable types were 
unethical, contrary to the interests of and frowned 
upon by professional photographers, and to have 
them stopped. 


Today the situation is entirely different. The 
Federal Trade Commission has set up Trade Practice 
Rules which, in and of themselves, so long as they 
are in existence constitute the ethics of the photo- 
graphic profession. What is forbidden in those Rules 
is unethical and, by corollary, anything not forbidden 
is necessarily ethical. Hardly had the ink on those 
rules been dry before the F.T.C. completely reversed 
itself on its former prohibition of the use of the word 
“free in advertising. Actually it was known long 
before the Rules went into effect that this change was 
in the making. One reason behind this change was 


that the basic attitude of the government with respect 
to giving things away for the purpose of securing 
business, provided this were done legitimately, had 
never altered. | have not yet forgotten the time during 
one of our N.R.A. hearings in Washington when, in 
response to a direct question concerning his opinion 
with respect to the P. A. of A.’s objections to free 
photographs, the N.R.A. Deputy Administrator in charge 
stated before a very considerable gathering of all 
elements of the photographic industry that in his 
opinion, and that of the N.R.A., free photographs were 
nothing more than a form of sampling, which he 
considered to be a legitimate sales tactic in all types 
of business. That was one of the reasons why, when 
the Code was finally approved, it was so emasculated 
that the representatives of one big New York City 
organization walked out in protest and refused to 
have anything to do with the P. A. of A. for years 
thereafter. 

And so, friend Harold, whereas a few years ago | 
would have answered your question by saying that 
taking over that, itinerant’s proposition and making 
the free photographs yourself would definitely be 
unethical, | cannot say so now. The Trade Practice 
Rules only object to such an offer if any misrepresen- 
tation is connected with it — see the editorial page 
in my February issue. Whether such an offer will do 
harm to your competitors, not only in your town but in 
those nearby, and whether it will cheapen your studio 
in the opinion of the local citizenry, is for you to 
decide. It may be profitable — whether in the end it 
will prove to be good business is something else. 


CREATING THE DESIRE TO BUY 


By William Sharp 


(We are indebted to the Photographers Portrait 
Service of Boston, Mass., for the privilege of publishing 
the following excellent article, originally presented as 
a talk before a meeting of the Massachusetts Profes 
sional Photographers’ Association which was held at 
the company’s plant. Mr. Sharp is their New England 
representative. We want to emphasize that while his 
concrete example of a successful sales presentation is 
devoted to heavy oil color work, the phraseology and 
psychology he uses are applicable to almost anything 
a professional photographer has to sell. We think Mr. 
Sharp’s remarks will bear reading several times and 
then should be passed on to everyone in your studio 
who has occasion to contact prospective customers.—Ed.) 


THIS IS THE VERY FIRST TIME in my life that | have 
stood on a public platform and addressed a group as 
large as this one. | am therefore strongly reminded 
of an old proverb that goes like this. “Even a fool, 
when he holdeth his peace, is counted wise, and he 


that shutteth his lips is esteemed a man of under 
standing.” 


Tonight, | have chosen to ignore this excellent 
advice, and perhaps, by opening my lips, prove what 
a fool | really am. To make matters worse, | have 
undertaken a very foolhardy thing, namely to try, in 
a very few minutes, to change your way of thinking, 
perhaps even your way of life. 


The thinking | want to change is summed up in 
this sort of remark that | have heard many times in 
many studios: “! am a pretty good photographer but 
I'm not a salesman and | never will be a salesman.” 

| say to you that you can be a salesman, if you 
want to take the time and trouble to learn. And, | 
also say to you, you had better take the time and 
trouble to learn if you wish to survive in this highly 
competitive business. 


That proverb | quoted a minute ago comes from 
the Bible — the book of Proverbs. It was written 
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several thousand years ago, and yet | think it is as 
applicable today as it was then. The Bible is filled 
with similar observations and so is the literature of 
all the great civilizations of history from Greek, Roman, 
through the Renaissance, up to our times. That is 
because man has always been interested in the study 
of man — and man’s nature does not change. 


In the past 50 years or so this study has evolved 
into a new science called Psychology and that is the 
purpose of this talk — to get you interested in this 
subject, because that is the first step in becoming 
successful salesmen. You will find that it will help you 
not only in your business, but also in your daily living. 
And that is what | meant before when | said | was 
going to try to change your way of life. | think that if 
you understand your fellow men, and that is all 
psychology really is — the study of man and his 
behavior, it will make you a better husband or wife, 
a better parent, a better friend, and a better neighbor. 
Right now, however, we are concerned only with how 
it will help you in your business. 


A moment ago, | referred to psychology as a new 
science. It is not, however, and probably never will 
be, an exact science in the sense that mathematics is 
an exact science, where two and two are always equal 
to four. Man is too complex, too individually different 
for us ever to be able to formulate hard and fast laws 
about the way he behaves. What we are interested 
in is normal behavior, or the way most men behave. 
If they vary too much from what we consider normal, 
well, we put them away as insane. Now, if we know 
how the normal man behaves under certain conditions, 
it stands to reason that we can use this knowledge to 
influence his behavior — or, in other words, sell him 
what we want to sell him. 


What | would like to do now is give you a few 
examples of what psychologists call normal behavior, 
and see how we can apply this knowledge in the studio. 

As you all know, we perceive things by means of 
our various senses — touch, sight, hearing, taste and 
smell. Psychologists have proven that the most important 
of these is sight. What we see makes more of an 
impression on us than what we hear, for example. 
Now, how can we apply that fact in the studio. Well, 
for one thing, we can stop telling our customers — 
start showing them. Whatever it is that you want to 
sell, show it. You are not going to be very successful 
in merchandsing heavy oil portraits, for example, if 
you try to describe in words how beautiful one will be. 
As the old saw goes, “One picture is worth a thousand 
words.’ Show a heavy oil portrait, better still, show 
several. If it is at all possible, you should try to 
show a sample that is of the same general type as 
your subject. | mean that a bride should be shown 
the sample of another bride, not that of a baby. The 
less imagination your customer has to use, the better. 


If you want to sell genuine leather wedding 


albums, show genuine leather albums. Too many times, 


I've heard photographers say: “I show an_ imitation 
leather one and tell my customer it’s also available in 
genuine, if she wants it.” You can imagine how often 
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that type of approach succeeds in selling the more 
expensive and more profitable merchandise. 


The sense of sight is the most important, but that 
doesn’t mean you should neglect the others. As a 
matter of fact, psychologists tell us that the more 
senses you appeal to, the better. In other words, get 
your customers to touch what you want to sell. Get 
them to feel it, to smell it, if possible. 


“Just feel the thickness of the oils on this painting, 
Mrs. Jones.” “Just feel the smoothness of this leather, 
Mrs. Smith.” 


One of the first things you learn when you start 
studying psychology is that there are many so-called 
schools of psychology. The behavioristic school, for 
example, claims that there is a reason for everything 
a man does, that all behavior is basically a matter of 
stimulus and response. Others claim that certain actions 
are instinctive, that man is born with certain instincts 
which are not learned by stimulus and response. 
Without going into that dispute, we do know that man 
is a social animal whether it is because he has a 
socalled “gregarious instinct’’ or whether he acquires it. 
He likes to be in the company of other men. He seeks 
their approval, their admiration, and so he avoids 
being different, he wants to do what other men are 
doing. 

In the advertising field, which is, of course, 
nothing but selling, they call it “bandwagon psychol- 
ogy.” Everyone wants to get “on the bandwagon.” 
People want to be one the winner's side. That is why 
Camel cigarettes keep pounding away at the idea that 
they outsell all other cigarettes by billions, why 
Chesterfield has a “Three to One” club, or why ° 
athletes shave with Gillette blades.” 


‘most 


Now you would be surprised how effective the 
use of this same psychological principle can be when 
it comes to selling in the studio. Whatever it is you 
are trying to sell, just very subtly bring into the 
conversation, in one way or another, the fact that a 
particular item is very popular, that everybody is 
buying it. For example: “This goldtone finish is so 
much softer, so much more natural that most of our 
customers prefer it to the black and white.’’ Or: “This 
particular frame is becoming so popular we can hardly 
keep it in stock.” Or: ‘Practically all of our brides are 
choosing this particular album because—.’’ Or: “Most 
mothers prefer to buy these composites because they 


“ 


show all the expressions.’ And so on and on. 


Just one more example from the field of sales 
psychology, a separate branch of psychology in which 
a great deal of reasearch has been done and many 
books written, we learn this basic principle of selling 
— CREATE A DESIRE. | think the meaning is pretty 
clear. Before anybody buys anything, he must first 
desire it. In the selling field, you have to create that 
desire. | think you will agree with me that most 
customers who come into your studio do not know 
exactly what they want. They can be sold almost 
anything you want to sell them, if you first create a 
desire. How do you do that? In a lot of different 
ways — but certainly not by merely showing something 





and quoting a price. 
profitable 


Let me illustrate the sale of one 
the studio — large heavy oil 
portraits — and show how to create a desire for them. 


item in 


1. | do not begin by asking the customer if she 
“would like’ to buy a 16x20 heavy oil because that 
would be violating another basic psychological principle; 
you never ask a question of a customer which can be 
answered by the word “no’’ — because most of the 
time the customer will say just that. 

2. | do begin by telling her what a heavy oil is. 
“Mrs. Smith, | can just visualize this proof that you 
have selected finished in one of our beautiful artist 
oil portraits — like this, Mrs. Smith (point to sample). 
This is the same sort of portrait you would get if you 
took your child to an artist’s studio and had it painted 
from life. In fact, most of our customers feel it is even 
better, because it combines the accuracy of photography 
with the beauty of the oil painting. You realize, of 
course, that if you took the child to an artist, you 
would end up with a portrait which might bear little 
resemblance to your little girl. Now, in this painting, 
we begin with a photograph, and the oils are painted 
over it. So you fail to keep the 
The painting technique is the same, however. 
We use exactly the same kind of oils — heavy opaque 
artist's oils. Just them, Mrs. Smith. You can 
actually see the brush strokes, can’t you Mrs. Smith?’ 


see we cannot 


likeness. 


feel 


What have | accomplished so far? First of all, | 
have flattered Mrs. Smith by even hinting that she is 
the sort of person who might employ an artist who 
paints from life, | have given her something to brag 
about, given her what psychologists call a feeling o! 
pride in ownership of something fine, something that 
is very strong in all of us. 

3. Then | continue to create the desire by pointing 
out the superiority of the oil painting over any other 
kind of photograph: “Notice how life like this portrait 
is, Mrs. Smith. Do you see the way the highlights on 
the face have been emphasized to give you the 
impression of roundness and depth — a real three 
dimensional effect. Observe the detail in the clothing, 
notice how soft the flesh tones are, the hair, the eyes, 
the lins . «. .” 

4 Next, I’m going to appeal to her practical side, 
and give her a little ammunition with which to sell her 
husband — so | won't get a cancellation by phone the 
next day. “Mrs. Smith, this painting is not the sort of 
thing that ends up in a drawer or closet, the way a 
lot of photographs do. It will find a place on a wall 
in your home, like a piece of fine furniture. In fact, 
it's becoming quite a vogue to decorate one wall of a 


living room with different sized paintings like this. 


They call it a gallery wall, Mrs. Smith, and a great 
many women have told me that they prefer a portrait 
of their own child to some 17th century ‘lady of the 


court’ or what 
Smith?” 

5. Now, I’m going to sell a little 
hacause after all, that’s all this business is — sentiment 
Appeal to her Mother Love, a very powerful force. 
“Mrs. Smith, buying a portrait like this is different 
from anything else you might buy. A new dress? 


have you — don’t you agree, Mrs. 


sentiment —- 


Ina 


An 
machine? 


short while, it will wear out, or be out of style. 


automobile, a_ refrigerator, a washing 
Smith, will 


over a period of time and lose its value. 


deteriorate 
this 
portrait, on the contrary, will increase in value as the 


Anything you can name, Mrs. 
Now 


years go by. 
Smith, five years from now, 10 years from now. Imagine 


Just try and look ahead, if you can, Mrs. 


Susan on her wedding day. Do you think, as you look 
at this portrait on that day, that you would part with 
it for any amount of money in the world? Of course 


not. It would be priceless.” 


6. Please notice that so far | have not even 


mentioned price. Believe me, if, in your talk, you have 
succeeded in creating the desire, | mean really created 
it, the price will be secondary. 

When you finally get down to the cost (and usually 
your customer will ask you first) you want to give the 
that 
whatever your price really is. 


impression you are practically giving it away, 
For example, let us say 
your selling price is $75.00. If you merely state that 
the selling price is $75.00, it will seem like a lot of 
money to the average customer. So you say something 
like this. “The price is a lot less than you might expect, 
Mrs. Smith. 


child to an artist’s studio, she would have to sit 10 or 


You know that if you were to take your 


15 times, and it would cost you several ‘hundred dollars, 
depending on how famous the artist is. Now, as | told 
you, we make these paintings from photographs, so we 
can do it in a relatively short space of time. Therefore, 
the cost within the 
average pocketbook. The painting doesn’t cost $300.00 
or $400.00. It doesn’t even cost $100.00. 
or not, it’s only $75.00! 


is a lot lower, well reach of the 


Believe it 


I'd like to pause now, ladies and gentlemen, and 
ask you a question? Which do you think is the more 
study of 
the study of the technical 
Which pay 


important, a human relations, human 
psychology, or 
photography? 
dividends? 


| know that most of you have spent a lot of time 


aspects of 


one will you greater 


improving your technical knowledge. You read books 
and magazines, you take courses, you attend lectures 
conventions — a 


and demonstrations and go to 


tremendous outlay of There is no 
but that this 
And you 


assumption that the better photographer you are, the 


time and money. 


question has made you better photo 


graphers. have been working on the 


more money you are going to make. To a certain 
extent, this is true, you have to have a high quality 
product, which will command a good price and which 
will get you repeat business. 

human 


Nevertheless, | maintain that the study of 


relations, the study of sales far more 
What the 
technical study of photography do you if you should 
ever to get some other field. 
the psychology 
will help you in any line of endeavor, as well as in 


your everyday social life. 


psychology, is 


important. good, for example, will all 


decide you want into 


None whatsoever, whereas study of 


Secondly, the best photographs in the world are 
And, kid 
ourselves, we may be artists with an instinctive urge 


worthless unless you can sell them. let's not 
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to create beautiful portraits, but we are in photography 
primarily for the purpose of making a And, 
unless we sell our work, we don’t eat. 


living. 


Let’s see what would happen to your standard of 
living if you really started to sell, using sound basic 
selling principles. For one thing, your average sale 
(very important words) would start climbing, by leaps 
and bounds. 
informal 


For example, let us say that your average 
is $80.00 and you do 100 
Now, by putting to work your newly 
acquired knowledge of sales techniques, you sell more 
prints, better albums, more oil paintings, more frames, 
and you to $120.00, which, 
figure. What happens? 
Instead of $8,000 a year worth of business, you now 
do $12,000 with the same number of customers, and 
with very little extra cost. Your margin of profit on 
that extra $4,000 is tremendous. Do you think a few 
thousand extra dollars would have any effect on your 
standard of living? You bet it would. 


Or, let us say you have 1,000 studio sittings a 
year (about 20 a week) and you run a $10.00 average. 
If you increase that average only $2.00 per sitting, 
you've done $2,000 worth more of business, most of 
which is profit. 

I'm pretty sure you would like to have these extra 
profits. There’s only one way. Start 


wedding order 
weddings a year. 


increase your average 


believe me, is no_ fantastic 


Learn to sell. 


ACCELERATED DEPRECIATION 
BY HAROLD J. ASHE 


THE NEW INCOME TAX CODE has one provision which 


may represent a_ substantial tax saving during the 
next few years for some studio owners; for others, tax 
savings may be illusory. 


at their 


The code permits taxpayers, 
to use accelerated depreciation on 
One photographer may wisely elect to 
use an accelerated depreciation method while another, 
under different circumstances, will 
depreciation method. 
This applies 
property acquired after 


option, 
certain assets. 
use a conventional 
option only to depreciable new 
1953, provided the photo- 
grapher is (a) the first user, (b) his use started after 


1953, and (c) it has a useful 
more. There are other 


life of three years or 
important considerations which 


will be discussed later. 


Accelerated depreciation is simply a formula by 
which, in the first years of ownership, the amount of 
depreciation is increased without shortening the life 
There is a compensating offset. 


slows down. 


of assets. Eventually, 
There comes a point at which 
recovery is less each year than by the 
method. It is this 


photographer in 


recovery 
straight line 
circumstance which warrents a 


considering all possible implications 
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books and 
the field of 


and 
lectures and 


some time 


magazines, on 


spending money on 
courses, in 


human relations. 

And, if your answer is that you haven’t got the 
time, | can tell you how to find the time. Get out of 
your Instead of spending your 
making prints, (and | know a great many of you do 
just that) sign up for an evening extension course in 
psychology at your nearest college. They all have them. 

And another thing, | hope you that it 
takes time in the studio to sell properly. You can’t 
rush things with a customer, so even during the day, 


darkroom. evenings 


noticed 


you shouldn’t be waiting impatiently for a customer to 
make up her mind because you've got to pull some 
prints out of the hypo. 

| think you see what's coming. 
of the darkroom 


You can get out 
completely and forever by sending 
your finishing right to one of the several specialists in 
that work, like ourselves for example, where it will be 
handled to the compiete 
your customers. 


satisfaction of yourself and 
The end result will be more dollars in 
your pocket, and, in general, a better way of life. 

Since | began with a quotation from the Bible. 
I'd like to close with another “Wisdom is the 
principal thing, therefore, get and with thy 
getting get understanding.”” Thanks a lot for listening 
to what | had to say. 


one. 


wisdom, 


of accelerated depreciation before making an 


irrevocable election. 

In addition to the straight line method, a studio 
owner may now determine depreciation by: 

(a) a declining balance method; 

(b) a sum-of-the-digits formula; or 

(c) any other method which does not result in 
writing off more depreciation each year than can be 
attained by either of the other new methods. 

Using a declining balance formula, about 40% 
of the cost of an asset is written off in the first 25% 
of its life. More than 
written off in the first 50% of its life. 


normal useful two-thirds is 


This faster initial recovery is designed to encourage 
modernization and holding out the 
inducement of tax first 


improvement, 


savings the years after 
Many photographers will see in 
this an opportunity to modernize and replace aging 
equipment without looking too far into the future to 


see the tax 


acquisition of assets. 


saving results. 
For example, certain professional 


have a normal useful life of 10 years*. 


equipment may 


By the straight 





line method only 30% will be recovered the first three 
years. By using the declining balance method almost 
49% will be recovered the first three years, come what 
may thereafter 


in professional earnings. 


If, therefore, a photographer's net earnings are 
now substantial, and there is reason to believe taxable 
income will continue high for the next three or four 
years, it may be wise for him to exercise his option, 
adopting accelerated depreciation on assets 
acquired after 1953. For the next several his 
tax bills will be reduced through increased depreciation 
charges. 

On the other hand, 
having moderate earnings 


new 


years, 


a younger photographer 
but expecting increasing 
earnings as his business grows, may think twice before 
giving up the possible advantages of straight line 
depreciation. Tax-wise, higher dollar depreciation may 
be worth more in the last few years of asset lives. 
It is even possible that, at the outset of his business, 
depreciation charges may be of no tax value to him. 
Such will be the case if his combined exemptions and 
personal deductions equal or exceed his net income. 
Thus, the more depreciation charges such a_photo- 
grapher has in later years, the more likely this is to 
represent a tax advantage. 


Otherwise, however, accelerated depreciation will 
usually be advantageous. This is because the distant 
uncertain and, other things being 
equal, a tax saving should be taken as soon as possible, 


rather than postponing it. 


The declining balance method 
formula provided by the code. 


future is alwcys 


works with a 


As a starting point, 
the useful life is used, as in computing straight line 
depreciation. However, the declining balance method 
provides for taking twice the charge allowed for the 
first year by the straight line method. Thereafter, this 
annual rate is taken on the unrecovered balance. 


If, for example, professional equipment has a 


10 year life, 10% a year is taken on a straight line 


basis. The declining balance involves taking 20% of 
the cost the first year. In subsequent years, 20% of 
the unrecovered cost is the 
straight line method the annual depreciation charge 
remains constant throughout the life of the asset. In 
the declining balance method each successive year’s 
depreciation is less than the year before. Continuing 
with the 10 year life, for illustrative purposes, starting 
with the fifth year the declining balance depreciation 
charge each year is than by the straight 
method. 

At the point at which the declining balance 
method (or sum-of-the-digits method, to be explained 
later) no longer offers an advantage, a taxpayer may 
switch back to the straight line method. The latter, 
applies the unrecovered balance 


remaining taken. In 


less line 


however, only to 





* The following specified 
graphers’ equipment. Cameras: 
copying cameras, 12 years; dryers, 10 years; lenses, 20 years; 
arc lights, 8 years; mercury tube lights, 10 years; developing 
and printing equipment, 10 years. Source: Bulletin F, Internal 
Revenue Service. Some of these, now obsolete, can at least 
be used as a guide in figuring life of similar, but modern, 
equipment. 


lives are applicable 
Cirkut, studio, view, 


item to photo- 


10 years; 


Thus, at the 
10 years, a photographer makes a complete 


divided equally by the remaining years. 
end of 
recovery, just as he does with the straight line method 
but with 
rapid 


the possible advantage, tax-wise, of 


the first 


more 
recovery few years. 
the 


straight line methods year by year will illustrate how 


A comparison of declining balance and 


Assuming a 10 year 


for 


accelerated depreciation works. 
life and $2,500 
scrap value), here‘’s how each method works out. 


cost (after allowing salvage or 


Comparison of Depreciation Methods 
Straight Line Method 


Annual 


Declining Balance Method 


Cumula- Balance Annual Cumula- 


Beginning Depre- tive Re- Unrecov- Depre- tive Re 


ered* ciation* covery” 
$2,500 
2,000 
1,600 
1,280 
1,000 1,024 256 1,476 
1,250 819 205 1,681 
(Change to straight line method) 
1,500 655 164 1,845 
1,750 491 164 2,009 
2,000 327 164 2,173 
250 2,250 163 164 2,337 
year 250 2,500 None 163 2,500 
Rounded to even dollars 


of ciation covery 
Ist year 

2nd 
3rd 


4th 


$250 
250 
250 
250 
250 


$ 250 
500 
750 


$500 
400 
320 


$ 500 
900 
1,220 


year 
year 
year 
year 
6th year 
250 
250 
250 


year 
8th 
oth 
10th 
11th 


year 
year 
year 


The sum-of-the-digits is another method of acceler 
ating depreciation and accomplishing the same results 
method. The 

First, the life is 
are added the 
10 years, the denominator 
forth 
through 10, making 55. As 10 years is the useful life, 


as the declining balance formula is 


somewhat more complicated. useful 


determined, then the years 
If the 


is found by adding one, 


to get 
denominator. life is 
two, three and so 
10 is the starting numerator. Each year the numerator 
Thus, the second year’s numerator 
third year’s is eight and so on. In this 
example, the first year’s 10/55ths_ of 
$2,500 or $454. The second year’s depreciation is 


9/55ths of $2,500 or $409. 


Not 
depreciation 


is reduced by one. 
is nine, the 
depreciation is 


only may a use accelerated 


in his 


photographer 


profession, he may avail himself 
of it in any other activity in which he has depreciable 
assets held for the production of income. Thus, a new 
rental property may be depreciated by an accelerated 
method, provided it the 


meets tests already outlined. 


his 
years, 
distinct 
remaining period of 


If a photographer modernizes studio and 


expects to sell within a few accelerated 


depreciation will him a 
Thus, 


ownership, he 


give advantage, 


within a short 
gets the 
accelerated depreciation. 


tax-wise. 


maximum advantage of 


Date of acquisition of an asset is of paramount 


importance in considering whether accelerated depre 
ciation may be used. If an asset was acquired in 1953, 
even though it was paid for in 1954, it does not have 
the benefit of this provision of the tax code. Moreover, 


if an asset was acquired from another person which 
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asset has been used in 1954 by the 
other person, it is not 
depreciation by 


seller or 
eligible for 
This qualification auto- 
matically excludes all equipment acquired second hand, 
regardless of date of acquisition. 


any 
accelerated 
the buyer. 


Alterations, improvements or additions to a 
property are also subject to accelerated depreciation, 
if otherwise qualified. This though the 
original property is not subject to such depreciation 
treatment. 


is true even 


A COMMERCIAL MAN'S SCRAP BOOK 








By James M. Caufield, m.Photog. 





In this department Mr. Caufield, P. A. of A. Past 
President and for nearly 50 years head of the 
nationally known commercial studio of Caufield 
& Shook in Louisville, Ky., delves monthly into 
his long memories of the profession discussing, 
as it pleases him, the past, present and future 
of photography, suggesting and 
advising. Readers who have questions to ask, 
the answers to which would be of 
interest, may write him in our care. 


reminiscing, 


general 











LEGAL PHOTOGRAPHY 


VERY FEW of the younger commercial photographers 
of today realize that some years ago photographs were 
looked upon with suspicion when produced as evidence 
in court. Usually the photographer had to appear in 
person and undergo a considerable ordeal. First he 
had to be qualified by the attorney for whom he made 
the prints and answer a series of questions as to his 
experience. Then would come questions about the 
print itself, followed by the opposing attorney’s cross 
examination. This latter often consisted of a lot of 
technical questions about the focal length of his lens, 
the matter of perspective and so on, all in an attempt 
to confuse and discredit him and make his print appear 
to have as little value as possible. It must be said to 
the credit of some judges that they put up with very 
little of this. To add to the photographer's misery, 
before testifying he had to wait in the witness room 
for varying periods, sometimes running into hours, 
which did not help his mental attitude too greatly. 


Although the following happened many years ago, 
it is hard to forget our first experience in court with 
an enlargement. It seems that a woman had tripped 
concrete which, having come loose 
from the surface of a sidewalk, had risen some inches 
above the general level of the walk with the result 
that the complainant fell and broke several bones. 
She naturally sued the city and her attorney called 
on us to make a photograph of the defective place 
in the sidewalk. He was dissatisfied with the result, 
due to the small image shown on our 8x10 print, and 
demanded something that would really do the hole 
justice. So — a bright idea occurred: “Why not make 


on a piece of 
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an enlargement of that part of the negative?’’ which 


we proceeded to do. However, we were careful in 
that we kept the size of the image on the enlargement 
slightly less than dimensions of the hole 


itself. It just didn’t seem wise to overdo it. 


the actual 


At that time enlargements and closeup shots were 
quite a rarity and when our print was presented in 
court it attracted 
from the 


considerable attention, not 
attorneys but 
profession in general. 
photograph would be 
elephant 


alone 
city’s from the local legal 
Some of them claimed that the 
perfect if we only had an 
the hole and the incident 
It proved to be just about 
the best bit of publicity our studio ever got but — 
and much more The 
were 
Damages were awarded the lady but that 
did not end the case because a new trial was asked 


coming out of 
became quite a legal joke. 


important — it 
objected to its 


won the case. 


city attorneys admission but 


overruled. 


for and granted on the ground that an enlargement 
of the entire negative should have been introduced 
rather than just a part which showed nothing in the 


background with which to compare the size of the hole. 

| forget the outside dimensions of the enlargement 
we produced at the second trial but the whole was the 
same size as on the original 8x10 and when compared 
in size with a picket fence across the street, it seemed 
larger than the fence. The opposing attorneys 
comparisons 


made 
during the trial and | 
have always felt they would have preferred the first 
print. The lady won again and the city appealed to 
the higher court, 
basis for 
lost, the 
It is 
without 


no mention of 


again using the photograph as a 
of the verdict. 
court 


reversal Once more the city 


lower being upheld. 
well known that enlargements are accepted 
question in the today. On numerous 
occasions we have made projections up to 30x40 for 


the purpose, and the size makes it 


courts 


possible for the 
attorney to set up the print on an easel so the entire 
jury can see it at once and fully understand what he 
is talking about. This is much better than having a 
passed around among the jury, 
case requiring frequent 
re-references to the print while the atiorney is talking, 
with consequent lack of attention to the points he is 
trying job of this 
kind, suggest an enlargement instead of the ordinary 
8x10, explaining these advantages. 
more business for you. 


smaller print either 


delaying the unduly or 


to make. When you next have a 


It will surely mean 





Enlargements are used 


contested will cases, or 


almost exclusively in 
the of a legal 
action hinges on proof of forgery or the identification 
of documents whether the 
One of the foremost authorities on the 
subject, Albert S. Osborn, wrote a book of 1,042 pages 
entitled Contested Documents in which he discussed 
the uses of photography in the courts and included 
many excerpts from decisions involving their introduction 
Among them will be found 
told about in such detail, which evidently was 
the first time the question of an enlargement had been 
raised. The citation is as follows: Louisville vs. Dahl, 
170 Ky. 281 S. W. 1127 (1916) and the excerpt reads: 
“We conclude that the mere fact that the photographs 


when result 
written by hand or on 
typewriter. 


as evidence. the case | 


have 


were enlarged did not render them inadmissable in 


evidence.” 


This book would be very helpful 
interested in work with contested signatures or writing 
of any kind and is full of photographic 
covering some rather startling stunts. 
concerns the use of stereographic 
and Mr. Osborn gives 
making them with an 


to anyone 


instructions 
One in particular 
photomicrographs 
details for 
then 


rather complete 


ordinary camera and 


enlarging them. Evidently, at the time he wrote, no 
device was procurable for making such pictures although 
| am sure there is today. The book was published in 
1929 and is, | fear, now out of print though it may 
be found in some secondhand book stores and should 
be available in libraries in at least the 


law larger 


communities. 


almost the 
photographer to appear in court and identify his baby, 
that price lists of 
earlier days always specified extra charges for court 
appearance in with photography. 
Nowadays it is necessary for anyone who is 


At one time it was necessary for 


being one reason why commercial 
connection legal 
only 
familiar with the object or scene to appear with the 
print and the cameraman himself is rarely called in. 
There is a court ruling that a photograph is ‘concrete 
evidence” and is therefore as admissable in its own 
right as a verbal statement from a witness. At 
this applies to my own State of Kentucky. 
is the rule in your own locality? | take it for granted 
in this that readers know photographs 
made for court presentation should bear the name of 
the photographer, the date the photograph was taken 
and any other matter required by the customer, but 
that no hand work of any kind should be used on 
either negative or print. 


least 
Just what 


connection 


| am reminded that a few years ago an Eastern 
photographic concern bombarded the 
with an elaborately illustrated circular 


legal fraternity 
showing how 
they could alter or flatter a subject to the customer's 
advantage in court. In other words they gave the lie 
to the one time slogan ‘Photographs Tell the Truth.” 
For this caused a lot of 
photographers were called 


questioned along the 


a while trouble because 
into court and extensively 
described in the circular. 
Evidently the firm did not profit by their efforts as 


no more was heard from them. 


lines 


| have sent in my order for a copy of Govern- 
ment Best Sellers for 1954 which may be had — 
writing to the Superintendent of 
Washington 25, D. C 
lists, and gives the prices of, some 450 govern 


free — by 
Documents, This pamphlet 


ment publications covering almost every popular 


subject. | have used quite a few of these in the 


past and have found them very helpful 


WHAT ABOUT YOUR LOCATION? 


ARE OUR CUSTOMERS getting lazy? 
that such 
have 


It is very evident 
is the case. Even the socalled Five and Tens 
the light 


their older stores as well as including them in all new 


seen and are installing escalators in 


ones. Could it be that the customers shied away from 
the stairs leading to and from the basement? In my 
city four studios using coupons and special offers have 
ground floor 
methods, but having ground floor locations, are two in 
the which 
have elevators. The buyer of today also wants a spot 


space. The only studios not using these 


suburbs. Several studios are in buildings 


to park his close to 


won't be 


car, the point of purchase. It 


long before people just won’t patronize a 


store or business which is not convenient. 


Today there is 


businesses of all 


a great shifting of 
types. 
ago called for a very nominal rental are now bringing 
in many cases. This is far 
from being entirely due to the demands of landlords; 
the direct 
space. 


locations by 
retail Spots that a few years 
twice as much and more 


more frequently it is result of offers from 


those who want the 
shopping 
Some authorities 


In most communities of 


any size centers are being built in ever 
y y 


the 


saturated. 


direction. are even expressing 


Opinion that the market for these is about 
Usually a number of large chain stores form the cores 
of these centers, being in turn 
The 


surrounding 


surrounded by a 


number of smaller shops. chains cater to 


the 
have a tremendous advertising advantage. 


large 
the everyday wants of territory and 
Being heavy 
newspaper advertisers they not only enjoy a low line 
rate but in addition can spread the cost of a full page 
their the 
relatively small. that 
business has come up to their expectations. 
the 
good and from actual observation it is evident that a 
This 


establishments, as 


among all outlets, making cost to each 


There is no doubt in most cases 


However, 


reports on small individual operators are not so 


large percentage do not last very long. seems to 


be especially true of photographic 


these, according to a report | read only a short time 
ago, stand at the top of the list of failures. 


| have noted a tendency among commercial studio: 


to move out of the downtown section to the outskirts 


in order to avoid the heavy rentals. | am convinced, 


after many years of experience with our own studio, 


mostly commercial, that a central location — especially 


if you can obtain display space — has many worth 


while advantages. Many of your customers, if you 


it convenient for will 


their 


make 
about 


them, stop in to see you 


work while in town going to the bank 


attending club and other meetings, shopping, and the 
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like. If you have an organization of any size this 
saves much time that would otherwise be lost in calling 
on the customers. In the course of a month this time, 
at present salaries, can run into many lost hours. Also 
a good location gives you prestige, while a poor one 
cheapens whatever you do. A central location will also 
make all parts of your community more accessible than 
one located off to one side or the other from the 
center of town. If you do not have a long lease it 
may be well to start investigating the rental situation 
and be on the lookout for a place to land if necessary. 
One local studio found its quarters rented over its 
head, and was out of business for six months. 


| read these three items on labor relations in 
the New York Times and thought them interesting 
enough to pass on. From a California Supreme 
Court decision: A worker who punched his employer 
in the nose and received a punch in return is 
entitled to diszS.liiy compensation. From a Newark, 
N. J., arbitrator's ruling: An employee away from 
her job on maternity should be granted 
“Holiday” pay. From a Georgia Labor 
ment ruling: While an employer 


leave 
Depart- 
may prescribe 
reasonable rules and regulations, a threat to sew 
up his female employees’ pockets is good cause 
for them to quit 


The Idea Exchange 








We pay, on acceptance, $1.00 for each item we 
can use for this department. Stunts, gadgets, 
formulae, short-cuts, just so long as they are 
original with you. Long or short, illustrated if 
necessary. The idea is the main thing—we’ll 
do any needed re-writing. Just address this 
department. 











MAKING WALLET PHOTOS QUICKLY 
BY ARTHUR ROBESON STEDDOM 


Here is a quick and easy way to make four wallet 
prints on a sheet of 5x7 paper. The drawing, | think, 
practically tells its own story. The masking material is 
a piece of Clopay window shade. The guide, inside 


measurement of which is 72x1l0¥%, is cut from a sheet 








of heavy salon mounting board. With the negative 
opening exactly centered within the guide, each time 
the 5x7 sheet is slid into one corner of the guide it is 
in position for another print. Not only does this reduce 
handling time but the better 
circulation in the washer. 


large sheets insure 


READILY AVAILABLE EXTENSION FLASH 
BY KENT BELLAH, ST. JO, TEXAS 


We use a Kalart BC flash unit on a 4x5 Pacemaker 
Graphic and soon found that we often needed an 
extension fiash when it wasn’t handy in a hurry. So — 
we mounted a Kalart extension on the camera. The 
rubber covered removed and the range 
finder flash gun shoe was drilled and tapped to hold 
the L bracket with the Kalart extension. The reflector 
and socket are attached to the L bracket with a tripod 
type screw. We bought a foot long connecting cord so 
either one or two lamps could be flashed at the camera. 
The complete extension unit as installed weighs only 
four ounces, can still be used off the camera with a 
long connecting cord, and can be detached 
instant. 

We worked this out older 4x5 
Anniversary Graphic. It was necessary to replace the 
top handle lug with the new Pacemaker lug and new 
model leather handle, so could attach the 
BCUG bracket. The conversion is 
and permits us to use either flash unit on either 
camera, besides “dressing up” the older Graphic. 


clamp was 


in an 


also on our 


that we 


Kalart inexpensive 


KEEPING FILTERS IN RESERVE 
BY ROSS MADDEN, SEATTLE, WASH. 


Each of our studio camera cases has a complete bank 
of spore filters, for black and white and for color. We 
managed this at small cost by purchasing 4” gelatine 
filters in a carefully planned variety, 
experiences as a guide. 
without 
them 


with our 
We cut them into 2” 
removing the tissue paper then slipped 
into the little protective plastic cases which 
stationers sell for keeping identification cards in bill 
folds. A white card bearing the filter identity and its 
factor for various emulsions was slipped in with each 
filter and to the face of each case was attached a 
small piece of sensitive tape so the filter 
could be taped to the lens when used. 


past 
squares 
and 


pressure 


We rarely use these because most of our work is 
taken care of with the standard glass filters. 
one of the 
immediate 


But when 
latter is lost or 
substitute. 


broken we have an 
We wrap these gelatine filters 
dust and moisture and replace 
18 months the dyes do 
Heat and moisture will cause more 
rapid changes, very noticeable with the color corrective 
filters. Once a filter has been used it is not returned 
to the filter “bank” but is taped to the inside of the 
camera case as a reminder to replace that particular 
item when the case is returned to the studio. 


in foil to keep out 
them about 


every because 


change with age. 
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The Marketplace 


Where addresses are not given, a postcard re- 
quest will bring them to you promptly. 

NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers or 
distributors. 

















The Minox camera, now avail- 
able in gold plate. 


Kling Photo Corp., 
present the well known tiny Minox Camera 
$300.00. Measuring only 1”x3"x%", 
easily as fountain pen or cigarette 
15mm F/3.5 lens with automatic parallax 
distances, 11 shutter speeds from half to 
builtin green and orange filters and focusing range from 8” 
to infinity. Comes protected with genuine alligator leather 
case and gold plated safety and measuring chain. Standard 
model in satin $139.50 complete. (//lustrated) 


235 4th Ave., New York 3 now 
in gold plate for 
carried in pocket as 
lighter, it nevertheless has 
correction at all 
1/1,000th second, 


chrome costs 


Sylvania Electric Products, Inc., 1740 Broadway, 
19 have novel feature in new Plastic Bantam 8 Gift 
cover of which consists of 


Priced only $1.79, Gift Pak 


New 
Pak, 
rotating flash 
12 Bantam 8 


York 
circular 
guide. 
flash bulbs. 


foolproof, 
includes 


Harrison & Harrison, 6363 Santa Monica Blvyd., Hollywood 
38, Calif. are now selling their complete set 22 Gelatate Light 
Corrector Discs for Color Control 
with purchase of Harrison Color 
package. Set is in 
each disc — 


(heretofore only 
Meter Attachment) as 
form of unique 
easily marked for 


available 
separate 
compact ‘‘book,’’ with 
identification — in separate 
Stainless clip which holds book closed also 
serves as tweezer for removing discs to avoid handling with 
fingers. Gelatate Holder is included. 

for Size #2 (V) $8.95; Size (VI) $12.95 


tissue sleeve steel 


also 


#3 


Price, complete, 
(Illustrated) 


Handy new 
package of 
Harrison & 
Harrison 
light filters 


A new album from ™ 
Kodak — the Clear- 
Vu Protecto 


; Eastman Kodak Co., Rochester 4, N. Y. offers 
Kodak Clear-Vu Protecto Album with Kodak imitation leather 
cover with decorative 24k gold band 
blue or maroon with 12 gray paper 
clear Kodapak folders, supplied, 
Ring binder which opens and 
finger pressure. Insert leaves, 
readi'y into folder. Each album 
8x10’‘s or equivalent number 
(IIlustrated) 


new 
Available in either 
leaves for enclosing in 12 
Mult-O 

thumb and 
mounted fit 


which are bound in 
with 
pictures 

accommodates up to 24 
smaller $6.95 


closes 
with 


easily 


prints Price 


; Hauman Instruments Co., 70 Coolidge Hill Rd 
72, Mass. presents 
109-500 for use with Models 
speedlights. Quickly 
shape and weight as batteries, is 
with unit It is only necessary 
and drop in Pac Unit is completely 

line to eliminate any danger of shock; no 
because unit draws 
10’ approved 
operator 


Watertown 
Model 
109 Pro Hico-Lite 
being 
completely 


Conversion Pac 
109 and Model 
and easily 


new Accessory a.c 


installed, same size 
interchangeable 
them in batteries 


from 


to lift out 
isolated power 
switches are needed 
no power until lamp head is 
moulded rubber cord and 


ample freedom. Price $18.95 


plugged in 


connector allow 


$.0.S. Corp. 602 W 
19 announce new Model R-TV Bridgamatic 
with which 
importance can be developed 

Originally designed for 
television stations 


Cinema Supply 52nd St., New 


York 16mm Reversal 
Developing Machine 
other matters of 


ready for 


films of news events and 
in three minutes 
screening racetrack use 
ideal for 
solutions and 


through 


machine is Secret is use of heated 
of film which travels 85’ per 
about 100 


tubing, 


speeding up minute 
solutions at 

with 
action 


Machine is 
thus 
spray 


waterjacketed 


throughout, immersed preheating chemicals 


for faster in pressurized jet 
gains time otherwise 
necessary. Only 100’ 
projected in three minutes 
only 28° film which, in 120 
after Design 
and 
daylight 


space; 


developer Patented 


overdrive lost in elevators, no longer 
100’ roll can be 
holds 


seconds 


leader is required so 


Unusually designed drybox 


filtered air, dries in few 


leaving wash imparts swirling motion at point of 


entry in drybox 

Entirely automatic 
square feet 
magazine which 


moisture laden air passes right out 
than 18 
400° 


nylon 


operation; occupies less 
little 


direct 


floor requires attention; has 
takes 
bearings throughout; 
agitation for bleach; 


Rotary 


loading spools from camera; 


recirculating pump for first 
bath and 


type air 


developer; 
clear second developer; all in 


seven tanks compressor supplies air 


(Illustrated) 


squeegee 


and furnishes solution agitation. 


The Model R-TV 





Bridgamatic 16mm 
reversal develop- 
ing machine 
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Two new Strobo Re- 
search units. At left 
Stroboflash Il and at 
right Stroboflash | 


Strobo Research, 4351 N 
rounded out their 
Stroboflash | weighs only 50 ounces, is small enough to 
clip to belt or slip designed 
shooting Is 50 watt 


35th St., Milwaukee 16 have 


speedlight line with addition of two new 
units 
into pocket, was specially for 
miniature and informal 


giving 1,000 
second flash duration, 


second unit 
1/14th 
flashes, 


flashes from dry cell batteries, with 


three to four seconds between 
number 28 to 35 Pecked in good looking, 
virtually unbreakable Royalite case with nonslip shoulder strap, 
$89.00 plus $15.90 for batteries. Stroboflash III 
professionals’ requests for bigger, stronger, more 
powerful speediight. This is 200 watt second unit giving twice 
as much light and over 5,000 flashes from dry cell 
with 1/5th flash duration and five to six 
flashes. Has triggering 
making possible simple brush contacts to synch. flash. Excellent 
for color work for which guide number is 56 to 70. Uses 
same power pack bottom as Stroboflash |! yet is only half inch 
higher and weighs only 9% pounds 


guide sturdy, 
price is 
answers 


batteries, 
second seconds 


between completely electronic system 


Heads, cords and accessories 
with Stroboflash II $159.95 plus 
(Illustrated) 


are interchangeable Price 


$17.90 for batteries 


E. |. Du Pont de Nemours & Co., Photo Products Dept., 
Wilmington, Del. has added to line of Du Pont projection 
papers new rough textured Warmtone surface called Artweave 
(XL) This d.w tinted, has 
rough which adds tone and 
colored; is 


poper is cream 
fabric and has slight 
image Can be 


appearance of 
sheen 
sparkle to readily quite suitable 
Should appeal specially to professionals 
their better customers. 
and sizes same as other Warmtone Du Pont papers 


announcement 


for use with heavy oils 


wanting something unusual for Prices 
Another 
bottle Du Pont Anti 
Static Solution for use with plastic optical filters for Varigam 
is available (suggested list price $1.25) to 
vial supplied with filter set. Only one drop, rubbed on each 
side, will and dust attracting 


of such filters and lasts until they are washed 


states that three ounce 


supplement small 


minimize static characteristics 


Taprel! Loomis Div., 
Ave., Chicago 


Eastman Kodak Co., 1727 §$ 
16 has ready handsome new 8'2x1l, 36 page, 
1954-55 Photo Mount Catalog Shows 
extensive voriety of mounts and mountings, albums, photomailers 
and the like, also folio folders for school prints 
request if you 


PROFESSIONAL 


‘Tis Here, Maybe! 


(Continued from page 26) 


Indiana 


profusely illustrated 


Available on 


write on your letterhead and mention THE 





Wilmer F. 
representative in 


changes Lockwood, former X-ray sales 


part of New England, has been 
district 


products, 


appointed Dallas, 
all Du Pont 
Houtz, 


Texas, sales supervisor for 
and Kenneth H. 


representative, has 


photographic 


southwestern area technical 


been transferred to a new sales territory comprising 


Wyoming, Colorado and northern New Mexico. With 
headquarters in Denver, Colo., he will cover sales of 
all Du Pont 


photographic products. 


MI Strobo Research of Milwaukee, Wis., 15 year old 
concern which is one of the pioneers and leaders in 
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the speedlight field, was bought by 
Rochester, N. Y., on October 15. Well known to 
Stroboflash, Multistrob and 
Teleflash units, as well as its extensive line of power 


Graflex, 


Inc., 
professionals are __ its 


packs and other accessories, while its other electronic 
devices are equally familiar in the military field. All 
of its capital stock having been acquired, Strobo 
Research now becomes a wholly owned subsidiary of 
Graflex although, for the time being, all manufacturing, 
sales and service activities will continue in Milwaukee 
and Edward Farber will continue as president 


we Long one of the leading portraitists in Texas, Samuel 
Walter Stout of El Paso died on October 7 at the age 
of 82. Originally from Illinois, where in 1906 he was 
president of the old Photographers’ Association of 
Illinois, he moved to El Paso and managed the Feldman 
Studio there from 1916 to 1918. He then 
Hartsook the Pacific Coast and for some 
years operated one of their southern California studios 
until, finally to El 
1924. It 
since, the 


joined the 
chain on 


returning 
Feldman Studio in 
ever 


Paso, he took over the 
then became, as it has 
Stout-Feldman Studio and he 


five years ago 


been 
remained active in its operation until 


when his son, Walter A., who now runs the studio, 


took over the management. 


HM One of the famous portrait 
photography until 10 years ago was that of 
Richard T. Dooner of Philadelphia, Pa., who retired at 
that than half a 
profession. He started his career as a staff artist and 
news photographer on the old Philadelphia Press in 
1896 at the age of 18. He had an exceptional educa- 
tion and background in the fine arts, which had much 
to do with the reputation he achieved 
as a portrait photographer and also accounted for his 
numerous memberships in fine arts organizations and 
his great activity in that field. One of his portraits — 
of Joseph Pennell — is still 


names in American 


some 


time after more century in the 


international 


referred to 
authorities as “the finest portrait in existence.” 


by art 
Among 
his long list of awards was a gold medal specially 
created for him by the Royal Photographic Society of 
Great Britain. He had been living since his retirement 
in the Philadelphia suburb of Penn Valley and died, 
at the age of 76, on September 23 in Bryn 
Hospital 


Mawr 


after a long illness. His was a charming 
personality and, although we had not seen him for 
years, we 


remember him well 


HM Maurice G. Burnett, 42 year old member of the 
photographic staff of the Indianapolis (Ind.) Star, died 
suddenly in that city on September 27. 


MM After 30 years in business in Salem, Va., Raymond 
W. Woodward of that city sold his studio and camera 
shop on July 31 and retired. Francis M. Gentry, who 
bought the business, had bad luck because just about 
a month later a fire destroyed the workrooms. However 
he secured a new location and has now reestablished 


himself under the name of the Gentry Studio. Mr 





Woodward — whom some of our older readers will 
remember as one of the graduates of “Daddy” Lively’s 
famed Southern School of Photography in McMinnville, 
Tenn. — writes that although he wants to keep reading 
THE PROFESSIONAL he still has no intention of 
resuming photography despite the fact that all his 
friends have told him he won’t be able to stay out of it. 


M@ Clinton Allen, owner and manager of the National 
Film Holder Co., died 
suddenly of a_ heart September 8. The 
interruption, although 
the address has been changed, because it was promptly 
purchased by his brother Stell Allen who has moved 
it to 2133 Firnat St., Houston, Texas. 

same excellent service as in the past. 


Inc., San Antonio, 
attack on 


continuing without 


Texas, 


business is 


He promises the 


HM Heesaker-Brown Post of the American Legion, in 
De Pere, Wis., wants it known that its hall in that city 
is not rented to itinerant photographers, or any type 
of temporary business, for that matter. It seems that 
representatives of a firm known as Universal Studios 
solicited business in De Pere (and collected deposits), 
the sittings to be made in Legion Hall, but without 
consulting the Post or the local 
permit to operate. Naturally the members of the Post 
are wrathy, to say nothing of 56 citizens of De Pere 
who paid out a dollar apiece 


securing necessary 


M The 1955 Annual 
Ilford Photographic 


International Exhibition of the 
Society take place from 
February 28 through March 15, the closing date being 
January 31. Entry forms may be had from R. S. Wood, 
A.R.P.S., 11 Park Chadwell Heath, 
Essex, England. 


will 


Lane, Romford, 


H The Seventh International Color Slide Exhibition of 
the Berks Camera Club has been announced, the closing 
date being April 19. Medals and ribbons are awarded. 
For entry forms write John H. Kline, 312 
Raymond St., Hyde Villa, Reading, Pa. 


Chairman, 


@ William Bruce Poynter, noted portrait photographer 
and painter of Cincinnati, Ohio, died on September 25 
at the home of a friend in Bergenfield, N. J., 
he had _ been research on visual medical 
instruments and three dimensional photography. While 
a first lieutenant in the photographic division of the 
Air Corps in World War | he was one of the first to 
take photographs from an airplane and also made the 
first aerial maps. At Atlantic City, N. J., demonstrating 
for the Eastman Kodak Company, he made the first 
negatives on cut film. He was the inventor of flashlight 
apparatus with closers, as several 
medical instruments, and at the time of his death was 
negotiating with respect to several patents on three 
dimensional photography. After the 
he first opened a studio in Cincinnati and later 
another on Madison Avenue in New York City. We 
recali best his strikingly unusual studio in Cincinnati’s 
Carew Tower, to which he moved when that building 
was completed. A rugged he brooked 


where 
doing 


circuit well as 


leaving service 


individualist, 


no criticisms of his craftsmanship disliked 
his proofs Poynter deliberately tore them up, dropped 


them 


If a sitter 


in the waste basket and the matter closed 
Poynter’s subjects included both the socially elite and 
the politically but their 
standing he portrayed them as he saw fit. In that 
respect he was, we think, the last of a line of similar 
characters that started with the late Gertrude Kasebier 
— photographers 


was 


prominent regardless of 


who attracted sitters as much by 
their arrogance as by the quality of their portraiture 
Ali of them were notable portraitists, make no mistake 
of that, but all had (or adopted) the attitude that they 
were doing the sitter a favor by even consenting to 
take a photograph. How many would dare do that 


today? 


MB Graflex, Inc., Rochester 8, N. Y., after 
their 
silhouette of 


50 years, 
While the 
D Graflex on an 


have redesigned trademark emblem. 


well known 
eight sided background has the word 
“Graflex”’ added 
The purpose is to assure more positive and immediate 
identification of their extensive and growing 
products with the long established Graflex 


a Super 
been retained, 


with a circular border has been 
line of 


name. 


W@ An orchid to the Houston (Texas) Photographic Guild 
which sees to it that every orphan in the city gets his 
or her photograph taken annually just before Christmas, 
thus making sure that when these unfortunate youngsters 
grow up they will have adequate photographic records 
of their childhood. Members of the Guild divide up 
the work, using materials donated by the local photo 
graphic supply houses, and on each Christmas give 
each orphan three prints from the pose he likes best 
in his set of proofs 

MH Norman M. Canton, 
Ohio, but for many years on the photographic staff of 
the Pittsburgh (Pa.) Post-Gazette, died on September 11 


in hospital after a long illness, at the age of 68. 


Jeannero, former resident of 


@ Daniel G. Dolan, 28, recently assumed control of 
Wolff & Dolan, San Francisco, Calif., makers of Probus 
preservative paint and Probus Print Lustre, founded in 
1906 by the late George A. Dolan, 
of Hirsch & Kaye, 
same city 


former president 
the 
Probus products, advertised in our columns 
for many years, are soon to come out with new labels 
and the paint, because of its multiple uses, is to be 
advertised 


photographic stock house of 


to the national consumer market 

HM The 1955-56 catalogue of the Rochester Institute of 
Technology, Rochester, N. Y., is the contain 
the two year Photo 
graphic Technology and Illustrative Photography which 
lead to the Bachelor of Degree. A 
during the third year is a series of lectures, given in 
the evenings, on Photo 
graphy.” “We writes C. B. Neblette, 
head of the Department of Photography, “about 
$6,000,000 on our $30,000,000 Greater R.I.T. campaign 
lf there are 


first to 


curricula of its four courses in 


Science feature 


“Scientific Applications of 


have raised,” 


those in the profession who feel they 


would like to contribute to the training of young men 
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CIRKUT CAMERAS 


OFFICIALLY SERVICED 


Bought — Sold —Overhauled 


GABRIEL ALLEN — 15 EXCHANGE PLACE 
JERSEY CITY, N. J. 








PACKARD IDEAL SHUTTERS 


Sold by Jobbers and Dealers 
EVERYWHERE 
Manufactured only by 


Michigan Photo Shutter Co. 


3605 So. Burdick St. - + -- Kalamazoo 2, Mich. 














Make up your mind- 


—once you've tried Probus Print Lustre you'll find you can‘t get 
along without it. It’s tops as a medium—in oil coloring right 
through—from tinting to canvas—so say professional workers. 


WOLFF & DOLAN 5550 California Street 


San Francisco 21, Calif. 





and women for careers in photography, they might 
like to consider either contributing to this campaign 
or to loan or scholarship funds. All gifts, of course, 
are tax deductible, since this is an endowed educa- 
tional institution, and the gifts may be in a lump sum, 
annually, or as a bequest. It would probably interest 
the profession to know that the Institute has spent at 
least a half million dollars, and very probably more, 
in providing facilities for instruction in photography, 
and continues to spend more than it receives from 
students, since tuition covers less than half the costs 
of operating the Department.” Having long been 
familiar with the activities of the Institute we can 
second the suggestion heartily and can think of no 
more worthy photographic cause. 


@ An invaluable collection of photographic plates and 
prints became the property of the Library of Congress 
when, on October 14, Mrs. Mary H. Evans and Mrs 
Alice H. Cox presented to the Library much of the 
work of their late father Levin C. Handy. His uncle 
and teacher was the famed Civil War photographer 
Mathew B. Brady and the collection includes many of 
the latter’s negatives, prints and Daguerreotypes, as 
well as the files added by Mr. Handy between 1896, 
when he inherited the Brady Studio and moved it to 
its present location where he operated it under his 
own name, until he died in 1932. The business itself 
still continues as the L. C. Handy Studios in Washington, 
D. C. Mr. Handy started working with his uncle at 
the age of 12 and was operating a camera in the 


COLOR Processing—Prints 


24-hour service on EKTACHROME. 
High fidelity Dye Transfers for the 
professional since 1947. 


MEISEL 


ee PHOTO & COLOR 
2409 North Pearl St. 
Dallas, Texas SERVICE, INC. 
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Brady Studio when he was 16, having been in photo- 
graphy for 60 years at the time of his death. A list of 
only the most historical figures (from Abraham Lincoln 
down) who appeared before the Brady and Handy 
cameras would fill this page and the collection is 
therefore an almost fabulous addition to the Library’s 
archives 


HM Congratulations to Robert Graul, photographer for 
the Alton (Ill.) Telegraph, whose wife presented him 
with a baby daughter on July 7. 


M@ pr. C. E. Kenneth Mees, Hon.M.Photog., vice-president 
in charge of research for the Eastman Kodak Co., 
Rochester, N. Y., added one more to his long list of 
honors on October 20, when he was presented by the 
Franklin Institute of Pennsylvania with its highest 
scientific award, the internationally known Franklin 
Medal 


M@ Frank Foil, 58 year old photographer of Pana, Iil., 
who had been in business there since 1933, died on 
June 27 after an illness of some duration. 


Ml George Tichacek, owner of the Tichacek Studio in 
St. Louis, Mo., is now the proud father of Stephen, 
born on August 18 


HM The 59th Annual International Exhibition of the 
Birmingham Photographic Society will be held at the 
Galleries of the Royal Birmingham Society of Artists 
from February 12 through 26, the closing date being 
January 22. Entry forms may be obtained from E. H. 
Cochrane, Hon. Exhib. Sec., 142 Swanshurst Lane, 
Moseley, Birmingham 14, England. 


Bernard Mueller 


Continued from page 46 


So far, it seems destined to pay off because, he says, 
since the promotion started his business has shown a 
definite increase over the same period last year. Asked 
if he felt that his studio operation as a whole could be 
considered a success financially, considering the initial 


the porticulor ortist mm 
SEND FOR CATALOG fie 
Number 52 


910 WEST VAN BUREN ST®FE‘, CHICAGO 7, ILLINOIS 








PORTRAIT FINISHING 


DEVELOPING, PROOFING, RETOUCHING 
PRINTING, ENLARGING, COLORING, COPIES 
cs . @ finishing serivce at reasonable prices. Fine quality 
and fast dependable service known the country over. 


pun’ OSBORNE LABORATORIES 


MIAMI BLDG. 505 ELM ST. CINCINNATI, OHIO 


1-WEEK COPY SERVICE 
2 Wallet-Size (24x 3%) 15¢ 
Copies of Your Own Prints 


On doubleweight silk deckled-edged portrait paper. To 
order, take any 3x4 to 8x10 print (no negatives), write 


number of copies wanted and studio address on reverse 
side. Order today or write for FREE samples. 











CAMO CORP., Copy Dept. 10P, 18th & Holmes; K. C., Mo. 


cost of the trailer unit and his rather heavy expendi- 
tures for advertising and promotion, Mr. Mueller’s 
answer was “Yes,” though he emphasized that adver- 
tising and promotion must be carried out continually if 
volume is to be maintained. One cannot stop and 
expect to coast on the momentum already gained. 
Further assurance that he considers his methods 
sound was indicated when he commenced to outline 
his plans for a new studio reception room and office 
adjacent to his home. By the time this appears in 
print construction will already have started and, from 
what this writer has seen, young Mr. Mueller will 
continue making a success of his chosen profession. 


William Ritter 
Continued from page 39 


complete freedom of movement and expression, within 
reason. | place her in the bounce light frame and 
watch. She can move around within the limits of the 
frame and | can move around freely too. By hand- 
holding my Rollei | can shoot a dozen angles in less 
time and with less effort than | can change a couple 
of angles by lowering, raising or tilting a view camera 
on a tripod. 

“The bounce light creates no shadows from any 
angle,” Ritter continued, “so | just keep shooting at 
whatever looks pleasing. This keeps the sitting 
spontaneous and | can work faster. And with model 
fees what they are today, that’s an item worth noting. 
It's interesting, too, that art editors and directors are 
fostering this casual look. They don’t care where a 
fresh idea comes from, so long as the picture is 
different and exciting. There’s credit enough for both 


COLOR processinc 


> ae EKTACHROME SPECIALISTS 
We pay postage both 8 HOUR SERVICE 


ways Ist Class. Send , 
for free prepaid mail- COLOR CRAFT LAB., Inc. 
ing envelopes. m oe 4749 McPherson ¢ St. Louis 8, Mo. 





Rveluti Onan 


SHIFTS GEARS 

WHEN YOU NEED 

SUPER POWERED 
LIGHT! 


FEATURING 
A Unique Control Switch... 


Megalume 2, built to the zenith of quality 
by a company with nearly a half rn. 
experience in making precision equipment for 
the Armed Services, has been created to fill 
a longtime need of commercial photographers. 
The unique control switch permits use of 200 
watt seconds from one flash head or 100 watt 
seconds from either one or two flash heads 
with economizer circuit in use when only one 
100 watt seconds head is used. The revolution- 
ary switching arrangement ensures equal out- 
put from two heads. Don't buy any speedlight 
until you have examined a MEGALUME 2. 


SHOULDER WEIGHT ONLY 11 LBS. 


WORKS ON AC OR ITS OWN 6-VOLT 
BATTERY 


RECYCLES IN 6 TO 10 SECONDS 


MINIMUM LIGHT OUTPUT AT 200 WATT 
SECONDS 6400 BCPS 


UNIFORM LIGHT FROM FLASH TO FLASH 


CHARGE CONDITION OF EASILY ACCES- 
SIBLE BATTERY VISIBLE AT ALL TIMES 


C, la the Ins tzuments 


Division of 
NATIONAL ELECTRICAL MACHINE SHOPS INC 
Silver Spring, Maryland 
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The “ELWOOD - DENSITIMER” * 


AUTOMATIC, ENLARGING 
EXPOSURE CONTROL SYSTEM 


that enables you to print continuously without stopping 
to make test prints. 


Just Aim the Head and Push the Button 


Electronically reads reflected light from printing paper. Auto 
matically makes correct exposure and turns off enlarger light. 
No meters to read — no calculations to make Automatically 
gives uniform prints regardless of skill of operator or density 
of negatives. May be used with any enlarger, light source, 
paver or easel. Only $286.50. Write 


FOTOMATIC CORP. 


* Formerly The ‘‘FOTOMAT’’ 2603 Kessler Blvd., N. Dr. Indianapolis 22, Ind 

















editor and photographer to share. of the most valuable chemicals on his shelf. He uses 

“In spite of the square shape of the 2%4x2%, it to bleach the dark areas and even to lighten an 
negative,” Ritter went on, “a certain shot may lend entire print in order to create or enhance a high key 
itself best to a horizontal although the layout called effect. There just isn’t a facet of photographic 
for a vertical design. Art directors today are so illustration, lighting, camera, direction and darkroom 
flexible that they‘ll actually change a layout to take technique that Ritter doesn’t polish steadily in order 
advantage of a picture they particularly like when it to maintain his position as a top flight photographic 
doesn’t fit the shape originally allotted to the illustrator. 


illustration. (Note: Our readers may wonder why, after so much 


“Another advantage of the Rollei bounce school,’’ emphasis has been placed on Mr. Ritter’s preference 
Ritter concluded, “is that we no longer have to beg a for bounce lighting, only two of his illustrations were 
model to ‘hold it!’ or plead for ‘just one more.’ We made by that technique. There are two reasons. First 
often shoot while the model’s speaking and we don’t we wished to show his versatility. Second, eliminating 
have to warn her that we're going to shoot either.” the two beer shots and comparing the others, we 

Avotier trend: thot: Willicm  Bilter has woticed wanted to prove his point that equivalent results can 


concerns the darkroom. Ferricyanide has become one be secured, with far less trouble, by his bounce 
method. — Ed.) 








PORTRAIT FINISHING 
Fast, Complete Service SITUATION WANTED 


: ; ae The insertion of an advertisement under ‘‘Situation Wanted"' 

Developing Retouching Proofing — Printing carries with it the obligation on the part of the employee 
Oil Coloring and Copying done by professionals to answer every letter he receives in response to his ad- 
at moderate prices. vertisement for a position, if only with a postcard. The 
publishers will appreciate bei advised when employees 

SATISFACTION GUARANTEED fail to accord this courtesy 7 ceuiueere. siti 
Send negative for free sample print with your request 
for price list 


PHOTOART SERVICE EXPERIENCED PHOTOGRAPHER, immigrant, (commercial, news, 


weddings) and printer wants position or cooperation with 
1031 Calhoun Street Fort Wayne 2, Indiana photographer wanting partner, anywhere in the U S but 
preferably California or Florida. Write H-52 care this journal 

12-1c¢ 























MAKE A 


amuess QUANTITY ELECTRONIC RETOUCHING 
1T _-PRINTS 


Don‘t turn down quantity print orders let US do them 
for you at a price that will show a handsome profit P. O. Box 164 
Service ond quality guaranteed Typical prices 


Mary Rice Hockenberry 


Rochester 1, N. Y. 





5x7 8x10 Write for samples and 
‘ complete price list so 
250... 6%2¢ ea. 9¢ ea. you're ready to quote 


500... 6¢ ea. BY,¢ea. | On the first somple We Pay HIGHEST PRICES 


job that comes along 
POST CARDS FOR 


M $24—5M $22 M KIER PHOTO U Dis Safe 
SERVICE sed, Discarded Safety Films 


¢ | 7 WwW 
SPECIAL — Dept. PR., 1265 West 2nd Street 4 ve tae Saewnrenee sek 
PHOTOGRAPHERS Cleveland 13, Ohio PLASTOFILM, INC. Wheaton, Illinois 
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wtroducing.... 
The Wyman Model C 
old Stamping Machine 


FOR THE FINEST IN STAMPING 

Id, silver and colors beautifully inlaid on 
your portraits, mounts and albums. 

Il stamp one line of type three inches 
fong or hold signature cut %2"x3” 


Fills the needs of the average 
photographer. 


Earn Extra Money! 
Stamping greeting cards, napkins 
matches, etc. 


See Your Dealer or Write 


WYMAN ENGRAVING COMPANY 
36 Washington Street 
Boston 14, Mass. 


NEW 1955 CATALOG 


@® STUDIO TOYS 


(Helps to capture better expressions) 


@ POSING BENCH 
@ GIVE-A-WAY TOYS 

@ PHOTO MAILERS—ENVELOPES 
@ MOUNTING BOARD—TISSUE 


% Sales Ideas % Studio Toys 


“Every Studio should have one.’’ 


PIERCE COMPANY 3701 Nicollet Ave. 


Minneapolis 9, Minn. 


=e eeeee eee ow 
NEW MAMMOTH CATALOGE 


(304 Pages) 


NEW GOODS - NEW PRICES 


® regret that due to the high costs, approximately $1.25 for 
nting and mailing, we can not distribute this catalogue as 
rely as we would wish. 








(Storage for toys) 





nd us 50 cents (stamps, money order or check) and a copy 
Il be mailed to you promptly. 


you send us an order amounting to $5.00 or more, the 
talogue will be sent you free. 


nd for Free Copy of our Monthly Magazine SNAP SHOTS 
Mail Orders Promptly Filled 
GEO. INC, 


East 9th Street 


ROFESSIONAL 
TUDIO 
INISHING 


Negatives from 35mm to 8x10 expertly 
handled — Write for price list. 


THE WALTER GAEHLER CO. 


O South Clinton St. 


New York 3, N. Y. 








@ Developing 
@ Retouching 
@ Printing 
® Coloring 


Syracuse 2, N. Y. 





Books We Think 
You Should Have 


We seldom carry books in stock and advertise these chiefly 
as a service to our readers, especially those in the smaller 
towns because those in large cities can see the books at 
their stock houses and get them more quickly than by order- 
ing from us. For this reason we sell no books on open ac- 
count or C.O0.D., but only if, in our considered opinion, they 
will be a valued addition to a studio's reference library 


(.] MANUAL OF AIRBRUSH TECHNIQUE 
By J. Carroll Tobias $3.50 


ARCHITECTURAL PHOTOGRAPHY OF HOUSES 
By Robert C. Cleveland 7.50 
STROBE — THE LIVELY LIGHT, 2nd Ed. 
By Howard Luray 


COMPLETE ART OF PRINTING AND 
ENLARGING, By Dr. O. R. Croy 


NEGATIVE AND PRINT RETOUCHING 
By Anne J. Anthony 


-}] COMPOSITION IN PICTURES 
By Ray Bethers 


16MM SOUND MOTION PICTURES 
By William H. Offenhauser, Jr 
[.] ADVANCED PHOTOGRAPHY 

By Andreas Feininger 
SUCCESSFUL PHOTOGRAPHY 

By Andreas Feininger 

] WHAT'S WRONG WITH THIS PICTURE? 
By Charles Abel 

CHILD PHOTOGRAPHY 

By Josef Schneider 

FRED ARCHER ON PORTRAITURE 
By Fred Archer 

CHILDREN BEFORE MY CAMERA 
By Adolf Morath 

PICTORIAL LIGHTING 

By William Mortensen 
PHOTOGRAPHING PEOPLE 

By Hugo van Wadenoyen 
OUTDOOR PORTRAITURE 

By William Mortensen 

THE MODEL 

By William Mortensen 

|] FLASH IN MODERN PHOTOGRAPHY 
By William Mortensen 
FUNDAMENTALS OF POSING 

By Shepard & Meyer 

CANDID WEDDING PHOTOGRAPHY 
By Henry Lefebvre 

LIGHTING FOR PHOTOGRAPHY 
By Walter Nurnberg 

CORRECTIVE PHOTOGRAPHY 

By Lewis L. Kellsey 

FILTER MANUAL 

By Carl Bakal 


4.00 
6.00 
5.50 


5.50 


(In Ohio, add 3% for state sales tax.) 


Charles Abel Incorporated 


19 Caxton Building eveland 
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PAYS FOR ITSELF 
IN ONE WEEK! 


THE QUICKIE printer 


ONLY $9990 


Greater Production 
With Less Work! 


Using 22’ and 32" roll paper the QUICKIE 
makes prints 134x2%2, 2%2x3l2, 3x4 
or 3'%2x5 — dozens as easily as one. It's 
only a matter of seconds to change the 
paper mask and set the stop to vary picture 
and border sizes as you like. 


ALL PRINTS uniform in tone. 
COMPACT — anyone can operate it. 
NO ASSORTING — all on one strip. 
REALLY FAST — one after another. 
AS NECESSARY AS YOUR ENLARGER! 
Invented and made by a professional 
for professionals. 


You NEED The QUICKIE 


Ask Your Dealer or Write 


JOHNSON SPECIALTIES 


Grove City, Pennsylvania 





WE CAN SAVE YOU MONEY!! 


use all or a portion of these services 

@ Developing @ Proofing 
@ Retouching @ Coloring @ Heavy Oils 
@ Printing @ Enlarging @ Copies 

fine quality—prompt service—reasonable rates 
Send for price list today. 

ROYLAC STUDIO 229 E. 6th STREET 
CINCINNATI 2, OHIO 
“The Photographer’s Finisher’’ 





DRAW DRAPE BACKGROUND 
7—different settings in—ONE 
Improves your studio . . . 50% 
Two-in-One Reversible Screens 
Black & Gray 6‘wx8‘h . . $18 
Screen and Two Stands . . $34 
(wall style to 150” wide) 
Send floor plan sizes for 
Estimate, Samples and Folder. 


CAMDEN ARTCRAFT CO. 








180 N. Wacker Dr. Chicago 6 








STUDIOS FOR SALE 


PORTRAIT STUDIO, San Francisco, ground floor; completely 
equipped. Established 22 years. $7,000.00. Agent: Selma Cox, 
776 Bush St. 10-3 


MODERN STUDIO, completely equipped, 
street, best location. School contract. 
lars. Write W-50 care this journal 





floor, main 
Full particu- 
12-1c 


PORTRAIT AND COMMERCIAL studio, good lease, new building, 
good equipment. Gross last year $33,000.00. Health reason for 
selling. Price $9,000.00. Dave Payton Studio, 1023 Broadway, 
Anderson, Ind. 12-1 


COMBINED PORTRAIT studio and two bedroom home, 
garage and ‘2-acre lot. Country location next to 
theatre. Established business in wealthy farming area. 
business. Will sell complete, equipped and furnished 
have to do is move in and take over 
world. $18,000.00 complete; 
238, Oconomowoc, Wis. 


PORTRAIT STUDIO in 


ground 
Reasonable 


2'-car 
drive-in 
Excellent 
All you 
Owner going to see the 
$6,000.00 cash. Write R3, Box 
12-1 


Wisconsin city of 45,000 population 
along Lake Michigan, doing good wedding business. Studic 
by the same owner 40 years. Owner retiring. Satisfactory 
lease to buyer. Write K-77 care this journal 11-2 
PORTRAIT STUDIO, ground floor, 
midwestern town; good lease; 

types lenses and lightings. 
year to insure good 


20 years one location, 
almost new equipment 
Have contracted business for 
income. Statements show 
netted $10,000.00 to $15,000.00 annually for many 
Present owner plans to retire. Purchaser of studio may 
active or inactive as present organization can operate efficiently 
Replacement cost of equipment and stock more than asking 
price of $19,500.00. Write R-79 care this journal 12-1c 


PORTRAIT AND PHOTO finishing studio, 
California town. Ideal for couple. 

equipped; very reasonable including 
Shop, 620 Main St., Pleasanton, Calif 


large 
Many 

next 
business has 


in small but growing 
Very modern and _ fully 
stock. Pleasanton Photo 
12-1 


. ° for a_ difficult retouching 
Miracle Solution provien On aie “Dyace 
Process . . . negative or primt retouching dyes combined in 
a chemical base balanced for correct viscosity, surface 
tension and gelatin controlling characteristics; plus a new. 
improved Dyacol Silver Etch . . a scientific system for 
the photographer who wants complete contro! of tonal 
balance and gradation. The Dyacol dye solutions flow on 
nagaen lie flat. release their dyes at a uniform rate 

or information and prices 


F write, \Y/ ® 
Box 192, San Francisco, California. [D) A) doll! 


DISPLAY 


your photos at their finest 
in Poblocki’s smart, weather 
proof display cases 


POBLOCKI & SONS 


2159 S. Kinnickinnic Ave. Milwaukee 7, 
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(The sooner your organization’s dates are established and listed here, the better!) 


Schedule of Coming Conventions 

















Organizations Dates City Headquarters For Information 
Hotel Write 
Prof. Photog. Assn. Jan. 23-24 New Orleans Monteleone George W. Shorter, Sec., 
of Louisiana 1955 1490 Fairfield Ave., 


Shreveport 








Southeastern Feb. 13-16 Birmingham, Dinkler- J. W. (Skeet) Tallent, Sec., 
Photog. Assn. Ala. Tutwiler 611 S. Gay St., Knoxville, 
Tenn, 








Prof. Photog. Assn. of Feb. 20-21 Tulsa Mayo Wm. H. Krouse, Sec., 
Oklahoma 311 E. Broadway, Fairview 








Photog. Assn. of 
Michigan 


Feb. 20-22 Lansing Olds M. Lee Harding, Sec., 
Terminal Arcade, Muskegon 















Arkansas Prof. Little Rock Marion Coy L. Claxton, Sec., 
Photog. Assn. Batesville 









Ohio Prof. 
Photog. Assn. 


Deshler- 
Hilton 


James R. Israel, Sec., 
9 High St., Mount Vernon 


Columbus 


















Southwestern Fort Worth, Texas W. D. Smith, Sec. 
Photog. Assn. Texas 1307 W. El Paso St., 
Fort Worth, Texas 













Richard 
391% N. 


Montgomery, Sec., 
Ayer St., Harvard 


Pere 
Marquette 


Illinois Peoria 


Photog. Assn. 











Prof. Photog. Assn. Philadelphia Benjamin F. A. Gradler, Exec. Sec., 


of Pennsylvania Franklin 701 Main St., Mt. Pleasant 











Rhode Island Providence Sheraton Earl T. Davis, Sec., 
Prof. Photog. Assn. Biltmore 337 Westminster St., 
Providence 





Missouri Photog. Apr. 3-5 Kansas City Continental Frank E. Gress, Sec., 216 
Assn. W. Park St., Brookfield 












Kansas Prof. Apr. 17-19 Hutchinson Baker Wendell H. Williams, Sec., 
Photog. Assn. 122 W. 8th Ave., Coffeyville 














Prof. Photog. Soc. May 11-12 Burlington Oakledge Mrs. Clifford Patch, Sec., 
of Vermont 14 School St., Randolph 

















Prof. Photog. May 15-17 Des Moines Savery Robert A. Martin, Sec., 
of Iowa Red Oak. 

















Montana May 22-24 Missoula V. N. Helmbrecht, Pres. 
Photog. Assn. Havre, Mont. 





Tennessee Prof. July 2-4 Memphis King Fletcher Harvey, Sec., 
Photog. Assn. Cotton 213 6th St., N., Nashville 














Prof. Photog. Assn. July 8-12 Los Angeles Statler Floyd M. Roberts, Pres., 
of California 4167 W. Washington Blvd., 
Los Angeles 18 





Photog. Assn. July 17-19 Omaha Paxton Al. J. Werthman,. Sec.. 
of Nebraska Hartington 
























PORTRAIT STUDIO — Modern, air conditioned, new equipment, COLORING, PRINTING, Retouching. Reliable portrait finishing 
good inventory, school contracts. Grosses over $30,000.00. Good at lowest rates. Send for price list. Colonial Portrait Service, 
lease, Carl Mansfield, M.Photog., Steubenville, Ohio. 12-1 346 Gregory Ave., West Orange, N. J. 6-tf 
MODERN PORTRAIT — Owner deceased; administrator must 

sell Wisconsin’s old established and finest location. Terms. PORTRAIT ARTIST — Oil and airbrush water coloring. Reason 
Gabriel Evancy Studio, Fond du Lac, Wis. 12-1 able prices. Color one free sample. Lovise Meier, 8832 











RETOUCHING AND COLORING ee oe oe 











eyes. 






NESSEL RETOUCHING 











for quality. Corrections, especially on PROFESSIONAL RETOUCHING, etching. | can now take on 
Pau! A. Nessel, Box 602, Oak Park, Ill. Village 8-6485. another studio’s negatives. Mrs. Blanche Knapp, 317 Front St., 
12-1¢ Owego, N. Y 12-le¢ 
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Books We Think 
You Showld Have 


We seldom carry books in stock and advertise these chiefly 
as a service to our readers, especially those in the smaller 
towns because those in large cities can see the books at 
their stock houses and get them more quickly than by order- 
ing from us. For this reason we sell no books on open ac- 
count or C.O.D., but only if, in our considered opinion, they 
will be a valued addition to a studio’s reference library. 













































[.] WHERE AND HOW TO SELL YOUR PICTURES 


By Arvel W. Ahlers $1.95 
(] PRINTING WITH VARIGAM 

By M. Richard Marx 1.95 
[] PHOTOGRAPHING YOUR FLOWERS 

By John P. & Mary Alice Roche 3.75 
] 35MM PHOTOGRAPHY 

By Jacob Deschin 5.00 
{-] GRAPHIC GRAFLEX PHOTOGRAPHY, 10th Ed. 

By Morgan & Lester 6.00 
[_} ANNUAL PHOTOGRAPHIC 

MARKETPLACE — 1953 1.00 
_-] THREE-DIMENSIONAL PHOTOGRAPHY 

By Herbert C. McKay 575 
‘| THE PRINT, CONTACT PRINTING & 

ENLARGING, By Ansel Adams 3.00 
|] PAINTING WITH LIGHT 

By John Alton 6.75 
[] HANDBOOK OF BASIC MOTION PICTURE 

TECHNIQUES, By Emile E. Brodbeck 6.50 
[_] BETTER COLOR MOVIES 

By Fred Bond 5.00 
[] PHOTO-FLASH IN PRACTICE 

By Geoffrey Gilbert 3.50 
[] HOW TO PAINT WITH AIR 

By Frank J. Knaus 3.75 
[] PICTURE FRAMING 

By Edward Landon 2.75 
[-] DEVELOPING 

By C. |. Jacobson 4.00 
(] SHORT CUTS TO PHOTO 

RETOUCHING, By Raymond Wardell 1.00 


[] THEORY AND TECHNIQUE OF 
PORTRAIT NEGATIVE RETOUCHING 


By J. P. Anderson 1.75 
[] PHOTO OlL COLORING 
By Lucille Robertson Marshall 2.50 


[_] LOOTENS ON PHOTOGRAPHIC 
ENLARGING AND PRINT QUALITY 


By J. Ghislain Lootens 4.50 
(_] UNIVERSAL PHOTO ALMANAC 

AND MARKET GUIDE, 1954 2.50 
[_] KODACHROME AND EKTACHROME 

FROM ALL ANGLES, By Fred Bond 7.50 
[_] TABLE TOP PHOTOGRAPHY 

By Harkness & Draper 2.95 
] COPYING TECHNIQUE 

By George B. Wright 2.00 


(In Ohio, add 3% for state sales tax.) 


Charles Abel Incorporated 


519 Caxton Building Cleveland 15, Ohio 











. Write for prices or send 
(SELF OLD 7273 Santa Monica can 
‘oe wen © Beek mi Dept. D, Hollywood 46, California 








SALON OILS: Entirely hand brushed in 


finest heavy oils, executed 
in a free hand technique; 


PASTEL ideally beautiful medium for chil- 
’ 


dren and women. 


DOROTHY CARVER STAFFORD 
Telephone Glens Falls 2-7025 
41 West Notre Dame St. Glens Falls, New York 





EXPERIENCED RETOUCHER. Careful and prompt attention to 
mail orders. Julia R. Langston, 20 E. Jackson Bilvd., Chicago 4, 
Wl. 4-tf 


CUSTOM RETOUCHING for professional photographers only. 
Personalized attention. Skillful correction. Send sample and 
state requirements. Planet Retouching Service, 89 Sigourney St., 








Dept. R, Hartford 5, Conn. 1- 12¢ 

RETOUCHING — ETCHING, fine grain, perfect modeling for | 

your portraits, improved method. Located well for quick, 

dependable service for high class studios. Write immediately. | 

John Thir, 504 E. Weidman St., Lebanon, Pa. 11-2¢ | 
MISCELLANEOUS 





CANDID WEDDING photographers increase your business 200%. 
Mail our illustrated booklets to prospective brides. Write for 
sample and franchise details to Telaak Studio, 3090 Main St., 


Buffalo 14, N. Y. 6-6 
LENSES FROM the largest stock in the world. All tested — 
fully guaranteed — sold on 15 day trial. 12” Gundlach 


Radar in Betax, only $69.50; 14” Cooke F/5.6 in barrel, only 
$99.50; 5%” F/4.5 enlarging, only $34.50; 5” F/4 in barrel, 
only $29.50; 2” F/3.5 Zeiss Tessar in focusing mount, only 
$27.50. Order now. Burke & James, Inc., 321 S. Wabash 


Ave., Chicago 4, Ill. 11-3 
PROFITS IN QUANTITY prints — if you don’t work yourself to 
death! We’ll make the prints — you make the profit. 8x10s 


as low as 6c; one thousand cost only $75.00. Postcards as 
low as 2c; one thousand cost only $24.00. Service and quantity 
guaranteed. Write for samples and complete price list. Special 
discount to photographers. Kier Photo Service, Dept. PRO, 
1265 W. 2nd St., Cleveland 13, Ohio. 6-tf 


EKTACHROME, ANSCO color processing. Prompt, careful service. 
4x5, 45c; 8x10, $1.00; 620 rolls, $1.25; 35mm mounted, $1.50. 
Send for complete price list. Kenmore Color Film Lab., Box 93, 
Kenmore 17, N. Y 12-3 





WALLET SIZE PHOTOS 


Why worry about competition? Let us make these 2x3 
prints for you. On double-weight paper from any size 
negative to and including 5x7, in lots of 12 or more, for 
only 3%c each. 


MARCHION PHOTO SERVICE, Fostoria, OIC 











PORTRAIT DRAPES! 


LITHO PHOTO CATALOG .. . $1.00 
(Dollar Can Apply to Merchandise) 
Includes: PORTRAIT DRAPES, Beachwear, 
Pin-Up Costumes, Bikini‘s, Lingerie, Etc. 
(All items available) 


MAUREEN OF HOLLYWOOD 


128 S. Alvarado, Dept. 8 Los Angeles 57 
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Professional Dealers Who Want Your Trade 








AKRON, OH!IO—Meftzger Photo Supply 
Main Street; 52 East Mill Street. 


ALBANY oo Y.—Camera Exchange, Inc., 116 State Street. 


Co., 1091-3-5 South 


AUSTIN 21, TEXAS—Capital Photo Supplies, 2428 Guadalupe 
Street. 


BALTIMORE 18, MD.—Eastman Kodak Stores, Inc., 2116-24 
Aisquith Street. 


BALTIMORE, MD.—Maryland Photo Stock Co., 219 North Liberty 
Street. 


BROOKLYN, N. Y.—Joseph Smith, 735 Fulton Street. 
BUFFALO 3, N. Y.—J. F. Adams Co., Inc., 529 Main Street. 


CHICAGO 2, ILL.—Eastman Kodak Stores Co., 133 ‘North 
Wabash Avenue. 

CHICAGO, ILL.—Mid-West Photo Supply Co., 27 East Adams 
Street. 


CINCINNATI, OHIO—Eastman Kodak Stores, Inc 
Street 


DALLAS, TEXAS—Eastman Kodak Stores, Inc., 


, 27 West 4th 


2012 N. Akard 


MILWAUKEE, WIS.—Eastman Kodak Stores, Inc., 745 North 
Milwaukee Street. 
MINNEAPOLIS 2, MINN.—Eastman Kodak Sfores, Inc., 114 


South 5th Sireet. 


NASHVILLE 3, TENN.—Geo. C. Dury Company, 420 Union 
Street. 


NEW ORLEANS 9, LA.—Eastman Kodak Stores, Inc., 
Street. 


928 Canal 


NEW YORK 10, N. Y.—Medo Photo Supply Corporation, 902 
910 Broadway 

NEW YORK, . Y.—Eastman Kodak Stores, Inc., One West 
39th Street (Off Fifth Avenue), New York 18, N. Y¥ 

NEW YORK, N. Y.—George Murphy, Inc., 57 East 9th Street 


NEW YORK, N. Y.—Willoughby’s Inc., 110 West 32nd Street 


PHILADELPHIA 7, PA.—Eastman Kodak Stores, Inc 1020 
Chestnut Street. 
PITTSBURGH 22, PA.—Eastman Kodak Stores, Inc., 606 Wood 


Street. 








Street, Box 1710 PITTSBURGH 22, PA.—Liberty Photo Supply, 436 Wood Street 
DENVER 2, COLO.—Eastman Kodak Stores, Inc., 1635 Cali ST. LOUIS 2, MO. W. Schiller & Co., Inc., 1101 Clark Ave 

forni treet. 

orate Sires SAN ANTONIO, TEXAS—Southwest Photo Supplies, 403 Ave 
INDIANAPOLIS 9, IND.—The H. Lieber Company, 440 N. nue E. 

See See SAN FRANCISCO, CALIF.—Eastman Kodak Stores, Inc., 216 
KANSAS CITY, MO.—Eastman Kodak Stores, Inc., 1010 Walnut Post Street. 

sven. SEATTLE, WASH.—Eastman Kodak Stores, Inc., 1319 Fourth 
LOS ANGELES, CALIF.—Eaztman Kodak Stores, Inc., 2021 Avenue. 

South Flower Street. SYRACUSE 2, N. Y.—Ffrancis Hendricks Co., Inc., 339 South 

Ww treet 

MEMPHIS, TENN.—The Memphis Photo Supply Co., 123-125 a 

South Court Avenue. TOLEDO, OHIO—George Ll. Kohne, Inc., 602 Summit Street 
FOR SALE — 13” Hugo Meyer Aristoplan F/7.2, fine commer- SEE THE OLD Reliable for real bargains. All goods sent on 
cial lens, $59.50; 14” Commercial Ektar Synchro, sample, 15 day trial. Money refunded if not satisfactory. 15” Wollensak 
$235.00; 8x10 Velostigmat, wide angle, F/9.5, Betax, $65.00; telephoto, like new, Betax shutter, $120.00; 14” Schneider 
5x7 Gundlach Hyperion, diffusion, F/4, Betax, $52.00; 10%” Tele-Xenar, like new, in barrel, $100.00; 15” Dalimeyer 
Goerz Artar F/9.5, fine process, $110.00; 6%” Goerz Dagor Dallon telephoto in barrel, $85.00; 12” Voigtlander Euryscope 
F/6.8 Compur, fine wide angle on 8x10, $65.00; 8x10 Eastman F/6, $40.00; 12” Wollensak Velostigmat Series II, F/4.5, in 
2D view camera, excellent condition, $90.00; 5x7 Ec:stman 2D shutter, $75.00; 15” Cooke F/4.5 in shutter, $100.00; 14” 
view camera, 10” Heliar lens F/4.5, Packard shutter, $150.00; Carl Zeiss Tessar F/6.3 in barrel, $145.00; 14” Helior F/4.5 
5x7 Omega autofocus enlarger, 72" Ektanon F/4.5, like new, $140.00; 6” Cooke F/6.8 in shutter, $35.00; 8%" Hugo Meyer 
$300.00; $100.00 17x20 Kodak enlarging easel, $65.00; F/4 in shutter, new, $100.00; 102” Turner-Reich, new, triple 
Folmer Multiple camera, 72" Kodak anastigmat lens, F/4.5, convertible, F/6.8 in Acme shutter, $125.00; 8%” Turner-Reich 
makes from one to twenty exposures, $100.00; 4x5 Korona triple convertible F/6.8 in Betax shutter, $90.00; 16%” Goerz 
view camera, $37.50; 142” Schneider Symmar F/6.8, one of Dogmar F/5.5 in barrel, $190.00; 16” Goerz Berlin Hypar 
the finest commercial, $110.00; 14%” Schneider Xenar, fine F/4.5 in barrel, $170.00; 16%” Ross Xpres F/4.5 in barrel, 
portrait lens, $110.00; 14%” Voigtlander Heliar, coated F/4.5, $225.00; 16” Goerz Dagor F/7.7 in barrel, $210.00; 12” 
sample, $150.00; 17” Collinear F/6.3, fine commercial lens, Goerz Dagor F/6.8, new, in barrel, $175.00; 120mm Angulon, 
$125.00; 8x10 good film holders, $6.00; 18” Velostigmat like new, coated, in barrel, $35.00. Large collection portrait 
process, $90.00; #10 Cirkut, Turner-Reich, $150.00; #8 with lenses, studio and view cameras, other equipment. Hundreds 
symmetrical lens, $100.00. This is a small part of our large more. Send for latest list of lenses. Fifty years without a 
ever changing stock. Ask for our new Bargain Book. We buy displeased customer. Joseph Smith, 735 Fulton St., Brooklyn 17, 
and exchange. Established thirty-four years. Mid-West Photo N.Y. 12-1 
Supply Co., 27 E. Adams St., Chicago, Ill. 12-1 ee ae 


THE ART OF BROMOIL PRINTING AND TRANSFER, by M. Mc- 
Kinley. | have been reliably informed that this little 26-page 
booklet, though printed in 1933, is one of the best and most 
practical works on this subject, and have therefore acquired the 
entire balance of the edition. If you want a copy, send me 50c 
in currency, not stamps and it will be sent promptly, postpaid. 


Charles Abel, 519 Caxton Bldg., Cleveland 15, Ohio. 9-tf 
A MUST FOR photographers — Bridal creations by Morrell, 
Syracuse, Kansas. Wrife for brochure. 11-2 


POST CARDS 


7 in 4210) ORY. 
White or Sepia Picture Post Cards in 
runs at 


Fine Black & 


small lower prices Hotels, Restaurants, 


etc. are your customers. 


Folder W on your letterhead. 
ARTVUE POST CARD CO.’ 
New York 10, N. Y. 
















PERSONALIZED INSTRUCTIONS IN 
ee LIGHTING 

e RETOUCHING 
e COLORING 


el Keke) § 
of Professional Photography 


Intensive one-week courses planned for the average 
studio owner or employee. Basic fundamentals plus 
advanced training, not theory but practical work 
under actual studio conditions. 

The school of individual instruction in limited classes. 
Illustrated catalog mailed on request. 


MARYVILLE, MISSOURI 
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CLASSIFIED ADVERTISING 


SITUATION WANTED and HELP WANTED: Ten cents (10c) per 
word; Minimum charge $2.00. 

ALL OTHER CLASSIFICATIONS: Twenty cents (20c) per word; 
Minimum charge $3.00. 

FOR ANSWERS IN OUR CARE: Add five words plus 50c addi- 
tional for box number and forwarding inquiries. Requests 
for or offers to send photographs, samples, etc., are not 
permitted in box number advertisements. 

CASH MUST ACCOMPANY ALL ORDERS. 

HOW TO FIGURE THE COST: First two words of each adver- 
tisement are set in capitals; no other display being permitted. 


Count each word or number including name and address and, 
if box number is wanted, add five words. Terms such as 5x7, 
F/6.3, 5%”, $10.00, etc., each count as one word. 

DATE OF PUBLICATION: All advertisements received up to the 
first of any month appear in the issue which goes into the 
mail the 5th of the second following month. 

FOR MORE DETAILED INFORMATION 
System, Confidential Service, etc., 

MAKE ALL CHECKS PAYABLE, 
Charles Abel 


io. 


concerning our Deposit 
write for rate card. 


and address correspondence, to 
Incorporated, 519 Caxton Bldg., Cleveland 15, 








PHOTOGRAPHS IN QUANTITY — 8x10 glossies as low as 5c 


each. Postcards — mounted blow-ups, etc. Our reproductions 
guaranteed as good or better than your original. Don’t turn 
down quantity orders. We do the work — you get the money. 
Send today for free samples and complete price list. Satisfied 
customers from coast to coast since 1936. Mulson Studio, 
P. O. Box 1941, Bridgeport, Conn. 2-tf 
WE WILL BUY your scrap film — all sizes for 3c per ~ pound. 
Send via any trucking firm to Precious Metals Smelting & 
Refining Co., 247 St. Paul St., Rochester 4, N. Y. 12-3¢ 


LEARN RETOUCHING: Classes will be held in your area after 
first of year. Write for details. Homer English, Troy, Ohio. 10-3 
COMPLETE PROCESSING for professional and industrial ac- 
counts only. Write for price list. Euclid Photo Laboratory, 
20471 Euclid Ave., Cleveland 17, Ohio. 10-6 
| NEED some kinds of used view cameras and lenses. Cash. 
What do you have? Don Calamar, Box 1379, Santa Barbara, 
Calif. 12-3 
PROFESSIONAL EKTACHROME processing, 24-hour 
professional Printon prints, dye transfer prints, 
nated frames, color postcards, professional stereo duplicates. 
Write for prices. Coloren Laboratories, 1556 Piedmont, 
Atlanta, Ga. 7-tf 
THERE’S MONEY in developing 16/35/70mm_ films 
automatically with Bridgamatic. Handles reversal, negative/ 
positive, color, microfilm for TV stations and industry. 
models, priced from $1,095.00. SOS Cinema Supply, 
52nd St., New York 19, N. Y. — Dept. we. 11-2c¢ 
LOCAL PHOTOGRAPHERS — Why let transient school photo- 
graphers take your business? Let us process your packages 
Camera equipment available. Write for information and sam 
ples. A. & N. Photo Service, 2220 Sixth St., N. W., Washing- 


service, 
Coioren illumi- 


“quickly, 


PHOTOMOUNTS FROM Manufacturer — 3x5 folders, $3.00/100 
f.o.b. here; 50 free on 1000 orders. Free samples, cash 
discounts, fast delivery. 5x7, 8x10, etc. in stock. Penn Photo- 
mounts, Glenolden, Pa. 11-3¢ 
CAMERA REPAIRMEN greatly needed! You can learn manu 
facturers’ service methods at home, in your spare time! Free, 
big illustrated book tells how! Write today. National Camera 
Repair School, Dept. D-12, Englewood, Colo. 11-tf 
USED EQUIPMENT — Pako Model B foot printer, 5x7, $65.00; 
Cirkut outfit, either 6” or 8” film, complete with case and 
gears, good condition, $225.00. Other bargains. Write your 
needs or what you hove for sale to Seelig Photo Co., Lansdale, 


Pa. 12-1¢ 
SCHOOL PHOTOGRAPHERS! Let us make your Wallet Photos 
this school year. In quantities as low as $2.85 per 100 you 
cannot possibly make them as cheaply yourself. We work from 
your negatives and handle them with ‘‘kid gloves’’. Good 
clean pri ts with good flesh tones. Write today for samples 
and price list. Kehres Studio, 2180A Lee Rd., Cleveland 18, 
Ohio. 8-tf 





HELP WANTED 


The insertion of an advertisement under ‘‘Help Wanted"’ 
carries with it the obligation on the part of the employer 
to answer every response to his advertisement, if only with 
a@ postcard, and to return samples of work, etc., promptly. 
The publishers wil! appreciate being advised when em- 
ployers fail to accord this courtesy to employees. 








tort; D..<, 11-3 
Courses for the studio owner or employee — camera room 


work, dark room technique, retouching, coloring, finishing. 


CAPE COD SCHOOL, INC. 


44 Park Ave., Hyannis, Mass. 
Write for Schedule and Information, 
William Gerdes, M. Photog., Dean 














HELP WANTED — Experienced photographer and salesman 
needed in your state to demonstrate and sell professional 
equipment not yet on market but in gread demand. $1,800.00 
initial order guarantees exclusive area. Personal interview and 
training necessary. Write Homer English, Troy, Ohio 10-3c 
HELP WANTED — photographic and non-managers 
photegraphic with sales and promotion experience. Several 
excellent opportunities in a large chain studio organization 
starting January, 1955. Write full particulars. Personal inter 
views will be arranged. Write F-67 care this journal 11-2¢ 
Experienced photographer willing to travel and sell professional 
equipment. Write complete experience, schooling and age in 
first letter. Write E-19 care this journal 10-3 


Managers 





Established 1874 





Sprague-Hathaway, Inc. 


Copies — Portraits — Restorations — Enlargements — Murals 
Finished in Black & White—Sepia—Colors—Oils 


Coloring — Rubbed in Transparent Oils and Heavy Oils 
Custom Made Photo Mounts — Frames of Every Description 


Catalogue Upon Request 


West Somerville 44, Mass. 
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35mm CAMERA Outfit Sensation 


The New Paxette 11 M 
with 3. interchangeable 
LENSES and Rongefinder 
was the German Photokina 
show Sensation! Precise as 
a fine watch yet so simple 
& fool-proof it delivers 
perfect B & W or Color 
pictures from the start. 
Here‘s what you get for 
only $139.50 — 3 Lenses: 
STANDARD F/2.8 (45mm), 
WIDE ANGLE F/3.5 
(38mm); TELEPHOTO 
F/5.6 (85mm) . All 
Interchangeable, Hard 
Coated, Color Corrected 
with Helical Focus; View- 
er; Gen. Leather Case. 
Fully Synchro (X-M Bulb—Electronic Flash); Shutter (Speeds 
from B'Yz—1/300 Sec. & Delay); Rapid Winder (Coupled Film 
Transport & Auto. Counter); Rangefinder; Dble. Exposure Safety; 
Leather Covered Metal body, GUARANTEED. 
Complete Outfit $139.50 plus F.E.T. A $60 Savings! 
Write Burke & James, Inc. 321 So. Wabash, Chicago 4, U.S.A. 


Hi-Speed 4x5 ENLARGER 


Professionals say the New Solarmatic Diffusion Enlarger is 
‘“Finger-lip’' Fast for Everyday Quality Performance. The 
Balanced Lamphouse glides up or down at a touch, insuring 
at the same time Quick 
Critical Focusing, Even 
Illumina tion, Perfect 
Alignment and Rigidity 
and is truly COOL on 
your best Negs. 
There’s never a bottle- 
neck. . . . This vol- 
ume producer takes the 
full range of 18 dif- 
ferent Solar Neg. Car- 
riers; Enlarges to mural 
size; Permits quick lens 
interchange; has 24x32” 
non-actinic baseboard, 
plus a host of other 
features. Highly Recom- 
mended — Fully GUAR- 
ANTEED! The Solarma- 
tic 4x5 is semi-auto- 
matic (not autofocus) 
ae $132.50 (less 
Lens). For details write 
BURKE & JAMES, INC., 319 So. Wabash Chicago 4, U.S.A. 


All-Purpose 4x5 B & J SPEED PRESS 


Continues the favorite of experienced newsmen. From grab- 
shooting sports action to leisurely architectural, landscape and 
portraits, the 4x5 Speed Press gives MORE for your money... . 
Absolutely the Greatest Value on the Market! Compare every 
one of these ‘‘time-tested’’ 
and ‘‘action-proven’’ QUAL- 
ITY features . . . optical 
view finder (with parallax 
adjustment), double exten- 
sion bellows (14‘' span), 
drop bed (20° from hori- 
zontal), rising front, tilting 
front, lateral front move- 
ment (over-all adjustment of 
2%"), swinging front (3'” 
displacement over-all), 360° 
revolving back, calibrated 
ground glass and removable 
lens board. Takes all press 
holders, flash, range find- 
ers, wide angle lenses and 
120 Roll film adapter. The 
rugged, 4x5 Speed Press 
has an all metal body, 
leather covering and lifetime parts. Only $84.50 (less lens). 
FULLY GUARANTEED. Write Burke & James, Inc., 3211 S. 
Wabash, Chicago 3, II., U.S.A. for particulars. Dept. PP. 








BLUE RIBBON 
CONTEST RULES 


IN EVERY ISSUE we publish one or more excep- 
tionally good photographs by our readers. 


THE BEST IS featured like the Blue Ribbon Photo- 
graph in this issue so that, if he wishes, the 
maker may secure added publicity by displaying 
the original and the Blue Ribbon reproduction. 
RECOGNIZING that our readers — professional 
photographers — are not in business merely to 
make pretty pictures, EVERY PHOTOGRAPH 
ENTERED in this contest must be from a negative 
from which one or more prints were actually 
sold to a customer, or, if entered by an industrial 
photographer, actually used by his employers in 
the furtherance of their business. 

WE PAY $25.00 cash for each photograph select 
ed and $10.00 cash each for any Honorable 
Mentions the judges, in their discretion, may 
award. Winning photographs are returned and 
the makers retain all other rights to their use 
or future sale. 

THESE SIMPLE RULES must be followed: 


1. Any reader of THE PROFESSIONAL PHOTO- 
GRAPHER may compete. 


. No one may submit more than three photo- 
graphs in any one Contest. 


. Entries must not have previously appeared in 
any photographic publication or have been 
exhibited at any national photographic 
convention. 

. Entries must be monochrome (black-and-white 
or toned), 8x10 or larger, unmounted and 
mailed flat. Please use photomailers. Do 
not tape down or paste flaps. Do not use 
adhesive tape inside photomailers. 


. Any subject is eligible: portraiture, commer- 
cial, fashion, illustration or whatever. 


. Entrant’s full name and address must appear 
on back of each photograph. 

. Blue Ribbon winners may not compete again 
for 12 months; Honorable Mention winners 
are urged to try again. 

. Address all entries to: Blue Ribbon Contest, 
THE PROFESSIONAL PHOTOGRAPHER, 519 
Caxton Bidg., Cleveland 15, Ohio. 


SIXTEENTH CONTEST 


CLOSING DATE is December 15, 1954 


FROM ENTRIES RECEIVED between September 16, 
1954, and December 15, 1954, the judges will 
select Blue Ribbon Photographs for February, 
March and April, 1955. 


ALL NON-WINNING entries are returned as soon 
as contest has been judged; winning photographs 
as soon as halftones have been made for each 
month; checks are mailed immediately following 
the judging. 


LET’S HAVE YOUR ENTRY 
— Now! 
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Luxurious, 
Aniline 


Finished 


A HOLSON 
EXCLUSIVE 





SHELLHYDE 


All the qualities of fine leather . at an astonish- 
ingly low price. We defy you to distinguish Shellhyde 
from expensive leathers. 

Feel the fine texture. See the lustrous finish. Shellhyde 
is actually made from genuine leather by an amazing 
new scientific process that eliminates the waste and 
high processing costs that ordinarily make leather and 
leather products so expensive. 


HOLSON BINDERS, 


Holson Produc 
Anglophoto Ltd., 
Movie Supply of Hawaii L 


in Canada by — 
in Hawaii by — 


Professional 
Photographer 


December - 


1954 


SHELLHYDE COSTS YOU LESS, but its richness and eye 
appeal will make you proud to offer Holson Shellhyde 
wedding albums. The covers are richly contour padded 
and beautifully gold tooled. The Moire fabric lining 
is carefully hand finished. Long wearing Shellhyde is 
completely washable. It is available in three attractive 
colors — Antique White, Ginger and Wine. 


HOLSON ANILINE FINISHED SHELLHYDE is avail- 
able in two distinctive albums for 8x10 photos: 
Style 680L with 6 +80 


inserts that completely 
discount). 


(new 
flat. 


the 
prof. 


‘““Empress’') 


$10. list. 


inserts, 
lie (less 
Style 693AL with 6 +93A (‘‘Waldorf'’) completely acetate 
covered reversible inserts, each bound and stitched with 
metal corners. $11.40 list. (less prof. discount). 


Order these and other fine Holson products 
from your dealer or stockhouse. Write for the 
complete Holson catalog for the professional 
photographer. 


Inc. 762 Wythe Ave., Brooklyn 11, N. Y. 


ts are distributed 
167 Saint Paul St. W., 
td., 1354 Kapiolani 


P.Q 


Honolulu 10 


Montreal, 
Bivd., 


Hawa 














A new pathway 


to extra sales. 


A brand-new idea for additional portrait 
sales is Kodak’s Friendship Folder. It im- 
mediately produces extra print business for 
your studio... and it reminds those to whom 
it is sent to have their pictures taken. 

Appropriate for any occasion, each folder 
holds one wallet-size print, always wel- 
comed by friends and doting relatives. Avail- 
able in two styles—the Junior Set Folder for 
infants’ and children’s photos, the Friend- 
ship Folder for older children and grown- 
ups. 

With each sitting, show a sample folder 
with the client’s picture in it. You'll sell 
more prints, make more profits, and render 
greater service while doing it, too! 

Also available to you at low cost are win- 
dow display cards, and sales folders with 
your own studio imprint for inclusion with 
appointment cards and proofs. 

Take advantage of this new sales builder. 
Ask your Kodak dealer to show you samples. 


EASTMAN KODAK COMPANY 
Rochester 4, N. Y. 





Kodak Film and 
Plate Developing Hangers, 
No. 4A, $1.35 and $1.55 


Kodak Pola-Screen 
Holder, Model B, $29.75 


Kodak Professional 
Print Roller, 12”, $19.25 


Magnifier 5X, $8.50 


Kodak Darkroom 
Graduates, $.50 to $1.25 


Kodak Transparency 
Illuminator 10 x 10, $14.50 


Kodak Carrying Case 
for Kodak Master Camera 
8 x 10, $25 


Kodak Automatic 
Tray Siphon, $4.95 


* ~ ns 
SS, oe 


Kodak Darkroom Apron 


Medium, $2.75; Large, $3.50 


Kodak Negative 
Washing Tank, $49.50 


Kodak Utility Safelight 
Lamp, Model C, $16.50 


las 


Kodak Professional 
Focusing Cloth, $2.70 


Kodak Color 
Densitometer, Model 1, $66 


Kodak Ektalux 
Flasholder (with standard 
bracket), $19.75 


Kodak Professional 
Handbook, $4 


Kodak Combination 
Funnel, $.85 


Kodak Process 
Thermometer, $9.35 


MVE 


TIME 
EFFORT 
MATERIALS... 


with Kodak photographic aids 


graphic Aids matched to your needs and 
to your present equipment. Your Kodak 
dealer will help you make your selection. 


Save darkroom time...save time at the 
camera... boost the quality of your nega- 
tives and prints...with Kodak Photo- 


Prices include Federal Tax where applicable and are subject to change without notice. 


EASTMAN KODAK COMPANY, rocuesterR 4. N. y. 





